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British Films Bring In £6. Im. From 


= — 


_ if approved, ~ would 


Hammer Will 
Remake Ul 


Horror Films 


5 rae the outstanding 
box-office success of Hammer's 
Technicolor production of “ Dracu- 
la.” Universal International has 
given James Carreras’s organisation 
the — to remake Universal's 
entire library of horror films. 
Hammer has already chosen its 
first three subjects. They are: * 
Phantom of the Opera,” 
Invisible Man ” and ** The Mummy.” 
The deal, announced simultane- 
ously on both sides of the Atlantic, 
by Al Daff, Ul president, and 
James Carreras, Hammer's managing 
director, represents one the 
biggest co-production agreements in- 
volving a major American company 
and a British ——s organisation. 
Explaining Universal’s decision to 


eee its library of films at 
fammer’s disposal, Al Daff states 
this is entirely due to the pheno- 


menal business which “ Dracula ’”’ is 
doing, not only in the United King- 
dom, the United States and Canada, 
but in every country in the work. 
Wherever it 


has been shown, he | 


says, it has played in major theatres | 


as a top feature in its own right. 


AN OVERALL INCREASE, BUT 
DOLLAR PERCENTAGE DROPS 


BRITISH FILMS earned £6.9 million abroad last year compared 


with £6.4 million in 1956. 


These figures are revealed for the first time 


in the Board of Trade’s annual survey of earnings and cinema 


admissions for 1957, 


published this week. 


The statistics show that in the home market gross box-office takings 
were down by II per cent. last year and confirm the report in Kine. 
earlier this year that attendances in 1957 declined by 17 per cent. com- 


pared with the previous year. 


Dealing with the overseas earnings of British films, the survey shows that 
of the total of £6.9 million earned last year, over 51 per cent, came from the 


dollar area. 
From both the sterling area and | 


from OEEC countries the amount was | 


nearly 20 per cent., 
17 per cent. the previous year. The 
amount from all other countries was 
9 per cent. 

Foreign currency received was £4 
million in 1956 and over £4.5 million 
in 1957, with receipts of blocked 
Sterling at about £2.4 million in both 
years. 

The survey emphasises that the 
figures include the earnings of British 
films made primarily for cinema 


The result has been a global trail of | distribution and which have been sold 
| abroad to television interests, but not | 
the earnings of films specifically made ie 


broken records. 
In London, Jimmie 
describes the deal as 
greatest things that 
pened to us.” 
He states: 


“one of the 
has ever hap- 


“Universal has _ the 


continued on page 6 


BoT Replies 
to KMA 


Carreras | 


THE Board of Trade has replied | 


to the Kinematograph Manufac- 
turers’ Association's recent letter pro- 
testing against the proposed —— es 
in the Canadian import duties 
cinematograph equipment. 

KMA secretary, H. A. Bridges, 
said the results of their representa- 
tions will be circulated to association 
members. He was unable to com- 
ment further. 

The KMA claims that the changes, 
place British 
exporters at a great disadvantage with 
the USA when the differences in 
delivery costs and advertising 
expenses were compared. 


for television. 


It points out, too, that the figures 
do not show the total turnover abroad 


compared with | 


| the British Film Fund Agency will | 


| were: 


This is about eight per cent. Jess than in 1956. 


BFFA PAYS AT 
383 PER CENT. 


THE ninth interim allocation by 
be at the rate of 384 per cent. 
Distributors’ earnings submitted 
for the four weeks ending July 26 
Films over 3,000 ft., £519,174; 
films under 3,000 ft. (before multi- 


| plying by 24), £18,210. 


in respect of the exhibition of British | 


films but only the actual money gain 
to this country. 

An 
export earnings of British films, the 
survey adds, will not be possible until 
figures for more years are available ; 
the statistics given refer to the earn- 
ings of all films registered as British, 
no matter what age, and not simply 
to current productions. 


assessment of the progress of | 


Figures dealing with trends in this | 


country show there were 4,102 cine- 
mas open at the end of 1957 with a 
seating capacity of 3,825,000. At the 
end of 1956 cinemas totalled 4,285 | 
and the seating capacity was | 
3,983,000. Admissions for last year 
fell from 1,101 million to 915 million. 

An analysis shows that the fall in 
admissions and takings was common 
to all regions and sizes of cinema 
although, once again, the smaller 
houses were less affected. 


There was an all-round drop in the 
continued on page 6 


Levy collections as advised by HM | 
Customs and Excise (to July 26, 
1958), £308,014. 


Overseas Markets Production 


Economies 
| Talks 


FIRST of the meetings between 
| the BFPA, FBFM, NATKE and the 
| ETU to discuss proposed revisions 
in their standard agreement designed 
| to bring about important economies 
jin film production is to be held 
tomorrow, Friday, afternoon. 

BFPA president, Arthur Watkins, 
| announced early last month that it 
| was proposed to hold the meetings. 
He will preside tomorrow when rep- 
resentatives of the four bodics open 
the talks, at the BFPA headquarters 
in Mount Street. 


Sir Tom O’Brien, NATKE's 
general secretary, will head his 
union's delegation. 

A BFPA official said that to- 


morrow's meeting would be devoted 
mainly to opening the talks and 
drawing up a programme for future 


| discussion. Proposals, ideas, and 
| points for consideration will be 
raised by all sides. It is probable 
that a series of mectings will be 
held. 


| “We hope that a lot of good will 
| come from the talks,”” he said The 

industry from top to bottom will be 
| considered.” 


BFPA and FBFM considered 
| points they will raise at tomorrow’s 
meeting when they met yesterday, 


| Wednesday. 


-AB-PATHE PREMIERE AT 
PRINCE OF WALES 


“WONDERFUL THINGS,” 
| Anna Neagle’s production for AB- 
| Pathe, starring Frankie Vaughan, 
will have its West End premiere at 
| the Prince of Wales theatre. 

Impresario Bernard Delfont, who 
has taken a lease of the theatre from 
| Moss Empires, told Kine. that the 
| picture would have a fortnight’s run 
at the beginning of September. He 
| added this did not mean this im- 
| portant London live theatre would 
be going over to the showing of films 
—the picture was being shown 
between live shows and would give 
the management a breathing space 
in which to prepare the new show. 

Vaughan is one of Delfont’s 


artists. 
Mr. Delfont and Michael Dorf- 
are the directors of a new 


man 
£2,000 company registered earlier 


this month under the title Prime 
Presentations, Lid. ts objects are: 
To carry on the business of theatre, 
music hall and cinema proprictors, 
ete. 

At a press conference on Tuesday 
held to launch the opening of “ The 
Talk of the Town” on September 11 
—the old Hippodrome theatre con- 
verted into a night spot for the man- 
in-the-street at a cost of a quarter 
of a million pounds—Mr. Delfont 
gave an assurance that this new ven- 
ture would not be used for the show- 
ing of films. 

Projection would be possible and 
the facilities would be available. But 
they would not be used except in 
the case of a private booking. 

“We do not intend to stray from 
our traditions of live entertainment, 
he said. 
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STABILISATION 


(THE weather is the industry’s 

best friend—and worst 
enemy. The prolonged wet 
spell has been a tremendous 
fillip to the box-office, but 
the short bursts of sunshine 
are a sharp reminder that the 
industry is enjoying the bene- 
fits of exceptional conditions. 

It is true that the inclement 
weather is not the only 
reason for an encouraging 
upsurge in business. We are 
reaping the benefits of a run 
of good product. 

The combination of circum- 
stances has encouraged a 
feeling of optimism within 
the industry. And this is 
strengthened by the know- 
ledge that there is a strong 
line-up of important pictures 
for the autumn and winter. 

However, the present trend in 
business must be regarded 
with cautious optimism, for 
there is a sharp reminder in 
the Board of Trade statistics, 
published this week, that in 
1957 admissions dropped by 
17 per cent. and box-office 
earnings by 11 per cent., the 
latter in spite of seat price 
increases. Those are figures 
that cannot be ignored. 

They mean that there is no evi- 
dence yet that the industry's 
doleful recession has reached 
its nadir. 

There is one bright facet of the 
otherwise gloomy and sombre 
BoT survey. For the first 
time it gives details of over- 
seas earnings of British films, 
compiled in_ collabor- 
ation with the BFPA and 
FBFM. 

They show that British films 
are netting more and making 
steady progress in world mar- 
kets. And in the home market 
British films also are claim- 
ing a higher box-office share. 

Taking the known facts into 
account, and in the belief 
that a sensible government 
will abolish cinema tax to aid 
the home market, there is 
hope that we may be 
approaching stabilisation. 


MEETING 


WEEK e 
HAMMER e 


FTER a Jul! in trade meetings 
A during the holiday month, 
the associations are getting 
back to serious business 
On Wednesday, the CEA nego- 
tiators and Sir Tom O'Brien and his 
union colleagues met in an en- 
deavour to find common ground for 
further discussion of NATKE’s 
claims for a fair share of the budget 
concession, whatever that may be. 
Ihe meeting was being held at the 
request of the union and it was not 
certain on Tuesday what ideas Sir 
Tom and his NATKE colleagues 
would put forward. Certain pro- 
posals previously made by the CEA 
were not acceptable to NATKE, and 
in view of this the CEA was await- 
ing suggestions from the union, 


FFXODAY, Thursday, the first 
meeting of the Film Industry 
Defence Organisation board, repre- 
sentative of the five associations, is 
being held. 

The first item on the agenda was 
the official formation of the com- 
pany to administer the scheme. 

The board is also to consider the 
method of collection of the }.- 
per-admission payment, and was ex- 
pected to authorise the appointment 
of a full-time administrator 

Is there any person in line for this 
important job? Not at the moment, 
I understand. 


T is no secret that executives 

of Universal International 
were highly impressed when Ham- 
mer’s “* Dracula ” was delivered, and 
box-office results, wherever the film 
has been shown, have justified the 
expectations. It was also known that 
Universal had offered Jimmy Car- 
reras the freedom of its extensive 
library of horror films with the 
opportunity to remake any of the 
subjects that appealed to the Ham- 
mer team. 

Whichever way one looks at it, 
the offer was a great tribute to 
Jimmy Carreras and his production 
team, and the news this week is that 
they have accepted the opportunity 
and are going ahead with the mak- 
ing of three selected subjects, all 
of which are very familiar to us. 

It is a very important deal for 
Hammer, and it shows that Jimmy 
and his colleagues not only have 
confidence in their ability but also 
in a long life for the horror film 


cycle. 


y any CARRERAS has 
e some more good news to 
convey to exhibitors. 

He tells me that he has seen the 


GOOD NEWS 
ZANUCK’S 
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FROM 
CAMPAIGN 


“ Further Up The 
It is an absolute riot,” says 
Jimmy. He adds: “ It is a bigger 
and better picture than ‘Up The 
Creek,’ but then it should be because 
it cost a lot more money.” 

No one can deny that Jimmy 
knows a thing or two about box- 
office winners, so I think we can 
safely take his word on this sequel 
to the comedy success from the Bray 
studios. 

It will soon be ready for trade 
show by Columbia. 


A PTER 
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completion of his 
latest production, “ Roots 
of Heaven,” Darryl Zanuck, who 
confessed that the making of this 
picture was his toughest production 
assignment, will return to Holly- 
wood with a mission. 

He intends to campaign for the 
removal of restrictions that militate 
against “a free exchange of talents 
among the top echelons of techni- 
cians.” 

In making “ Roots of Heaven,” 
Mr. Zanuck came up against that 
seemingly insurmountable problem 
when filming on location and in 
studios abroad—the need to employ 
local talents and labour, which 
often means the doubling up of in- 
dividuals and crews, with the locals 
employed in idleness. 


N R. ZANUCK is not worried 

. so much about the craft 
grades. He used British, French, 
and Italian crews on “ Roots of 
Heaven.”” He found them equal 
to, if not better than, any of, the 
crews he has worked with in 30 
years of production. 

He is more concerned about the 
specialists—the lighting cameramen, 
art directors and so on. 

A producer, he pointed out, can 
buy the rights of a book from any 
country. Therefore, he does not see 
why it is impossible for the pro- 
ducer to have complete freedom of 
choice in hiring technical talent 
from any country. 


| bee particular, he has in mind 

the specialists who have a 

flair for a particular kind of work. 

Absolute freedom of choice, he 

avers, and rightly, would be “ bene- 
ficial to the quality of product.” 


\ R. ZANUCK is faced with 
. a stiff tussle with the 
unions. 

They are justified in creating re- 
strictions in theinterests of domestic 
employment. That must be recog- 
nised. But there is a case for a 


freer exchange of specialist talents, 
which would be in the interests of 
the industry. 

In fairness to the unions here, it 
must be stated that they have tried 
to facilitate an exchange. 


HE American unions and 
guilds have proved to be 
the toughest of nuts to crack, so 
far as this problem is concerned. 
Mr. Zanuck appreciates this fact. 
For this reason he is going to start 
the ball rolling at home. He is going 
to put his views to the producers 
guild, then to the directors guild. 
And he hopes that this will lead 
to a combined approach to other 
guilds and unions likely to be 
Strongest in their resistance to the 
idea. 


. } OOTS of Heaven” is an 

example of the lengths to 

which producers are gding in 
search of realism. 

fo keep faith with the setting of 
the story, Zanuck insisted upon 
locations in French Equatorial 
Africa. The overpowering heat and 
difficult terrain were the reasons 
why he describes the film as his 
toughest task. 

With considerable fortitude, and 
in spite of 914 sick reports, the 
cast and crew of 120 carried on in 
the almost unbearable conditions 
and completed the locations with- 
out losing a sequence. 


HE results are most gratify- 

ing, says Zanuck. “ But 
never again will I undertake a pic- 
ture under such difficulties,” he 
added. 

Following studio work in Paris, 
the musical score is being added 
in London. 

And the world premiere is set for 
the Palace, New York, in mid- 
October. 

The film will not be seen here 
until the New Year. 


AT Rank FD they're busy try- 
é ing to think up new adjec- 
tives to describe the business “ A 
Night to Remember ™ is doing. 

** We're really excited about this 
one,” Freddie Thomas, Rank FD 


Ne le 
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general manager, told a colleague. 
“It shows that the big one can get 
the people in—television or no 
television.” 

Last week the film was showing at 
80 selected situations, setting up new 
house records up and down the 
country. This week it went on 
general release. 

The picture will soon chalk up 
a month of big business at Dublin’s 
giant Savoy—a £4,000 to £5,000 a 
week house! 


2 BY ‘A Night to Remember’ 

is not the only one we're 

thrilled about,” said Freddie. 

** Take * Dracula’ and * The Wind 

Cannot Read.’ They are turning in 

money unheard of for the last three 
years.” 

Naturally, with three other Rank 
films, apart from the Titanic story, 
showing in Dublin, he was delighted 
with the position there. 

“ Carve Her Name With Pride ” 
has now topped its ninth week at the 
city’s Metropole, “* Dracula ” is do- 
ing a “burster’ at the Theatre 
Royal, and “ Big Money " has gone 
through its second week at the 
Regal. 


JD'SNEY's double bill, adven- 

ture programme, “ Perri” 
and “ Westward Ho, the Wagons!” 
was a natural for the school holi- 
days. 

It got off to a flying start on Lon- 
don release and I hear that it is 
breaking records in key provincial 
situations. 

Cyril Edgar was overjoyed with a 
telegram received from Harry Bux- 
ton. It stated: “ Brought off great 
double with ‘ Perri’ and ‘ West- 
ward Ho, the Wagons!’ All records 
smashed Burnley. Holding for 
second week Gaiety, Manchester. 


OWEVER well a _ picture 
may do in London’s West 
End, it cannot be a success until 
it has passed the provincial test. 
Everyone in Warner House 
thought they had a winner in “ In- 
discreet and this has been con- 
firmed by the immediate reaction 
to its first complete pre-release 
showing at the Savoy, Llandudno, 
where, according to a telegram from 
Eric Johnson, it has broken every 
record the theatre has yet put up. 
Warner’s, incidentally, has at least 
two other present causes for con- 
gratulation : “‘ No Time for Ser- 
geants " and “ Up the Creek,” both 
of which have been creating new 
records on release. “No Time for 
Sergeants,” in fact, on its first two 
days, beat every Warner ABC re- 
lease record. 


HE executive of the ABPC 

group takes pride in the 
knowledge that the employer-em- 
ployee relationship in the organisa- 
tion has attained the atmosphere of 
one big happy family. 

And C. J. Latta, managing dir- 
ector of ABPC and Jack Goodlatte, 
managing director of ABC, have 
done more than most to bring 
about this healthy development in 
staff relations. 

Their efforts have won the appre- 
ciation of the rank and file. And 


This year’s winners of the ‘* Picturegoer ’’ Film Awards meet editor Robert 
Ottaway at Pinewood. Seen here are Frankie Vaughan, elected top singer 
woe magazine’s readers for his performance in THESE DANGEROUS 

‘EARS, Heather Sears, top actress, for THE STORY OF ESTHER 
COSTELLO and Dirk rde, 


KINGDOM, with Robert Ottaway 


top actor, for CAMPBELL’S 


- 


it was warmly expressed at a sur- 
prise party at Golden Square when 
the senior executives entertained 
their chiefs, both of whom have 
recently reached the 10th anniver- 
sary of their appointments to their 
present posts. 


BH Cartlidge and Jimmy 

MacDonald, organised the 

party and skilfully did so without 

their chief's knowledge, I am told, 

so it did come as a complete and 
pleasant surprise to them. 

In offering congratulations on be- 
half of the group’s personnel, Bill 
spoke of the tremendously happy 
atmosphere that C. J. and D. J. 
had engendered within the organi- 
sation, and Jimmy joining in the 
salutations expressed similar senti- 
ments. 

Cc. J. and D. J. were deeply 
touched by this delightful gesture 
and conveyed their gratitude and 
thanks to the team. 

We add our sincere congratula- 
tions to those from within and 
without the group. 


HIGHLY successful lunch 

4% was held by Picturegoer 
editor, Robert Ottaway, at Pine- 
wood Studios last Thursday. The 
occasion was to present the awards, 
voted by readers, to the best movie 
performers of 1957 

There were three winners this year. 
The best actor award went to Dirk 
Bogarde, for his performance in 
* Campbell’s Kingdom.” The best 
actress was Heather Sears for “* The 
Story of Esther Costello.” 

And the award for the best sing- 
ing performance—this was a 
category introduced for the first time 
this year—was given to Frankie 
Vaughan for “These Dangerous 
Years.” 


LL three winners were present 

at the lunch, Frankie 
Vaughan was able to get away from 
his highly successful summer show 
at Brighton, and Heather Sears was 


allowed time off from her latest film, 
“ Room at the Top.” 

Dirk, he said, “ was only putting 
up barbed wire to defend himself 
from the adjacent girls’ school.” 

The presentations were in the 
hands of three star personalities— 
two of them past winners of the 
Picturegoer Award. Anna Neagle, 
who has won the award five 
times, more than any other star 
since the event was instituted in 
1933, made the presentation to Dirk 
Bogarde. 

And Kenneth More, who won the 
cup last year for “* Reach for the 
Sky,” did the honours for Heather 
Sears. 


U was a charming gesture to 
invite Hetty King, the 73-year- 
old male impersonator now appear- 
ing at the London Palladium, to 
make the presentation to Frankie 
Vaughan, whom she knew and en- 
couraged in his early days in show 
business. 

Other notable guests at the lun- 
cheon included Betty Box, producer 
of “ Campbell's Kingdom,” Earl 
St. John, Herbert Wilcox, Roy 
Baker, director of the Picture- 
goer Seal of Merit film, “ A Night 
to Remember,” and John Gregson. 

The occasion was covered in ITN 
News last Thursday, and a report by 
Peter Noble is scheduled soon for 
steam-radio’s Sunday programme, 
** Movie-Go-Round.” 


ryHE meeting between Mr. F. J. 

Erroll, Parliamentary Secre- 
tary to the Board of Trade, and 
Mr. Harold Lever, Labour member 
for Cheetham, Manchester, for fur- 
ther discussions on the sale of Bri- 
tish Lion shares did not take place 
on Monday. 

And for a very good reason. Mr. 
Eroll is on the continent and is 
not: expected back until September 
1 


The story, put through to this 
office by our Parliamentary corres- 
pondent, stated that the meeting 


would take place next month. Un- 
fortunately, ** Monday” was sub- 
stituted for “ month” in the tran- 
scription of the message. 

In consequence, the wrong date 
was published—in good faith. 


RBYs*Y man behind the scenes 

is producer Carl Foreman. 

While his sea drama, “ The Key,” 

is still clicking at the box-office, 

Carl is already lining up his next 

Open Road production for Colum- 
bia, “ The Guns of Navarone.” 

He has only just returned to base 
following a lengthy Mediterranean 
trip scouting possible locations for 
the picture. He visited various places 
on the mainland of Greece while 
based at Athens, and also inspected 
the Alpha Studios there. Subse- 
quenily, he went on to the islands 
of Corfu and Crete, and to Rhodes. 

His trip followed the preliminary 
search made by producer Aubrey 
Baring, art director Geoffrey Drake 
and Columbia British production 
supervisor William N. Graf. 

For his version of Alistair Mac- 
Lean’s novel, Carl is seeking a loca- 
tion to represent the island of 
Kheros, where, in his story, 1,200 
British soldiers are in danger at a 
critical time in the second world 
war. 


rue annual banquet and ball 
of the Birmingham branch 
CEA, which usually attracts a large 
number of trade personalities, is to 
be held this year on Tuesday, 
November 18. 
It will be held at the Grand 
Hotel. 
The names of the chief guests 
and other details will be announced 
later. 


FT SINGS certainly do seem to 
be looking up. Here is a 
heartening comment from exhibitor 
Jack Reiss: ** The novelty of tele- 
vision is wearing off—and people are 
going back to the cinemas.” 

Jack Reiss could be right, judging 
by the business he’s been doing 
lately at his Picturedrome, Bognor 
Regis. “Had a run of absolutely 
sensational weeks,”’ he said. “* Never 
had it so good. Every weekly and 
daily record has been beaten not 
only in money taken but in thé 
number of admissions.” 

* Run Silent, Run Deep " started 
the record-breaking spree. “ Battle 
of the V.1,” “Up The Creek,” 
“Raintree County,” “Harry 
Black " and “ Carry On Sergeant” 
carried it on. 

HIS week Jack Reiss has got a 
re-run of “The Young 
Lions,” and then the Picturedrome 
gets “Indiscrect,”” which should 
keep him and his customers in 4 
happy mood. 

Incidentally, he drew my attention 
to UA’s advertisement for “ The 
Dalton Girls.” 

Acidly, he pointed out that the 
“ Dalton ” girls are depicted bran- 
dishing two six-shooters apiece, yet 
each is wearing only one holster. 
“That sort of thing puts the 
Western fans off the picture,’ was 
his comment. 

Responsible party please note! 

The Strolier 


BRITISH EARNINGS 


—continued 


cinema capacity filled. The average 
capacity filled during 1957 was 26 per 
cent., 4 per cent. lower than the 1956 
average. 

The report states that although the 
number of seats available and the 
average number of performances a 
week have decreased, the resulting fall 
in capacity has not kept pace with 
the decline in admissions. 

Gross box-office takings of £92.9 
million in 1957 slumped despite in- 
creased scat prices, leaving net tak- 
ings a! £62.6 million—£5 million down 
on 1956. Entertainments duty paid 
last year was £27.8 million, which was 
just over £6 million less than the year 
before. 

The exhibitor’s share decreased by 
7 per cent. to £41 million after pay- 
ments for film hire, which were £21.5 
million, 9 per cent. lower. Rentals 
charged for British films accounted for 


nearly £7.9 million, 37 per cent. of 
the total and an increase of 4 per 
cent. on 1956 


After deducting their expenses and 
amounts payable to producers, distri- 


butors received £3.8 million. This was 
9 per cent. less than in 1956. 

On payments to producers, the 
Board of Trade survey notes that 
British films again increased their 
share in the market. To British film 
producers went £4.8 million—14 per 


cent. more than in 1956. For foreign 
roducers the amount was £8.2 mil- 
fica 1S per cent, less than in 1956 


HAMMER REMAKES 


—continued 


greatest library of classic chillers of 
any company in the world. That 
they should have made it available 
to us is a wonderful honour. Their 
decision is a measure of their delight 


at the success of *‘ Dracula.’ Al Dafl 
has told me personally that he 
knows of no company that could 
have done the job better.” 

Referring to the subjects chosen 
so far, he said all three would be 
filmed in Tecunicolor and made at 
Bray studios by the same team 
responsible for “ Dracula,” “ The 
Revenge of Frankenstein” and 

The Curse of Frankenstein.’ 

“They are, of course, the ‘ boys 
with the golden touch "—executive 
roducer Michael Carreras, producer 
Anthony Hinds and director Terence 
Fisher,” said. 

Jimmie Carreras added: “In due 
course we shall announce a further 
list of subjects we shall be making 
for Universal International under 
our new agreement with them.” 

Meantime, the boys with the 

iden touch” are preparing a 
echnicolor version of “ The Hound 
of the Baskervilles,” starring Peter 
Cushing and Christopher Lee. 


It will go into production at Bray 


on September 8 for UA release. 


Fox Production Talks 


JOSEPH H. MOSKOWITZ, 


vice- 


president of Twentieth Century-Fox, | 


arrives in this country on Monday for 
talks with Bob Goldstein, Fox's chief 
of European production. They will 
discuss plans for future British and 
European productions 


ae 
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Overseas earnings (a) in respect of the production, sale or rental 
of British (b) films 


£ thousands 


1956 1957 

Area (c) ~~ ‘Direct | Rents, royal- Direct ~ Rents, royal- | 

distribution | ties, sales pene = distribution ties and sales | B.-. 
expenses (d) of rights in films , Comma expenses (d) | of rights in films | Bs 

i Dollar aks. Resse Be eS; «4 | $5 
(i) Receipts of dollars 41 | 1,313 1,354 | 83 1,131 | 4,214 
(ii) Receipts of blocked sterling 121 | 2,289 2,410 } 154 2,200 | 2,354 
2. Sterling area 135 917 1,052 | 165 | 1,201 1,366 
3. O.E.E.C, x 264 836 1,100 257 1,097 |} 1,354 
4 All other countries 144 32 466 } 160 459 619 
Total ar 2S wie Pe 6382 | 819 6,088 | 6,907 

Source : Statistics Division, Board of Trade. 


(a) Largely currency remitted to the United Kingdom from overseas or paid from a blocked sterling account in the United Kingdom 
though some foreign earnings not actually transferred to the United Kingdom are included. 


(b) Films registered or intended to be registered as “ British ” under Section 25 of the Cinematograph Films Act, 1938 (as amended). 
Other films and newsreels are not included. 


(c) Areas from which currency was received, not the area in which it was earned. 
(d) Amounts remitted to the United Kingdom in reimbursement of freight, print and material costs incurred by United Kingdom 


distributors. 


Cinemas: Percentage of Capacity Filled During 1957 (a): Analysis 
by Size Within Region 


Administrative region 


Northern 

East and West Riding 
North Midland 
Eastern 


London and South Eastern 


Southern ; 

South Western 
Midland 

North Western 


Wales 
Scotland 


Great Britain 1957 
Great Britain 1956 


Average 
number of — 
performances 
per week (b)| 500 and 
under 
Per cent. 

16.4 39.1 

Ss 15.0 35.2 

15.3 32.3 
17.1 3.300] 

19.4 31.6 

| 

18.0 29.3 

16.8 #.7 

~ 171 29.9 
15.3 31.3 | 

12.7 35.5 

14.7 35.8 

16.2 33.2 

16.5 36.7 


Seating capacity 


i All cinemas 
$01-1,000 | 1,001-1,500 | 1,501-2,000 | Over 2,000 |————__, —_____ 
1957 | 1956 
Per cent. | Per cent. | Per c cent. ~ Per cent. Per cent | Per cent. 
ee 330 | 28. 28.8 32.6 | 37. 
28.7 | 25.3 24.8 25.8 27.3 32.1 
25.7 | 21.9 24.4 25.8 24.6 28.3 
26.9 ae ees 25.1 25.1 28.7 
25.7 23.4 «| 20.8 21.5 226 | 266 
| { | 
25.1 225 | 25.5 24.0 24.7 | 27.6 
26.5 a 24.9 32.0 26.4 | 296 
ee ee | ee ee 23.5 23.2 27.8 
me 3 me Poe 23.7 26.2 29.8 
‘9 | ms. oes 30.9 us | 342 
33.4 me: 2) mat 24.8 29.5 33.6 
i ae 239 | 238 | 262 | S02 
325 | us 4 28.5 27.9 


nat Statistics Division, Board of Trade. 


(a) Excluding news theatres (accounting for approximately 10,000 seats and 13 million admissions during 1957) and estimated admissions 
(approximately 44 million during 1957) to special performances for children. 


(b) The number of performances shown is the number of times the first feature film was shown during the week ending December 7, 1957. 


Cinemas: Summary of Admissions and Distribution of Takings 
in 1957: Analysis by Size of Cinema 


Size of cinema 
(number of seats) 


SOO and under 1956 
1957 
501-1,000 1956 
1957 
1,001-1,500 ... 1956 
1957 
1,501-2,000 ... 1956 | 
1957 | 
Over 2,000 1956 
1957 
All cinemas 1956 
1957 


Average 
number of 
cinemas 
reporting 


200 


4, 391 
4,194 


T 7 | 
Admissions Payments Exhibitors” 

|__——_—————_|_ Gross | Entertain- tothe | Net Payments share 
Percentage | box-office | ments British Film) j takings for after 
Number change over takings Duty Production | : | film hire paying 
previous Fund j film hire 

year | 
Thousands Per cent. £000 «=| £000 £000 £°000 £000 000 
89,501 49 7,040 1,580 | 78 5,382 1,558 3,824 
77,667 13.2 | 6,526 1270 n 5.184 1,498 3,686 
349,603 | 6.4 28,414 8,541 642 19,231 sf 6,525 12,706 
285,591 | ~18.3° | 24,773 6,678 578 17,517 5,800 11,717 
291,981 = 28 | 27,214 8,967 734 17,513 6,299 11,214 
245,123 — 16.0 24, 7,513 7il =| 16,476 5,891 10,585 
228,831 | 6.6 24,734 8,707 721 15,306 5,674 9,632 
188,951 | —17.4 21.949 7,231 682 14,036 5,149 8,887 
140,878 | — 85 16,815 6,125 485 10,205 3,531 6,674 
117,859 | —16.3 14,946 5,129 461 9,356 3,190 6,166 
| 1,100,794 | —~ 69 104,217 33,920 2,660 67,637 23,587 44,050 
915,191 —16.9 92,894 27,821 2,504 62,569 21,528 41.041 


Source : Statistics Division, Board of Trade. 


a ote? bane ecees! Gore otal femal aes 
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Cinemas: Summary of Gross Takings and their Distribution for the Years 1950 to 1957 


| Gross box-office | | Payments to the - Pa s Toe 

| Admissions takings | Entertainments duty British Filnt Net takings for film hire Exhibitors’ share 

| Average | Production Fund 

number oo -— ' , 

} of Change Change | Asa Asa. Asa Change Change 

| cinemas over | over | proportion proportion Proportion over over 

| Number | previous | Total | previous| Total | of gross Total gross Total | of gross Total | previous | Total | previous 

j year | year | takings takings takings year 

Millions | Per cent. | £ million | Per cent. | £ million Per cent. | £ million | Per cent. | £ million | Per cent. | £ million | Per cent. | £ million | Per cent 

1950 4,584 1,396 105.2 _ | 8B 35.0 0.4 04 68.0 64.6 24.1 o 43. _- 
1951 4,581 1,365 —2.2 108.3 | +3.0 37.3 34.4 2.1 19 68.9 63.6 24.3 +0.8 44.6 +17 
1952 4,568 1,312 —39 109.9 | +14 38.1 34.7 2.9 2.6 68.9 62.7 24.2 —08 44.7 +0.4 
1953 | 4,542 1,285 -2.1 108.8 | ~—10 374 44 2.7 2.5 68.6 63.1 24.0 —0.6 44.6 —0.4 
1954 | 4,509 | 1,276 | —@.7 110.0 +11 . 3 ae 32.6 2.7 2.5 714 64.9 25.0 +39 46.4 +4.2 
1955 - 4483 | 1,182 —~74 105.8 38 | 33.4 } 31.6 2.7 2.5 69.8 65.9 24.5 —2.0 45.3 2.5 
1956 .. | 4391 | 1,101 —6.9 104.2 | ~—1.5 339 | 32.5 2.7 2.6 | 67.6 64.9 23.6 ~36 44.1 —2.7 
1957 -| 4,194 | 915 16.9 92.9 | 10.8 278 «| y | ae 2.5 2.7 | 62.6 67.4 21.5 8.9 410 7.0 


Source: Statistics Division, Board of Trade, 


Cinemas : Number of Cinemas at December 31, 
1957: Analysis by Size Within Region 


Cinemas : Number of Seats at December 31,1957: 
Analysis by Size Within Region (a) 


Administrative region 


Seating capacity 


| 1,001 | 1,01 | 


Administrative 


Seating capacity 


501- Over | All region 500 and | SOI— | 1,001- | 1,S01- | Over | All 
| under | 1, 1,500 2,000 2,000 | cinemas | under I, 1,500 2,000 2,000 | cinemas 
| | } el — 
Northern wats ik a ee Oe ee ee 10 | 418 | Northern ae ee 814) 42.5 22.6 | 328.1 
East and West Ridings ool 65 | 222 | 73 | 21 1S 401 East and West Ridings ... eos] 25.2 167.3 93.8 36.1 34.6 357.0 
North Midland tes see] 78 118 68 | 17 | | 288 North Midland eee | 27.6 87.8 82.7 29.2 15.4 242.7 
Eastern ... bes SF am oo | 74 38 | 22 | 7 210 tern ... ide Sab asd 24.3 54.1 46.3 38.2 15.6 178.5 
London and South Eastern... % | 167 | 120 | 134 | 83 579 London and South Eastern “| 28.3 124.4 148.4 232.9 197.6 731.5 
Southern ine he veel $2 70 37 21 a 184 Southern ove ont «168 49.3 45.8 36.3 9.1 159.3 
South Western one «| 103 68 34 is | 4 | 227 South Western dee 33.9 50.9 41.7 31.5 10.0 168.0 
Midland ove ons evel 6S | 120 93 37 | 9 | 324 Midland oes vas 21.6 90.6 113.6 61.6 19.7 307.0 
North Western ... pri ie 76 | 273 ; 153 | 61 | 21 | 584 North Western ... m7 29.9 207.3 182.0 103.2 49.4 $71.9 
] i 
ee ee eS 4s | 42 | as | 4 | 333° | Wales... | 47.5} 1032} 51.0] 25.2 9.7 | 236.5 
Scotland eee vee ous 132 | 196 123 | 69 4 | «554 Scotland see 46.3 147.7 146.4 119.5 84.9 | 544.8 
Great Britain | 964 | 1,643 857 | 40 | 198 | 4,102(a) | Great Britain | 347.8 | 1,220.0 |, 1,033.0 756.0 | 468.6 | 3,825.4 
| | 


a return. 


Source : 


: Statistics Division, Board of Trade. 
(a) Including 25 cinemas known to be operating commercially but which did not make 


(a) See note (a) to adjoining table. 


Source : Statistics Division, Board of Trade. 


Cinemas: Summary of Admissions and Distribution of Takings 
in 1957: Analysis by Region 


| } 


Admissions 


| | Payments | Exhibitors’ 
Administrative | Average | Gross Entertain- to the Net | Payments | share 
region | number of | Percentage | box-office ments British takings for a 
cinemas | Number | change over takings | Duty Film film hire paying 
previous | Production film hire 
| year | Fund 
| ‘Thousands | Percent. | £000 | £000 £000 £000 | £'000 £000 
Northern . 1956 | 433 | 100,870 ~— 63 8,016 2,354 198 5,464 | 1,974 3,490 
1957 | 421 86,416 14.3 7,389 | 1,961 190 5,238 | 1,875 3,363 
i 
East and West 1956 | 428 | 102,791 - 7.3 8,305 2,489 202 5,614 1,939 3,675 
Ridings 1957 | 409 82,320 ~19.9 7,192 1,964 183 5,045 1,714 3,331 
North Midland 1956 | 308 63,376 ~ 8.5 6,007 1,962 152 3,893 1,305 2,588 
1957 | 294 51,826 18.2 5,302 | 1,594 145 3,563 1,190 2,373 
Eastern . 1956 220 49,986 -~ 44 5450 | 1824 | 147 3,479 1,231 2,248 
1957 212 42.445 15.1 4,929 | 1,518 141 3,270 1,139 2,131 
} 
Londonand 1956 624 224,360 | 6.7 26.408 | 9,528 727 16,153 5,407 10,746 
South Eastern 1957 593 186,173 17.0 23,719 | 8,104 687 14,928 4,933 9,995 
Southern . 1956 | 199 47,741 — 6.6 5,484 1,933 149 3,402 1,204 2,198 
1957 191 i —14.9 4,912 1,618 143 3,151 1,088 2,063 
South Western 1956 238 47,628 - 43 5,186 1,772 139 3,275 1,171 2,104 
1957 232 41,267 13.4 4,716 1,477 129 3,110 1,099 2,011 
Midland . 1956 352 87,818 - 93 8,528 2,851 224 5,453 1,868 3,585 
1957 335 70,732 —19.5 7,368 2,285 207 4,876 1,653 3,223 
North Western 1956 | 662 163,946 —1.1 13,601 4,196 325 9,080 3,205 5,875 
1957 | 603 131,804 —19.6 11,692 3,253 294 8,145 2,848 5,297 
Wales . 1956 350 60,863 — 27 $,137 1,441 101 3,595 1,306 2, 
1957 1 53,497 —12.1 4,724 1,165 97 3,462 1,232 2,290 
Scotland 1956 $77 151,415 — 44 12,095 3,570 296 8,229 2,977 5,252 
1957 563 128,063 ~15.4 10,951 2,882 288 7,781 2,757 J 
Great Britain 1956 4,391 1,100,794 - 69 104,217 33,920 2,660 67,637 23,587 44,050 
1957 4,194 915,191 —16.9 92,894 27,821 2,504 62,569 21,528 41,041 
i 


Source : Statistics Division, Board of Trade. 


TRADE MAY HOLD 
INFORMAL TALKS 


IT IS LIKELY that leading trade 
personalities will meet next month, at 
Sir Tom O'’Brien’s invitation, to dis- 
cuss the industry’s future and his 
union's claim for an inquiry. 

Sir Tom, NATKE’s general secre- 
tary, said on Tuesday that response to 
his personal approach to industry per- 
sonalities inviting them to mect him— 
informally and without comment— 
had been encouraging. He thought he 
would be able to arrange a meeting 
during September. 


U.S Tax Cut Soon 


FOLLOWING Congress endorse- 
ment, an early signing is expected of 
the law exempting the first dollar 
from admission tax, cables Kuine.’s 
New York correspondent, Leonard 
Coulter. 


CINEMATURIANS 


KINEMATOGRAPH WEEKLY: AUGUST 21, 


Good Will Won't Pay Edinburgh 
Festival Bills, Says Wilson 


“IT DOES NOT reflect well on Britain or on the cinema in this count 
that we cannot mount and present our own Festival in a more fitting way,” 
said Norman Wilson, chairman of the 12th International Film Festival in 
Edinburgh, in an interview with Lorna Rhind, * KINe.’s Edinburgh corres- 


pondent. 
in the New Victoria cinema 


With the present position of the 
cinema trade as a whole it was more 
important than ever to publicise the 
entertainment value of films, particu- 
larly at an d@ccasion like the three 
weeks of the Edinburgh Festival of 
Music and Drama, where the cinema 
was competing with drama and 
music, Mr. Wilson said. It was im- 
portant that the cinemas should put 
on their best films during the three 
weeks because all the other arts were 
being “ boosted ” then in Edinburgh, 


Rumours 


I had sought out Mr. Wilson, be- 
cause rumours had been circulating 
on the eve of the Festival that it 
was “on the rocks” and might have 
to be discontinued. 

“Edinburgh Film Festival is al- 
ways on the rocks,” he told me. “We 
have been in financial difficulties since 


the start in 1947. Since the Film 
Festival began 11 years ago it has 
been the financial responsibility of 
Edinburgh Film Guild. 

“They have had no subsidy of 
any sort, yet the Festival has been 


built up into an event of world im- 

riance, by the devotion of a small 
and of disinterested film enthusiasts, 
helped by willing voluntary workers, 
many of them including accountants, 
school teachers, artists, typists, 
professional workers who have given 
up their entire summer holidays to 
assist in an emierprise in which they 
believe and wish to succeed.” 


Subsidy 


The only subsidy the Edinburgh 
Film Festival had was good will, Mr 
Wilson said, adding that they had 
that in abundance, not only in Edin- 
burgh, but in the film trade in Lon- 
don and throughout the world. “ But 
g00d will dees not pay the bills, and 
despite all the voluntary help received 
we have heavy expenses for printing 
advertising and for the hire of 
cinemas 

“We have pleaded for a govern- 
ment grant Om several occasions, but 
this has always been refused. although 
large sums are allocated to the other 
arts through the Arts Council. So far 
as the Treasury is concerned—as the 
trade well knows—cinema is still the 
Cinderella of the arts,” 

The gevernment, he said, was 
pursuing a very short-sighted policy 
there, because film people from all 
over the world came to the Edinburgh 
Film Festival and they compared it 
inevitably with the Javish expenditure 
at Venice, Cannes, Berlin and else- 
where. The film visitors respected 
the integrity of Edinburgh ; they en- 
joyed the atmosphere, the seriousness 
and the faith in cinema which they 
found at the Festival. The main feel- 


and | 


The Festival opens on Sunday, August 24, with a gala premiere 


aeroplanes and a fleet of cars at the 


disposal of the organisers,” Mr. Wil- 
son said 
A number of British film com- 


panies and some of the trade organ- 
isations, including the British Film 
Producers’ Association, the Federa- 
tion of British Film Makers and the 
CEA did contribute to the Edinburgh 
Film Festival fund, from which the 
annual deficit was made up. “ The 


Theo Lang, the Festival director told 
me, were many experimental films. 
But the Edinburgh Festival was a 
Festival of new ideas and new ways 
of expression. It welcomed the adven- 
turous and the original in feature, 
documentary and experimental films. 

Film-makers throughout the world 
appeared to be becoming more selec- 
tive, he thought. “ They are realising 
the other competition + aa are facing 
in the mass media of entertainment 
and becoming more cinema screen- 
conscious,”” he said. The countries 
| which did not yet have television ap- 
peared to be more adventurous than 
those who had it. 


organisers are most grateful for these | 


contributions, but as they total only 
about £1,000, the 
far short of other national Festivals,” 
he said. 

The Edinburgh 


Festival, he 


should be mounted and presented in | 


a more fitting manner. 


The organisers subsidised the 
Festival with voluntary work equiva- 
lent to thousands of pounds of labour 
costs and with premises bought and 
paid for entirely by the Edinburgh 
Film Guild. “ With this backing 
there is no fear of the Edinburgh Film 
Festival folding up,”’ Mr. Wilson said. 


The Need 


“ But what the Festival does need,” 
he emphasised, “is help to make its 
presentation more worthy of its repu- 
tation. Sometimes, for instance, the 
organisers can hardly find the money 
to buy a bouquet for a visiting act- 


| ress, let alone dress the platform with 


ing they had, however was sympathy | 


for the poor organisers who had to 
do so much with so little help. 


“Venice gets a subsidy of about | 


£60,000 ; Cannes gets as much as it 
needs to balance expenditure : 
Karlovy Vary has staff of over 100 
and the Czech government puts three 


and | 


flowers, and they have to keep apolo- 
gising for their meagre hospitality.” 

Since the Edinburgh Film Festival 
began in 1947 it has been conducted 
by Edinburgh Film Guild with the 
help and guidance of an advisory 
committee. Under that administra- 
tion it has grown to be one of the 
major film festivals of the world, but 
its scope has now become so wide 
that it has been found necessary to 
establish it as a separate entity with 
its own administration. 

For that purpose an incorporated 
body, the Edinburgh Film Festival 
Council, has been formed, and will be 
solely responsible for the future direc- 
tion and administration of the Festi- 
val. The chairman is Norman Wilson: 
the vice-chairman, C. A. Oakley; the 


hon. secretary, H. Forsyth Hardy; 
and the hon. treasurer, J. Gibson | 
Kerr. The director of the Festival 
is Theo Lang. 

Some 300 films from 34 countries 
have been received for this year’s 
Festival. From these a selection of 


about 150 or so will be made by the 
viewing committee. 

Britain has so far entered 42 films, 
including three features; but more 
are to come. The USA has sent 66. 
France (there is a special French 
Film Week during the Festival) has 
submitted seven features and 
shorts; Italy four features and 12 
shorts; East Germany, three features 
and six shorts; West Germany, two 
features and seven shorts; and the 
Soviet Union, three features and six 
shorts. Ghana has entered for the 
first time—with a ballet film. 


Among the entries for the Festival, 


resources are very | 


felt, | 


New Headquarters 


The Internationa! Film Festival 
will have new headquarters, this year, 
| in the new premises, at 3, Randolph 
| Crescent, of Edinburgh Film Guild. 
| Here, in the spacious rooms of the 
| Georgian mansion there is ample ac- 
|commodation for the social side of 
| the Festival, receptions, etc. and the 
Film Festival Club. The entire base- 
ment has been reconstructed to form 
an attractive 120-seat cinema, de- 
signed on contemporary lines, and 
| the seating raked to give a clear view 
of the screen. Simplex projectors and 
RCA sound equipment have been in- 
stalled to ensure presentation on nor- 


mal anamorphic and other screen 
ratios. 
Roy MacGregor, who _ recently 


left the Army Kinema Corporation, 
and has spent about 25 years in the 
cinema business as a technician, has 
been supervising the installation of 
the equipment. The projectionist will 
be Jim Wornell. Mr. MacGregor is 
| now with STV in Glasgow, but 
| the Film Guild asked for his help in 
getting the cinema ready for the 
| Festival. 

“Wild Strawberries,” made 
the Swedish film director, Ingmar 
Bergman, has chosen as the 
opening feature of the Festival at 
the oe premiere in the New Vic- 
toria cinema. 


by 


Ingmar Bergman's * Seventh 
Seal,”” a morality film, was a high- 
light of last year’s Festival. 

The short films to be shown at 
Sunday's premiere include United 
States and Polish shorts. 

“Wild Strawberries” is 
| different choice from __ last 
opening film—* Lucky Jim.” 


‘Mother Goose’ 
At Cork 


WALT DISNEY’S Technicolor car- 
toon featurette “The Truth About 
Mother Goose ” has been entered as 
an official entry for the animated sec- 
tion of the Cork Film Festival which 
is to be held from September 22-28. 

“ The Truth About Mother Goose ” 
tells of the history behind three 
famous nursery rhymes—Little Jack 
Horner; Mary, Mary Quite Contrary 
and London Bridge Is Falling Down. 

It is directed by Wolfgang Reither- 


a very 
year’s 


man and Bill Justice from a script by 
Bill Peet. Music is by George Bruns. 


Bernsteins 


Say No to 
Shares Bid 


PROSPERITY in the commercial 
| television field is stirring up the 
affairs of the Granada Group, 
| headed by Sidney Bernstein. First, 
| we have Investment Regioury making 
a free-for-all bid for 300, ordin- 
|ary or “A” ordinary Ss. shares on 
behalf of clients at a price of 15s. 


| for the ordinary and 14s. for the 
|“ A.” This brought a prompt 
| “nothing doing ” reply from the 


Bernstein family and associates who 
| control 80 per cent. of the equity. 

The bidders had apparently been 
| motivated by talk of Granada tele- 
| vision profits of up to £24 million 
| for the current year, though I hear 
of figures of about one-third that 
| level. In any case, it should only 
be a matter of time, judging by 
| figures produced by other groups. 


Interest has been aroused by 
| capital arrangements being made. 
Ordinary shareholders of _ the 


Granada Group are being offered 
1.4 million 5s. “A” shares at par 
on a one-for-one basis, while a 
| further 200,000 “A” shares are to 
be made available for subscription 
by executive directors, and execu- 
| tives of the business and its sub- 
sidiaries, additional to any shares 
they may be entitled to as ordinary 
| shareholders. : é 

The board anticipates no difficulty 
in maintaining a 5 per cent. dividend 
on the increased capital, and in the 
absence of unforeseen circumstances 
“a higher dividend may well be 
expected.” Permission to issue a 
further 200,000 “A” to executive 
directors and executives has so far 
been refused by the Treasury Capi- 
tal Issues Committee. : 
Granada TV Network bei 
capitalised on the basis of 100, 
£1 ordinary shares and 100,000 Is. 
deferred, the ordinary being entitled 


is 


first to £300,000 in payment of tax- 
free dividend and then to nine- 
tenths of the remaining profits, the 
deferred being entitled to the 
remaining one-tenth. : 

An extraordinary meeting next 
Tuesday will decide the Granada 


proposals, while those of the TV 


network will be dealt with on 
Sept r 8. It is proposed that 
the TV deferred shares shall be 


issued for cash at par to the execu- 
tive directors and officers of the 
company, including those also with 
the Granada —> in such pro- 
portion as the beard may decide. 

If at any time Granada Group or 
Granada TV Network shares become 
more widely distributed, the various 
resolutions appear to safeguard the 
interests of the directors, family, 
associates and executive workers, 1p 
fact, all those who have made 
— the present rosy as: 
t would have been more difficult to 
have done so were the shares 
already quoted on the market. _ 

Dealings are now taking place in 
a few thousand ordinary and “A” 
peor ag shares of Granada under 
Stock Exchange rule 163 (2). From 
an ay of 15s. the price j , 
to 27s. in a couple of days. With 
only a very restricted market this is 


no test of real value. 
Vv. J. Burtt 
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* REPORTS FROM THE WORLD MARKETS x 


NEW YORK 


Wall Street May Force 
Backlog Sales 


ALTHOUGH, as I have noted in 


KINE. several times, there is marked 


evidence of a decline of public enthusiasm for TV, no one has yet produced 


convincing evidence that it has had a 
office. 

All available figures suggest that, 
despite mounting criticism of TV pro- 
gramming, and the disappearance of 
shows possessing all the popular 
ingredients, the amount of viewiog 
has not declined over-all. 

The public, in other words, may 


be fed up with delevision’s offerings, | 
but continues to subject itself to its | 


boredom. 


Thus, there is not much flag-wag- | 


ging within the film industry at the 


prospect of TV's popularity decline | 


continuing into the new season start- 
ing soon after the end of August. 

__ Indeed, some folk are saying that 
if the trend continues ‘it will only 
make things more difficult for exhibi- 
tors, since the big networks, needin 
product of broad national appeal, 
are bound to offer unusually attrac- 
tive terms for post-1948 Hollywood 
pictures. 

Industry leaders have indicated 
that they have no intention of 
making further backlog sales to TV, 
but there is no assurance that they 
could indefinitely withstand pressure 
from the Wall Street interests which 
in the past few years have moved 
into steadily more powerful positions 
in the business. 


WITH MOST of the major U.S 
companies now actively interested in 


financing and distributing indepen- | 


dent productions—in fact, in acquir- 
ing Western Hemisphere rights of 
anything worth while—competition 
for “ outside ”’ product has Socana? 
fiercer than ever before. 

United Artists, therefore, has 


been inspired to buy out Lopert | 


Films which, under Ilya Lopert's 
guidance, will operate as a UA 
division handling the U.S distribu- 
tion of foreign pictures. 
a a a 
LACK of adequate car-parking 


facilities has often been blamed for | 


declining business in major metro- 
politan areas. Some exhibitors have, 
therefore, been offering patrons a 
refund at the ticket office. In New 
York during the past few days both 
the Capitol and the State have joined 
the bandwagon. 


The managements of both cinemas | 


stress, however, that this added 
facility is being provided only for 
the minority. Other houses which 
have been operating the system for 
many months have found that very 
few patrons take advantage of it. 


NATIONAL THEATRES, | the! 
second largest cinema circuit in the | 


U.S has been negotiating since last 
spring for control of Ely Landau’s 


National Telefilm Associates, which | 
has been handling TV sales of back- | 


log films, including those of Twen- 
tieth Century-Fox. a 
In fact, Twentieth (which in pre- 


beneficial effect on the theatrical box- 


| divorcement days owned most of the 


houses comprising the National 
| circuit) has a SO r cent. interest 
with National Telefilm Associates in 
the NTA Film Network. 

NTA also owns a couple of radio 
and television stations. 

Latest word from Hollywood is 
that the two companies are now close 
| to agreement for a merger. 

e a a 

IT WAS National Theatres, in- 
cidentally, which took a lease on 
New York's Roxy Theatre to launch 
its Cinemiracle process with ‘* Wind- 


jammer.” Now, state the owners of | 
the cinema, Rockefeller Center, Inc., | 


the lessees have indicated that when 
“ Windjammer’s” run ends, they 


may wish to exercise their option to | 


withdraw from the lease. 
What would happen to the pro- 


‘PARIS 


DOUBLE TR 


| perty in that event has not been DNEY 
| decided, but it is stated that it will SYDNEY 

continue as a motion picture theatre, 
| possibly under the managemem of 


Radio City Music Hall, which is als S$ | h i 

Saned 0) Reavis cence isc” SPlash Releases 
& * ry s 

| Cause a Stir 


| COMPARED with a profit of 
3,174,000 dollars for the first nine OPPOSITION of independent ex- 


months of last year, Warner Brothers | hibitors to the policy of splash 

reports for the corresponding period | releasing of films in city and suburban 

of the current fiscal year a net loss | circuit theatres simultaneously is re- 

of 2,684,000 dollars —_ (including | ported to be coming to a head over 

2,500,000 dollars “ loss on advances | plans to extend the suburban cover- 

to independent producers "). | age on Fox’s “The Young Lions.” 
ao & e 


Fox normally releases in one city and 
| five suburban theatres on the Hoyts 
COLUMBIA has denied published | Chain. 
reports that Chesapeake Industries | Plans have been laid for “ The 
was purchasing for nine million | Young Lions” to go out into four 
dollars its Fifth Avenue, NY, office | ¢xtra theatres on the Western Suburbs 
headquarters. | Cinemas circuit. Hoyts operates two 
isuburban circuits with different 
| bookers, supervisors, ¢tc., side by 
the Chesapeake subsidiaries, Pathe = ag ot ym a gaat and 
Laboratories, Inc., has made an| ~°SeMm Suburos Simemas. 
offer for Columbia’s Hollywood film | 
laboratory. 


The rumoured purchase price is The plan is for “ Lions” to’ open 
three million dollars, against a Pathe | at the big Regent and nine suburban 
contract to undertake all the com-| theatres. The result would be great 
‘pany’s processing work for a period | for Fox and Hoyts, but. independent 
of seven years. exhibitors have, understandably, 
lobbied to try to prevent the exten- 
Leonard Coulter | sion of what is to them another blow 


_ No such denial has, however, been 
)issued of reports that one of 


{nother Blow 


beneath the belt. 

Pi se | Independent opposition to the 
| “hard” ticket .and splash release 
a is certainly hardening, but the 
ig circuits who are feeling the 
suburban recession also naturally 
want the schemes extended. Hoyts 
has decided to close six suburban 
| theatres for half the week, opening 


OUBLE FOR 


| only towards the week-end. : 
THE INDUSTRY | Rumour has it that Greater Union 
| Theatres is at last contemplating 


FRENCH exhibitors. assured of 
the “benevolent neutrality” of the 


National Centre are again talking of | 


double-feature programmes to in- 
| crease cinema attendance. They are 
| meeting, however, with opposition 
| from distributors and producers. 
The problem set to the industry as 
|a whole is clearly a difficult one be- 
cause the mere fact of billing two 
| films instead of one will not auto- 
matically double the box-office in- 
come and the brunt of the losses 
would be borne by the distributors 
| and producers. 

|} It is common knowledge that 
{French films have to rely on the 


Foy ~ market to become produc- | 
ut 


| tive, despite the progress they are 
| making abroad the local market is 
| still of major importance for their 
productivity. 


| grammes are concerned. when _ exhi- 
| bitors are most likely to run a French 


and a foreign film together, difficul- | 


| ties would undoubtedly arise when 
| the local producers will argue that 
| American films—for instance—have 
|already been redeemed while the 
| career of theirs is only just starting. 

As usual in times of crisis, critics 
are numerous. 


CHARGES of “ irresponsible im- 
} morality” made by a number of 
| speakers at the exhibitors’ congress at 
' La Baule are difficult to understand. 


As far as double feature pro-| 


| splash releases, although they will be 

| Their case is that too many French | able to do this only with few pic- 
films are being banned for moral | tures since Universal and Columbia 
reasons in countries like Switzerland, | product is released in the suburbs 
for instance. In France, too, it is said | through Hoyts. Maybe some Rank 
that certain films were not commercial | films may be given the suburban 
successes because they included too | splash to the further chagrin of in- 
much sex and crime. | dependents. 

Such charges are, of course, diffi- 
cult to concliiate with the tremendous 
success with which France’s “ sex kit- 
ten,” Brigitte Bardot, is meeting in Distributors, who see good pictures 
a market as important as the United | drawing strongly in city theatres while 
States, not to mention other parts of | most pictures do poorly in the suburbs 
the world. | (except splash releases like “ Witness 

Regarding the exhibitors’ commer- | For The Prosecution,” “ Prince And 
cial arrangements, especially as far | The Showgirl,” both big suburban 
as first release pictures are concerned, drawcards), incline towards longer city 
the showing of “Gun Fury” in| runs and even, if possible, second 
Paris this week is worth mentioning. | city runs in smaller theatres so as to 

The film, showing in no fewer than | milk all the revenue possible out of 
| seven cinemas simultancously, was | the major spots. Meanwhile, inde- 
| priced at 450 francs at the Triomphe, | pendent exhibitors are classifying the 
on the Champs-Elysées where it was | splash release problem as on a par 
found to be dubbed after having been | with television as a menace to their 
| advertised as an “ original version” | wellbeing. 
|in the semi-official “This week in| As for the “hard” ticket and ad- 
Paris.” | vanced price policy — independents 
| “Gun Fury,” still in French, was|are irrevocably opposed to it. 
| to be seen for 395 francs at the } Whether they will be able to remain 
| Aubert-Palace, on the Boulevards. opposed in the teeth of economic cir- 

At the Gaumont-Theatre, Folies | cumstances in the coming months 
Select-Pathé and Lutétia it could be | remains to be seen. 
seen for 350 francs while the price | 
/at the Palais-Rochechouart was yet | a * . 


another. P 
There is certainly room for more TELEVISION continues to ad- 


Major Spots 


| co-ordination and better team-work | Vance far and wide. , ; 
among the exhibitors to stave off the The Australian Broadcasting Com- 
| recession. | Mission has set its programme for 
| opening TV stations interstate and 


continued on page 10 
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WORLD MARKETS—contd. 


plans to have four, costing £2.5 mil- 
lion, in operation in than two 
years 

Senator W. J. Cooper 


master-General 


less 


acting Post 


set the following tar- 


gets: Brisbane station, November, 
1959 Adelaide February, 1960; 
Perth, March, 1960; Hobart, May 
1960. j 


Senator Cooper said the PMG had 
placed orders for transmitting equip- 
ment for the four towers and the 
ABC let contracts for studio facilities. 
Main contracts placed by the PMG 
(worth £250,000) were with Amalgam- 
ated Wireless (Aust.), Ltd., Telecom- 
munications of Aust. Pty. Ltd., Pyrox 


Lid Electronic Industries Imports 
Pty. Ltd., Standard Telephones and 
Cables. 
Main Orders 

Main orders placed by the ABC 
(worth £590,000) were with AWA, 
EMI (Aust.) Lid., Television Engin- 
eering Pty, Lid., Standard Telephones 
and Cables, Telecommunication Co 
and Pyrox. 


Hearings have started in Perth on 
applications for commercial TV 
licences in the western capital. 
Australian Broadcasting Control 
Board, which has recently heard 
applicants in Brisbane and Adelaide, 
is conducting the hearings here also. 

Applications are being made by 
IVW Litd., sponsored by Western 


Newspapers Lid., and Western Tele- 
vision Services Ltd., whose major 
backers are the Young Australian 


league and Western Press Lid. Coun- 
sel for both applicants agreed that 
only one television licence should be 
granted for Perth 


Firm Undertakings 

Western 
firm 
back 


Television Services 
undertakings of £17,000 
its claim Expert advice had 
shown that £500,000 was needed to 
Start a station, but the directors had 
arranged for £600,000, it was stated 
One of the backers is Western Press 
Lid., which is controlled by News, 
, Of Adelaide, which is an appli- 
cant in that city for a licence. 

The Commonwealth Statistician 
revealed that the production of tele- 
vision sets in Australia reached a 
record of 35,323 in May, an increase 
of 30 per cent. on Apmil. Production 


had 


to 


of radios also increased (about 27 
per cent.) despite the rise in TV set 
sales. The May figures also showed 
the trend towards larger sets, as 
8.268 were 17-inch or under while 
27,055 were 2l-inch or over. 
Television Sets 

In the 11 months of the 1957-58 
financial year to the end of May, 
251,351 sets were produced com- 
pared with 126,184 in 1956-57. Pro- 


duction of these two years added to 
the 2,636 sets made in 1955-56 shows 
that up to May. 380,171 were 
manufactured in Australia. Thousands 
of sets were imported earlier, so that 


sets 


the number of sets in the country is 
much larger than that figure 
“Economic and Business Digest ” 
published by the Rural Bank of 
iSW, claims that sales of TV sets 
have contributed greatly to the in 


crease of £56 million in balances out- 
standing on retail hire purchase opera- 
tions at the end of May. These now 
total £290 million This increase 
represented a rise in the balance of 
24 per cent.. but the increase in 
household and personal goods was 
S8 per cent. 


Frank O'Connell 


| COLOMBO 


| CENSOR IS 
| CRITICISED 


THE Board of Film Censors came 
in for severe criticism from certain 
sections of the press over the Colum- 
bia picture, “The Brothers Rico.” 
The Board ordered the last sequence 
in the film showing a Catholic nun 
in an orphanage deleted because the 
majority of 


this “propaganda for a particular 
religion. 
Those who voted for its deletion 


were Buddhists 
deletion 
Muslims 
managing 
rheatres, 


and those against the 
were Catholics, Hindus and 
S. Sellamuttu, the deputy 

director of Ceylon 
Lid., appealed to the 
Minister against this “cut” and the 
Board saw the film again, but no 
decision has been arrived at yet. 

The press pointed out that films 
such as “ Gotama the Buddha” and 
“Anjah” (both Sinhalese) were 
completely Buddhist in theme and 
passed without comment. 


rHE failure of Sinhalese films 
causing their producers concern. At 
one time the government wanted to 
step in and nationalise the Sinhalese 
film industry, but now that talk has 
subsided 


1s 


| committee is to consider a report at | 


A Sinhalese film costs about 300,000 | 


films 
aris 
ims, 
South 


to produce, but these 
Screened only in certain 
island whereas Tamil 
can leased from 


which be 


India for 
to 25 years, can be had for between 
75,000 and 100,000 rupees—and they 
usually bring in ten times the cost. 

Cinema owners are now conitem- 
plating dubbing Tamil films in Sin- 
halese 


MANAGING DIRECTOR of 
Ceylon. Theatres, Ltd., Sir Chittam- 
palam A. Gardiner, who screens Rank 
films, sending a colour film of 


1s 


) »s 
which will contain scenes of 
the island. The main action of the 
film takes place aboard a ship bound 
for Australia. 


Kumar Devarajah 


BOMBAY 


EXHIBITORS WIN 


THE CALCUTTA High Court has 
decided that Calcutta Corporation is 
not within its rights to ask theatres in 
the city to pay increased licence fees. 

The exhibitors fought the case on 
the ground that the increase was an 
unreasonable restriction on their free 
dom to conduct their business. 


THE PRODUCERS of “ Bombay 
Flight 417," in which Indian actress 
Suryakumari is kissed by an English- 
man, have filed a petition in the High 
Court challenging the decision of the 
Board of Censors that the film is not 


suitable for exhibition anywhere in 
India 
The ban on the picture is ques- 


tioned on the ground that it amounts 


periods ranging from five | 
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BELFAST 


1958 


Relay Applications 
Worry Them All 


THE Northern Ireland cinema 
trade is keeping a close watch on a 


move being made in Belfast to get | 
| the 


the members considered | 


corporation to approve a 

munal_ distribution system 

would relay ITV programmes. 
The corporation’s improvement 


com- 
which 


its next meeting on applications 
which have been received from a 
number of firms for the distribution 
of programmes. 

I learn that it will also consider 
a memorandum of objections from 
the Northern Ireland radio and te'e- 
vision retail trade. 


Competition 


The cinema trade is already gearing 
itself up to meet the competition of 
ITV when it comes into operation 
next year. But a relay system in 
Belfast could seriously hit trade. 

John Dunlop, town clerk, told me 
that the first firm to raise this ques- 
tion recently was ABC Television. 
Applications followed from British 
Relay Wireless and _ Television; 
County Down Rediffusion Service, 
Ltd., and a firm on whose behalf an 
application has been made by a 
Newton Abbot firm of solicitors. 

The corporation on a number of 
occasions has refused permission for 
rediffusion of wireless programmes. 

The corporation has the right to 
rant or refuse the permission asked 
or, but if it refuses, the applicants 
have the right of appeal to the Min- 
istry of Health and Local Govern- 
ment. 

Only recently George Lodge, chair- 
man of Northern Ireland's CEA, 
pointed out that the number of tele- 
vision sets in Belfast was equal to 
the total seating capacity of the City’s 
cinemas. 


ONE of the most enterprising 
cinema managers in Belfast is Herbie 
Bell, of the Crumlin, who has a habit 
of regularly proving that showman- 


| ship is not dead. 


He believes in a personal approach 


HIGH COURT CASE 


| tain to go to the Supreme Court in | 


to denial of the freedom of expression 


which is guaranteed by the Indian | 


constitution. 

A decision on this question could 
have far-reaching effect on future 
censorship. Whatever decision the 
High Court reaches, the case is cer- 


Delhi for a final decision. 


» g 7 
._MADRAS will soon have another 
| air-conditioned theatre on Mount 


Road, the main road into the city. 


The new theatre is being planned by | 


A. V. Meyyappan of the AVM Stu- 
dios in association with Umapathy 
of Uma Printers. 


N. V. Eswar 


to his patrons and each month writes 
a “column” in his cinema’s pub- 
licity brochure. Typical of the 
| direct method he adopts was a recent 
| edition which pointed out that the 
cinema was shortly to present two 
* marathon ” films—** Peyton Place ” 
and “ The Young Lions.” 

Noting that the cinema would 
| have to depart from its normal 
| screening habits and that it was a 

question of inordinately long houses 
| or advanced prices for one evening 
| house only he asked, “ Anybody got 
| any suggestions? ” 
| The co-operative effort pays in_in- 

creased business according to Mr. 
| Bell. But he complains of the diffi- 
culty of getting “ copy ” for his edi- 
torial each month! 

In the same issue a regular patron 
made a special request for the film 
| * Lust for Life.” Pointing out that 
| the renter normally dealt with his 
| competitor cinema he mentioned it 
by name and suggested that the man- 


lager there may be able to help. 
| Which proves that Mr. Bell also 
believes in co-operation between 


members of the trade! 
S. Gordon Duffield 


DUBLIN 


New Cinemas 
in Donegal 


AT A TIME when the closing of 
cinemas is receiving more attention 
from the press than the opening of 
new houses it is worth recording that 
within the past few weeks two new 
cinemas have been opened in Done- 


gal, Ireland’s remotest corner: one 
is at Derrybeg and the other at Fal- 
|carragh. And in Dublin the Plaza 


| Cinema, an industrial neighbourhood 
hall, has been completely recon- 
structed and reopened by. P. de 
Leon who also controls the Embassy, 
| another of Dublin’s successfully re- 
constructed cinemas which is doing 
excellent business. 
* s 
NOW before the cameras at 
Ardmore Studios is T. C. Murray's 
“ Autumn Fire,” an Abbey Theatre 
| comedy success, for Emmet Dalion 
Productions. This will have to come 
| off the floor early in September to 
| permit Michael Anderson to move 
in to start work on “ Shake Hands 
| with the Devil.” The ay ae 
|** Autumn Fire” completed is e 
to the fact that the series of Abbey 
| plays which are being lensed at 
| Ardmore is to go into release for 
| TV in the U.S, through RKO Tele- 
| radio Associates, next month; release 
| is then scheduled for one picture per 
|month. Two have been completed, 
| two are in the final editing stages. 


Maxwell Sweeney 


Doing Business with 


a Certain Company 


will bring you 


a Certain Smile 


of satisfaction... 


The Fi-¥ 


Best of the Horror Films — 
Now doing the Biggest Business in the 
history of the RIALTO! 


HARRY BLACK 


Block-Buster of the CARLTON, 
Key Cities and Seaside Resorts! 


and now GREGORY PECK in 


The BRAVADo$ 


For Autumn Release. and.... 


| NESULESCD fe 


Director of . | 


S Coins 
Fosectains 


— now takes his 


wane FRANCOISE SAGAN 
cameras tO Faris © 
and the Riviera Certal 


to capture 
Francoise Sagan’s 
— eyebrow-raising 
“novel 


cna GHRISTINE Coca 


rival by HENRY EPHRON ina y JEAN NEGULESCO se 


EASTMAN COLOUR 


JOHNNY 
something else MATHIS 


happens! 


FONTAINE BRADFORD DILLMAN 


with EDUARD FRANZ 


vw 22m JOHNNY MATH SS 


ugus 


...and to keep you smiling for 
the next few months 


THE FIEND WHO WALKED THE WEST 


saring HUGH (Wyatt Earp) O’BRIAN 
ROBERT EVANS * DOLORES MICHAELS 
LINDA CRISTAL : STEPHEN McNALLY 


Produced by HERBERT B. SWOPE Jr. Directed by GORDON DOUGLAS 


ROBERT MITCHUM ° ROBERT WAGNER 
MAY BRITT - RICHARD EGAN 
LEE PHILIPS .. 

THE HUNTERS 


Produced and directed by DICK POWELL EASTMAN COLOUR 


SON OF ROBIN HOOD «.:.::, 
scarring AL HEDISON - JUNE LAVERICK 
DAVID FARRAR - MARIUS GORING 


Produced and directed by GEORGE SHERMAN EASTMAN COLOUR 


JOHN WAYNE .. 
THE BARBARIAN AND THE GEISHA 
wer EIKO ANDO - SAM JAFFE 


Produced by EUGENE FRENKE Directed by JOHN HUSTON 
EASTMAN COLOUR 


KENNETH MORE - JAYNE MANSFIELD 
THE SHERIFF OF FRACTURED JAW 


(British 
Produced by DANIEL M. ANGEL Directed by RAOUL WALS! 


EASTMAN COLOU 


oe 


THESE THOUSAND HILLS 
sarring DON MURRAY -° RICHARD EGAI 
LEE REMICK - PATRICIA OWENS 
DOLORES MICHAELS 


Produced by DAVID WEISBART Directed by RICHARD FLEISCHI 
EASTMAN COLOL 


— 


JERRY WALD'S Production of 


IN LOVE AND WAR 


OBERT WAGNER - DANA WYNTE 

JEFFREY HUNTER * SHEREE NORTH 

HOPE LANGE ° FRANCE NUYEN 
BRADFORD DILLMAN 


Directed by PHILIP DUNNE EASTMAN COLO! 


THE INN OF THE SIXTH HAPPINES 
warring INGRID BERGMAN 
CURT JURGENS * ROBERT DONAT 


Directed by MARK ROBSON EASTMAN COLOU 


Theat Certain Company 


has many other big business titles to keep 


a Certain Smile 


on your face throughout 1959 


lELD 
JAW 


(British) 
jk WALSH 
-OLOUR 


EGAN 
NS 


FLEISCHER 
COLOUR 


COLOUR 


NESS 


(British) 


AT 


-OLOUR 
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UP WEST 


OUR FILMS 


They're Revelling In 
These ‘Creepies' 


SINCE horror films are in the 
news, what could be more appro- 
priate than to start the West End 
survey from the Rialto, Coventry 
Street? This compact and efficiently 
run hall has never had things so 
good since “The Fly” (Twentieth 
Century-Fox—CinemaScope) settled 
on its screen. If you've neglected to 
play X certificate offerings, use this 
one to break the ice! 


“BLOOD OF THE VAMPIRE” 
(Eros—British) is a more conven- 
tional “ creepie,” but what it lacks 
in originality and subtlety it gains in 
exuberance. It's sheer slaughter 
without an anzsthetic, but London 
Pavilion patrons are revelling in it. 
The proof of the pudding’s still in 
the eating. 


BUSINESS is steady at the Plaza, 
where “A Cry from the Streets” 
(Eros—British) has succeeded “ The 
Ten Commandments ” (Paramount— 
VistaVision). On August 27 “ The 
Revenge of Frankenstein” (Colum- 
bia—British) takes over. Then there 
will be three mighty horrific attrac- 
tions in town. 


SPINE-CHILLERS seldom fail to 
click, but neither do rib-ticklers. In 
the entire history of the Empire, 
few, if any, pictures have exceeded 
the pulling powers of “ Merry 
Andrew” (MGM — CinemaScope). 
Danny Kaye's latest comedy has 
earned a considerable fortune during 
its four weeks’ run. 


THE CRITICS and the trade 
bookers thought highly of “ Indis- 
creet”’ (Warner—British), but the 
latter were not too sure that this 
gay, sophisticated film would appeal 
to the “ ninepennies.” Well, it had 
a triumphant opening week-end at 
the Warner Theatre—records were 
shattered and its capacity audiences 
included celebrities and nonentities. 
Grab it! 


a * sl 
COMPARISONS made by many 
between “Vertigo” (Paramount— 


VistaVision), Alfred Hitchcock's 
newest thriller, and his previous hits 
were far from favourable to the 


former, but there has been no doubt 
in the public’s mind. The tremen- 
dous reception it’s receiving at the 
Odeon, Leicester Square, clearly 
proves that the old maestro has not 
lost his box-office magic. 


“HARRY BLACK” (Twentieth 
Century - Fox — CinemaScope — 
British), the spectacular tiger hunt 
melodrama, ends its safari at ihe 
Carlton, Haymarket, today. Quite a 
bag was collected. 


ALTHOUGH “The Vikings” (Uni- 
ted Artists—Technirama) has departed 
from the Leicester Square Theatre, 
following a marvellous season, Uni- 
ted Artists’ tenure of the hall is un- 
interrupted. “Kings Go Forth” 
(United Artists) now holds the fort. 
It got off to a fine start. 


THE PRESS wasted few words on 
“A Time To Live And A Time To 
Die” (Ran k-Universal — Cinema- 
Scope). I’m happy to record it’s 
getiing more generous treatment from 


the fans. Weekend business at the 
Gaumont, was both satisfying and 
gratifying. 

” e a 


“ NOR THE MOON BY NIGHT” 
(Rank—-British) has clicked at the 
Odeon, Marble Arch. Receipts are 
comparable with those of “ The One 
That Got Away” 
And, if you remember, 
quite something. 


“YOU MUST arrive early at 
Studio One, Oxford Street, if you 
want a seat, for “ Ice Cold In Alex ” 
(AB-Pathe—British) continues to fill 
the place. Heaven help the opposition 
when this great war film goes out on 
October 6. 


ON RELEASE 


THE number one general release is 
unquestionably “ The Vikings ” (Uni- 
ted Artists—Technirama). Mighty 
spectacle, put over with disarming 


aplomb by a star-picked cast, it's 
making rings round the rest. Takings 
are astronomical. 


LAST WEEK | stated that “ The 
Key” (Columbia — CinemaScope— 
British) was scoring best in high class 
halls. I've since been informed that 
the film, directed by Carol Reed and 
written by Carl Foreman, went down 
equally well in less salubrious circles. 
“The Key” has paid handsomely 
for its keep without achieving the 
impossible and seriously challenging 
its phenomenal stable companion 
“ The Bridge On The River Kwai” 
(Columbia—CinemaScope—British). 


ADMITTEDLY, Fdidn’t go over- 
board for “ The Battle Of The V.1.” 
(Eros—British), and 1 wasn’t the only 
—, but so far it’s done extremely 
well. 


THE Rank Organisation got be- 
hind Dirk Bogarde’s latest, “ The 
Wind Cannot Read” (Rank—British) 
and as a result it’s plunged into the 
big money. By the way, the film's 
not only exciting adventure stuff, but 
also a compelling woman’s picture. 


AT THIS time of year it’s wise to 
cater for the children and the AB- 
Pathe all colour “ double bill,” “* The 
Moonraker” (British) and * Oregon 
Passage "’ (CinemaScope), is dipping 
into many a kid’s money box. 


Horrors That 
Thrill But 
Harm Not 


AT Lage gl there is a 
vogue for ‘or films, photo- 
| aa in colour. Two, “The 

ly” and “Blood of the Vam- 


Frankenstein,” moves into the 
Plaza next Wednesday. 

The success of these macabre 
melodramas has led inevitably to a 
lot of dreary yakety-yak from the 
Old Mother of the so- 
called popular press. Happily, 


there are two sides to every ques- 
tion and I'll quote from more 
responsible quarters. 

“ Peter Simple,” shrewd and witty 
contributor to the “Daily Tele- 
graph,” wrote : »: poy need 
searching for the cause of increas- 
ing crime and corrupted morals, 

ple sometimes hit on horror 
filme. There, I think, they are wide 
of the mark.” 


pires and haunted castles eagerly 
devoured a hundred years ago, he 
goes on to say that “ They are too 
far removed from real life to have 
any effect on behaviour.” 

“ Atticus,” of the “Sunday Times,” 
quotes a colleague who had inter- 
viewed people attracted by “ The 
Fly.” thus: “ Whatever the psycho- 
logists may make of it, most of 
the Rialto’s patrons had sparkling 
eyes and ready grins when they 
proclaimed that they just loved ‘a 
scarey film.’” Blood-curdlers ob- 
viously thrill many, but harm none. 

The answer to the og A “Is the X 
certificate enough?” is, therefore, 
“yes,” but with one proviso. Ii 
should not only prevent youngsters 
from seeing spine-chillers, but also 
those who ave reached their 
second childhood! 

If, however, more work is put on 
the Censor, yon can bet that 
Jimmy Carreras will be the first 
to finance a double X. 


(Rank—British). | 
they were | 


As 


ik 3, 
“gumey ! THE MANAGER'S FAINTED!” = _ 


MATOGRAPI 
August 21 


1958 


KINEMATOGRATI 


Latest News from the Renters 


Autumn 


CARROLI 


George Seaton to star with Clark Gable in “ But Not For Me” at Para- | 
mount, which will start in the autumn. Robert Taylor has been signed to | 
head the cast of Paramount's “ The Hangman,” which is to enter produc- 


tion in the near future 

These two pictures will make a 
total of seven important productions 
which will begin filming at Paramount 


during the 1958 autumn quarter. Two 
other films are now in work and a 
third recently finished 

“But Not For Me,” with an 


Original story and screenplay by John 
Michael Hayes, is a romantic comedy 
concerning a Broadway producer 


is 


“The Hangman™ is Luke Short's 
story of the old we 

“Guns Up! ” Pennebaker produc- 
tion starring Marion Brando, is duc 
to start early in September. Karl 
Malden has also been signed for a 
leading role in this drama of old 
California. Frank P. Rosenberg is the 
producer with Stanley Kubrick the 
director. Walter Seltzer and George 
Glass are the executive producers. 
Comedy 

Hal Wallis ‘Don't Give Up the 
Ship,” starring Jerry Lewis, is an 
original navy comedy by Ellis Catison 
with a screenplay by Herbert Baker 
This will start in October. Lewis, as 
both star and producer, has just com- 
leted filming ““ The Geisha Boy” at 
Paramount 

“The Five Pennies,” a Melville 
Shavelson-Jack Rose production star- 


ring Danny Kaye, is also due to start 
in October. This comedy is based on 
the life of Red Nichols, the famous 
jazz musician 

Ponti-Girosi’s * Heller With a 
Gun.” western drama starring Sophia 
Loren, will begin filming late in the 
autumn with George Cukor directing 

Preliminary work on “ The Moun- 
tain is Young’ cheduled for 1958 
with an advanc init going the 
remote Kingdom of Nepal, the set- 
ting of the ‘Han Suyin novel 

“The Trap,” a arkwood-He 
production now he fore the cameras 
at Paramount with Richard Widmark 
Lee J. Cobb, Tina Louise, and Earl 
Holliman heading the cast. Norman 


Panama is directing. He and Melvin 


Frank are the producers 

“ That Kind of Woman,” a Ponti- 
Girosi production for Paramount, is 
filming in New York. Sophia Loren 
heads the cast with Tab Hunter, 
Barbara Nichols, George Sanders and 
Keenan Wynn in other leading roles 
Sidney Lume the director 


Paramount Has Busy 


Quarter 


BAKER has been signed by producers William Perlberg and 


A Good Start 


For ‘Missouri_ 


C. V. WHITNEY’S “ 


Traveller,’ which is to be distributed 
by Walt Disney, received an enthu- 
SiaStic reception at its European pre- 
miere held at the Regent, Brighton, 
last Thursday 

After the press show, two days 
earlier, manager Ray Taylor prepared 
a stunt to publicise the film. He 
arranged for F. G. Whitehead of 
Hartley and Midgley’s, the local Ford 
agents, to drive through the town in 
a 1911 vintage car similar to the one 
used by Gary Merrill in “ The Mis- 
sour; Traveller.” 

The stunt attracted a large crowd 
and produced wi d oy ead publicity in 
connection with the film in the local 
pr 

The film stars Brandon de Wilde, 
Lee Marvin, Gary Merrill, Paul Ford | 
nd introduces Mary Hosford. It is 
produced by Patrick Ford and directed 

J y Hopper 


Anglo Signs 
Comedy Team 


ANGLO 
signed 


AMALGAMATED 


further 


has 
two-picture contract 


with Peter Rogers, producer and 
Gerald Thomas, director. This team 
mad Anglo’s ‘The Duke Wore 
Jeans” and recently completed the 
British army comedy “Carry On 
Sergeant,”’ which has just been trade 


shown and is booked far ABC Cir- 
cuit ise commencing in London. 
October 27 

The titles of the next two produc- 
tions are “Carry On Nurse” and 
“Carry On Constable” and Rogers 
ind Thomas are now busy scripting 
ind casting the first which is to go 
into production in November this 


year 


BUSINESS BOOMS FOR RANK FD 


RANK FD'S \ Night To Re- 
member " got off to a flying start on 
its opening at key theatres throughout 
the country. Huge grosses were noti 
fied from Odeons in Newcastle and 
Bournemouth where this ‘epic sea 
drama starring Kenneth More soared 
to new theatre yrds 

Cardiff Capitol, Manchester Odeon 
and Bristol Odeon new records 
other situations also reported peak 
business 

Another Rank FD release with 
powerful box-office appeal is “ The 


August 21 


Wind Cannot Read” starring Dirk | 
Bogarde and Yoko Tani. 

Excellent business has been reported 
from Sheffield, Sunderland and Leeds. 

* Rooney.” the Rank Organisa- 
tion's Irish comedy, is still the subject 
of enthusiastic reports. 

John Delahunty, 
Tipperary houses, 
Thurles, and the 
ports 
was 


ever 


the New Cinema, 
Rock, Cashel, re- 


more 
done 
Cashel 
higher 


than double any business 
on any picture, while the 
s six-day take was 50 per cent. 
than anything before. 


The Missouri 


| Oulgrossing 


| catching 


that the Thurles six-day figure | 
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To herald the London release of Walt Disney’s double feature family 
programme, PERRI and WESTWARD HO, THE WAGONS ! a “** covered 


wagon 


”’ hit the trail along each of the three London release areas one week 


prior to playdate. The driver handed out leaflets to many delighted children 


PATHE'’S THREE BIG 
MONST-MARERS 


AB- PATHE has three big moncy makers at the moment 
A The 


ex,”” “ Wonderful Things”’ and “ 


‘Ice Cold in 


Moonraker.”’ The first is already 


off to a flying start with an excellent West End run and is being launched 
on general release on Monday (August 25). 


Its pre-release tells the same story. 
Manchester has the John Mills, 
Sylvia Syms starrer in jts sixth week, 
while all-time house records were 
broken at Ramsgate and Folkestone. 

J. Lee Thompson’s award-winning 

war drama has proved so popular, 
too, on its seaside dates, that it has 
return runs booked for Southport, 
Torquay, Bournemouth, Boscombe, 
Hastings, Eastbourne, Bridlington, 
Blackpool, Newquay and Folkestone. 

Frankie Vaughan’s second film, 
“ Wonderful ings,” provides a 
strong contrast, but this Anna Neagle 
production directed by Herbert Wil- 
cox, is doing a burster on its new- 
style pre-release in big towns and 
holiday centres. 

“ Wonderful Things” is steadily 
the previous Frankie 
Vaughan winner, “ These Dangerous 
Years.” Backed up by an eye- 
national advertising cam- 
paign, the new-style pre-release is an 
obvious success, which may well set 
a pattern for the future. 

Finally, in the first two weeks of its 
general ABC release, the swashbuck- 
ling Technicolor adventure, “ The 

oonraker”™ has been packing in 
audiences wherever it has played. 

starring George Baker and Sylvia 
Syms. this story of Roundheads and 
Cavaliers is appealing strengly to 
filmgoers who like this type of en- 
| tertainment, “ The Moonraker” is 
building up well, and looks like be- 
ing a steady box-office proposition 
for the rest of the summer. 


| here tie 


Eddie Burns's 


proprietor of two | 


| Address 


EDDIE BURNS, Anglo Amalgam- 
ated Films Scottish manager, is now 
| located at 131 West Regent Street, 
| Glasgow, C.2, and not at 41 Bath 
Street as stated in last week's issue. 


Fox Assigns 
Huge Budget 


TWENTIETH CENTURY - FOX 
has assigned a budget of 10, 000 ,000 
dollars to the making of “The 
Greatest Story Ever Told,” Fulton 
Oursler’s re-creation of the life of 
Jesus Christ. 

Philip Dunne, who wrote the 
screenplay of * The Robe,” its sequel, 

Demetrius and the Gladiator ” and 

‘David and Bathsheba,” will write 
ae produce. 

World conditions permitting, “ The 
Greatest Story Ever Told” will be 
shot in whole or part in the Holy 
Land. 


Record Takes For 
Warner Releases 


ON PRE-RELEASE, Warner’s 
“No Time For Sergeants” is 
claimed to be taking more money 


than any previous Warner picture in 
years. Record takes are reported from 
the Savoy, Brighton, the Ritz, Hast- 
ings, the Ritz, Bradford, the Regent, 
Yarmouth, the Rivoli, Southend, the 
Forum, Birmingham, the Regal, Edin- 
burgh, the Ritz, Leeds, the Forum, 
Liverpool, the = market, Newcastle, 
the Princess, Blackpool, and the 
Luxor, Eastbourne. 

During its run at the Strand, 
Douglas, Isle of Man, the nautical 
comedy “Up The Creek" grossed 
an all-time record for a Warner pic- 
ture in that situation. 

At the Gaiety, Douglas, “* Marjorie 
Morningstar’ also achieved an all- 
time Warner record. 


NAT COHEN & STUARTLEVY 
_ PRESENT 


T= <r | WILLIAM HARTNELL-BOB MONKHOUSE f 
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‘Yes, 'H have an ice 


— but only if it’s Walls’ 


It's as simple as this: two out of three families buy 
Wall's: So it is important, when people come to your 
cinema, that they should be able to get the ice cream 
ithey prefer. If they can't get Wall's, some might 
accept the available brand, but some will. refuse 
altogether—you II never know just how many! 

This means that if you don't sell Wall's, you aren't 
making the most of your business. Think about it. 
And have a word with Wall's—they re only a ‘phone 
call away! 


CREAM MOST Me ee PREFER 


1CE 999-1118-100 
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REVIEWS FOR SHOWMEN 


YOUR NEW FILMS AT A GLANCE 


R.T. and 
Title and Renter Certificate Stars Remarks Box-Office Angle 
; Dalton Girls, The .. 70min. (A) Lisa Davis ... Uninhibited “ horse opera,”’ closely following the Reliable out-of-the-rut 
4 (United Artists)—U.S Penny Edwards adventures of four gun mollis, daughters of the “ second,” especially for 
John Russell notorious Dalton brothers. Yarn far-fetched, but industrial spots (C) 


action brisk, bad lasses comely and climax salutary 


It! The Terror From Be- 69 min. (X) 


Marshall Thompson 
yond Space 


Science fiction melodrama describing life aboard a G 
Shawn Smith 


rocketship menaced by terrifying outer space 


ood x certificate 
“double bill” (NC) 


(United Artists)—U.S Kim Spalding stowaway. Tale taut, characters convincing, 
direction resourceful and staging realistic 
Space Master X-7 .. Timin. (A) Bill Williams Regalscope melodrama hingeing on hunt for woman Good popular fare (C) 
(20th Century-Fox)—U.S Lyn Thomas carrying deadly fungus germ. Story compact, 


Robert Ellis teamwork eager, highlights spectacular, dialogue 


crisp and nick-of-time finale showmanlike 


*Stormy Crossing 69 min. (U) — Iohn Ireland Murder mystery melodrama telling of dirty work Acceptable “quota” (C) 
(Eros)—British Derek Bond during cross-Channel swim. Cast popular, 
Maureen Connell romantic angle pleasing, authentic detail absorb- 
ing and denouement exciting 
Taming Sutton’s Gal ... 7i min. (A) John Lupton Naturama melodrama about bank clerk who wins Fair to middling “pro- 
(Republic-British Lion) Gloria Talbott bride while battling with backwoods moonshiner. grammer” (C) 
—U.S Jack Kelly Acting forthright and settings picturesque, but 


script uneven and pace erratic 


*Woman Possessed, A... 67 min. (U) 


Margaretta Scott ... 
(United Artists)—British 


Francis Matthews 
Kay Callard 


Domestic melodrama concerning rich, possessive 
mother whose jealousy of prospective daughter- 
in-law has near fatal consequences. Margaretta 
Scott impressive in lead, feminine appeal obvious 
and footage handy 


Useful quota “second” 
(C) 


* BRITISH QUOTA PICTURE 


} (C) SUITABLE FOR CHILDREN (NC) NOT FOR CHILDREN 


SPACE MASTER X-7 


Twentieth Century-Fox. American (A). Regal- 

scope. Directed by Edward Bernds. Featuring Bill 

Williams, Lyn Thomas and Robert Ellis. 6,366 
feet. Release not fixed 


SCIENCE-FICTION melodrama, presented in 
Regalscope. It vividly describes a feverish search 
for a mysterious woman, believed to be a carrier 
of fungus that could multiply and endanger the 
universe. The approach to the eternal “ race 
against time” motif is new and both cast and 
director seize every opportunity to create sus- 
pense. There are no flat spots and the passenger 
plane climax is tremendously thrilling. Good 
popular fare. 


Story.—While Charles Pommer, a biologist, is 
examining fungus from outer space, he and 
Laura Greeling, his former mistress, quarrel. She 
strikes him, blood drips on the fungus and the 
substance immediately starts to grow. Laura, 
unaware of the consequences of her action, leaves 
but Pommer phones John Hand, a security officer 
and orders him to destroy the building. Joe, 


Hand’s assistant, recovers a tape-recording from 
the now dead Pommer’s laboratory and a replay 
warns them that a woman was in his house. They 
realise that she may be a carrier and seek her, 
but Laura, married, fears scandal and disguises 
herself. Finally, she is traced to an airport, Joe 


boards her plane and later she reveals her iden- 
tity. Meanwhile, the fungus spreads from her 
bag in the hold, but catastrophe is narrowly 
averted. 

Production.—The picture opens with the de- 
struction by fire of Pommer’s laboratory and 
tension is maintained to the very end. Lyn 
Thomas contributes a sensitive portrayal as the 
fugitive Laura, Robert Ellis is a likeable Joe, Bill 
Williams scores as the more officious Hand, and 
Paul Frees impresses during his short stay as 
Pommer. Studied technical detail, enhanced by 
Regalscope, strengthens the exciting illusion and 
atones for lack of humour and conventional 
romance. Incidentally, the X certificate is artfully 
avoided. 

Points of Appeal.—Powerful and thoughtful 
plot, first-rate character drawing, realistic staging, 
evenly distributed thrills, Regalscope and prom- 
ising title. 


IT! THE TERROR FROM 
BEYOND SPACE 
United Artists. American (X). Directed by 
Edward L. Cahn. Featuring Marshall Thompson, 
Shawn Smith and Kim Spalding. 6,245 feet. 
Release not fixed 
HIGH FLYING horrific. It’s about the crew 
of a rocketship who are forced to cope with a 


terrifying stowaway while returning from Mars 
to the States. Their reactions, clearly conveyed by 
a resourceful cast, prove that much exciting 
drama can be crowded into a restricted space. 
Heavy casualities are inevitable, but a happy 
ending is skilfully engineered. Good X certificate 
* double bill.” 


Story.—Colonel Carruthers, an American, lands 
a rocketship on Mars in 1968, but is grounded. 
Four years later, Colonel Van Heusen, another 
specialist, arrives in a rescue “ ship.” He learns 
that Carruthers is the only survivor of the earlier 
expedition, but refuses to accept Carruthers’ story 
that a mysterious monster killed his companions. 
He places Carruthers under arrest, but soon after 
the return flight begins a monster is discovered 
in the “ hold.” The creature goes on the rampage 
and causes serious loss of life before being de- 
stroyed. Its existence exonerates Carruthers, 


Production.—The picture’s main action takes 
place entirely in the rocketship, yet its principal 
characters, including the monster, are given 
ape | of elbow room. Marshall Thompson keeps 
a stiff upper lip as the misjudged Carruthers, Kim 
Spalding scores in contrast as the somewhat 
arrogant Van Heusen, Shawn Smith and Ann 
Doran are comely members of the team, and Ray 
Corrigan, effectively made-up, registers as “ It.” 
The camera work shows imagination and its 
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scientific paraphernalia convinces. From take-off 
to touchdown, there is never a dull moment 


Points of Appeal.—Absorbing story, competent 
team, clever stagecraft, realistic thrills, tithe and 
X certificate. 


STORMY CROSSING 
Eros, British (U). Featuring John Ireland 


Derek Bond and Maureen Connell. Produced 
by Monty Berman. Directed by C. Pennington- 


Richards. Screenplay by Brock Williams. 
Director of photography, Geoffrey Faithfull. 
Musical director, Stanley Black. 6,205 feet 


Release not fixed 

MURDER MYSTERY 
on and beside the briny. It concerns a smooth 
operator who disposes of his demanding girl 
friend during a cross-Channe] swim, but is 


melodrama, unfolded 


finally overtaken by Nemesis. The acting and 
direction are adequate, but its main prop is 
authentic detail Absorbing asides effectively 
kill time between conventional thrills. Acceptable 
* quota.” 

Story.—Model Kitty Tyndall, a first-rate 


swimmer, is the mistress of Paul Seymour, head 
of a Mayfair fashion house. Paul, with an eye 
to publicity, plans for Kitty to swim the English 
Channel. Danny Parker, a young American, and 
Kitty train together. Kitty wants Paul to get 
a divorce and swears to blab to his wife if 
he refuses. A fog envelops the swimmers in 
the Channel, and Kitty is drowned. Danny feels 
certain she was murdered and starts probing, 
but quickly disappears. Griff, Danny’s trainer- 
brother, and Shelley Baxter, receptionist at the 
local hotel, then become suspicious of Paul. 
Later, Danny is fished out of the water and taken 
to hospital. He denounces Paul, but Paul 
threatens Shelley's life before being caught. 


Production.—The picture introduces Sam 
Rockett, who actually conquered the Channel in 
1951, and his know-how on training procedure 
strengthens interest and sharpens salient situa- 
tions. Joy Websier swims powerfully as Kitty, 
John Ireland is a resolute Griff, Derek Bond 
makes a suave, if transparent, villain as Paul 
and Maureen Connell, Leslie Dwyer, Sheldon 
Lawrence and Cameron Hall form a sound sup- 
porting team. Romance between Griff and 
Shelley furnishes the feminine touch, and the 
finale is exciting. 


Points of Appeal. 


mpact tale, well-balanced 


cast, novel atmosphere, hectic climax, British 
label and U certificate 
A WOMAN POSSESSED 


United Artists. British (U), Featuring Margaretta 

Scott, Francis Matthews and Kay Callard. Pro- 

duced by Edward J. Danziger and Harry Lee 

Danziger. Directed by Max Varnel. Screenplay 

by Brian Clemens and Eldon Howard. _ Direc- 

tor of photography, Jimmy Wilson. 6,078 feet. 
Release September 15, 1958 


“ TOP DRAWER ™ domestic melodrama. It's 
about a rich, possessive mother whose jealousy 
of her prospective daughter-in-law very nearly 
has fatal consequences. The actual plot is a 
bit stagy, but a smooth, highly polished per- 
formance by Margaretta Scott creates both 
human interest and feminine appeal. Useful 
quota “ second.” 


Story.—When John, doctor son of Katherine 
Winthrop, a wealthy widow, returns home after 
two years’ intensive study in the States, he is 
accompanied by Ann, his American fiancee. 
Katherine, unaware that John had become en- 
gaged, Jooks upon Ann, who, incidentally, suffers 
from a weak heart, as an intruder. So does 
Emma. Katherine's faithful housekeeper 


1958 


Katherine does everything to aggravate Ann and 
the bond between John and his mother eventually 
reaches near breaking point. Finally, Katherine 
decides to bury the hatchet, but Ann has 
a dizzy spell and Katherine promptly adminis- 


ters special pills. These prove to be sleep- 
ing tablets and John accuses Katherine of 
attempting murder. Happily, Ann survives, 


Emma confesses to switching the pélls and all 
ends well. 


Production.—The picture has very little action, 
but elegani interiors and exteriors prevent visual 
monotony. Margaretta Scott displays ample 
assurance and never overacts as the bitter, vin- 
dictive, though ultimately chastened Katherine, 
Kay Callard is an ingratiating Ann, and Francis 
Matthews bravely tackles the unrewarding role 
of mother’s boy, John. The dialogue has edge 
and there are a number of neat twists before its 


theatrically effective climax is reached. 
Points of Appeal.—Taut story, impressive por- 
trayal by Margaretta Scott, woman's angle, 


British label and U certificate 


THE DALTON GIRLS 


United Artists. American (A). Directed by Regi- 


nald Le Borg. Featuring Lisa Davis, Penny 

Edwards and John Russell. 6,320 feet. Release not 
fixed 

UNINHIBITED “horse opera” of the early 


West. It tells of four gun molls, daughters of 
the Dalton brothers, notorious bandits. . Things 
are made a bit too easy for the wayward lasses. 
despite the fact that two bite the dust and 
another goes dippy, but its novel distaff approach 
disarms criticism. It'll arouse, if not thrill, the 
* ninepennies.”” Reliable out-of-the-rut “* second,” 
especially for industrial spots. 


Story.—Holly, Rose, Columbine and Mari- 
gold, daughters of the late, but not lamented, 
Dalton brothers, fail to live down their family’s 
bad name and turn to crime. Columbine meets 
Illinois Grey, a gambler, during a hold-up and 
is attracted by him. The girls later rob a banker. 
who. incidentally, owes Illinois money, and 
Illinois, needing the cash, pursues them. Colum- 
bine and Marigold hate the life, but finally the 
law overtakes all four. Holly and Rose are 
killed, and Marigold loses her reason, but 
Columbine, wounded, presumably finds happi- 
ness with Illinois 


Production.—The picture lacks the — stark 
realism of traditional “ outdoors,’ but neverthe- 
less contains plenty of hearty action. Lisa Davis 
is quick on the draw as Rose, Merry Anders 
seldom bats an eyelid as Holly. Penny Edwards 
wins some sympathy as Columbine, Sue George 
registers as the immature Marigold, and John 
Russell makes a handsome Illinois. Its rough 
stuff is spiced by sex—the feminine players know 
how to wear jeans to advantage—but a strong 
moral note resounds at the fade-out 


Points of Appeal.—Rugged tale, virile and 


attractive cast, brisk pace and catchy title 


TAMING SUTTON’S GAL 


Republic-British Lion. American (A). Naturama 

Directed by Lesley Selander. Featuring John Lup- 

ton, Gloria Talbott and Jack Kelly. 6,385 feet 
Release, September 29, 1958 


ROMANTIC melodrama, photographed in 
Naturama. It centres on a city youth who wins 
a comely bride while at cross purposes with a 
moonshiner and his unscrupulous spouse. The 
acting is not bad and the settings are refreshing, 
but its highlights leave little to the imagination. 
Green corn, it’s unlikely to satisfy other than 


the unsophisticated. Fair to middling “ pro- 
grammer.” 
Story.—Frank, a bank clerk, goes to the 


Californian wilds for his vacation. Aunty 
Sutton, an irascible, cigar-smoking old girl, and 
Lou, her pretty niece, find a roof for Frank. 
Jugger Phelps, a moonshiner, looks on Frank 
as an intruder, but Evelyn, his neglected wife. 
welcomes him. Eventually, Lou and Frank fall 
in love, but Evelyn, who had hoped to use 
Frank to get back to “civilisation,” shoots 
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Jugger in circumstances that cause him to think 
Frank was his assailant. Jugger recovers and he 
and Evelyn attack the Sutton home. Finally, 
Evelyn stops a bullet, Jugger is arrested and Lou 
and Frank head for the nearest church 


Production.—The picture is adequately staged 
and competently portrayed, but its story merely 
uses time-honoured comedy and dramatic situ- 
ations as stepping stones to a conventional happy 
ending. Gloria Talbott is a natural Lou, John 
Lupton registers as Frank, May Wynn and Jack 
Kelly make a “bright” pair as Evelyn and 
Jugger, and Verna Felton furnishes appropriate 
light relief as Aunty Sutton, yet all appear 
conscious of the script’s limitations. The 
Naturama camera work is efficient, but, needless 
to say, magnifies the play’s faults, as well as its 
virtues 


Points of 
sound players, 
Naturama 


Appeal.—Straightforward yarn, 
wholesome backgrounds and 


Shorts 


Columbia 


OPEN TO VIEW. British (U). 1,439 feet 
Commentary spoken by Marius Goring.—A num- 
ber of castles, country houses, and palaces in 
Great Britain which are open to the public are 
beautifully photographed in colour. Very good 
F.W.R., 


Data 


MINING REVIEW. Number 1, 12th Year 
British (U). Produced by Francis Gysin. 902 feet 
Release September 1.—These beautifully made 
shorts have built up a high reputation over the 
years and this issue—the first of the 12th year 
1S a worthy successor. Its stories range from a 
beauty contest in the Durham mining village of 
Chopwell to the latest mechanised advances in 
British pits. There are general interest stories of 
two canal enthusiasts who ferry coal from Staf- 
fordshire to Worcester in their own barge and the 
making of fine porcelain and china in a Worcester 
factory. Well done, with the accent on general 
news angles.—W. E 


Eros 


THE BLACK PANTHER. American (U) 
Featuring Sabu. 2,334 feet. Release not fixed.—In 
this Eastman Color capsule Indian adventure 
melodrama, a native boy, reared by denizens of 
the jungle, puts paid to the machinations of 
ruthless Metiaeaieh and saves a young girl from a 
distasteful marriage. The arimals, set in their 
natural habitat, out-act the human players, but 
their fierce, hot breath fails to blow the dust off 
u dated script. Moderate fill-in 


MGM 


THE VANISHING DUCK American (U) 
641 feet.—Fade-outs are to the fore in this 
CinemaScope cartoon in which vanishing cream 
plays a big part in enabling the mice to outwit 
the predatory cat. Plenty of action and plenty of 


original gimmicks entitle this to rank as ¥v 
good 
Warner 

GREEDY FOR TWEETY American (U) 
597 feet.—Tweety Pie copes with a bulldog and a 


predatory cat both in and out of hospital. With 
aS many twists as a twelve-inch corkscrew, this 


an outstandingly funny Technicolor cartoon 
Very good. 
UNDER CARIB SKIES. American (U). 79€ 


feet.—A well-contrasted travelogue dealing with 
Jamaica. Topics touched on include training th 
efficient local police force, ancient and modern 
buildings of interest, sugar and banana industries 
and the tourist angle. Good.—-B 


ROCK HUDSON 
CVD CHARISSE 


co-starring 


ARTHUE hy KEM 
LEIF ERICKS ON 


CHARLES He lh 


Sed rod 


“e 4 ‘e* , : 
a The great Best Seller — 


by the author of | 
“The High and the Mighty” 


FASTMAN COLOUR 


TRADE SHOWS 


“""SLONDON Leicester Square Theatre, 
Wednesday, August 27th, at 10.30 a.m. 


“MANCHESTER Odeon, 
Wednesday, September 3rd, at 10.30 a.m. 


4 
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THE FUTURE 
| IS BRIGHTER 


for the Arc Carbon User 


OUP 
o gaanuct oF WHE WORCAR G 


\ 


cannon SN 


awe wORGER caus 


BATTERSER wouns 


This-month in the United Ki: 
yield place toa single and impr 
It means, that two famous Lig 
pooled their research facilities 
embodiés the best features of | 
it means a better product, m 
unit. It means that present pr 
a keep prices constant 
All this adds up to 


presel 
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ISH PRODUCTI 


This Army Game Is 
Completely New 


DOWN at Bray, producer Anthony 
past—the Army Game team on its wa 
ing of Hammer’s “1 Only Arsked. 

Fondly he watched them file past 
the Eastern palace (Dracula’s castle 
with knobs on) and on to the stage 
so recently occupied by that other 
comic, Frankenstein. He said: “* So 
many people seem to think that a box- 
office success is merely a matter of 
getting a popular television team like 
this on to the screen. 

* Nothing could be further from the 
truth. As you can jmagine we weren't 
the only film company to think of this 
idea and many people were interested 
shortly after the television programme 
started. But when the film version of 
another teleyision programme didn’t 
come up to expectations they weren't 
quite so sure . . . perhaps it wasn’t 
such a good idea after all. 

“However we were confident we 
knew just how to do it, and went 
ahe ad with the script. 

* The first thing we have had to do 
is to cut out the idea that this is just 
a glorified extension of the television 
programme. If people once get the 
idea they are going to see no more 
than they have already seen on tele- 
vision then it’s obvious there will be 
little point in them coming to the 
cinema. 

‘Instead of the half-hour romps 
built around a central comic idea we 
have written a ninety-minute script 
with a good strong story. And where 
the characters in the story are straight 
they are being played straight—there 
are no would-be comics all trying to 
get in on the act. We have put the 
team in an entirely new setting, faced | 
with an entirely new situation, and 
this point will be made clear in our 
publicity.” 


For the record, Bernard Bresslaw, 


actors complained of the heat of the 
of the heat of the arc-lights! Roy 


Hinds was admiring his favourite march 
y to the studios for another day’s film- 


Michael ‘Medwin, Norman Rossing- 
ton, Alfie Bass, Charles Hawtrey, 
along with Geoffrey Sumner, are the 
“ show of force” sent to a mythical 
Eastern oil kingdom where trouble is 
breaking out. This comes as quite a 
shock to the local general who is ex- 
pecting a Brigade of Guards... . 

“ What I like about this — 
said director Montgomery Tully, “ 
| that it stands the acid test you eels 
apply to all good comedies. That ts 
you take out the funny stuff yet you're 
still left with a good story strong 
enough to stand up on its own. 

Geoff Tully also welcomes the fact 
that the picture is a comedy. Of the 
34 films he has directed, some 30 of 
them have been crime stories. 


By 


i2Q 
a 


“I was fast becoming a leading 
expert on violence in all its forms,” 
| he grinned, “ you know, the strangled 
| beauty, the stabbed baronet in the | 
| library and so on.” 

Comedy, he thought, 
difficult form of film-making. And 
directing a team like the Army Game | 
| Was quite a strain at first! 
| You see,” he explained, “ they | 
had been working together for so long | 


orks for the filming of the 


SCAPEGOAT. And while the 
, the glassworkers complained 
took this or 


was the most | 


27 


** No, no, you enter a harem like this . 

Montgomery Tully explains how to an over-enthusiastic Army Game 

team as he sets up an African harem scene for Hammer's comedy | ONLY 
ARSKED. Stilisman Tom Edwards took this picture 


. . with finesse.” Director 


there were a lot of private jokes and 


to someone new, 

“ They were abie to_ad lib a lot 
on television; here 
stick more closely to 
though, at the same time the team 
has come out with lines of its own 


been incor 


rated in the screenplay. 
It has cal 


enough to ensure we finish the five- 
week schedule on time! ” 


Hammer which has 


found box- 


ed for a certain amount | 
of discipline. Not the army type, just | 


routines which made it rather puzzling | 


we have had to | 
the script, | 


which have been so good they have | 


| office success by bringing quality to | 


| the gimmick subject has left little out 
| of this black and white production 
for Columbia release. ™ 

| beauteous harem scene, a spectacular 
oil gusher and the blowing up of a 
| fortress with a very gratifying explo- 
|! sion. 

No time is being lost in bringing 
“1 Only Arsked"’ to the screen. It 


| 


re is al 


| will be premiered in November at | 


the Plaza, and go out on general re- 
| lease Christmas week, as a sure attrac- 
tors for schoolchildren on holiday. 


| A good sales point is that this will 
be the public’s last opportunity to see 
the original Army Game team work- 
ing together—only Alfie Bass, 
man Rossington and Michael Medwin 


vision series is resumed. 
Tau -Prece.—* The 
Baskervilles ” 


to go into Bray. It is due to start 


KEVIN McCLORY started filming 
the first production for his own com- 
pany, Xanadu Productions, this week 

*The Boy and the Bridge.” 
| McClory, associate producer and 
foreign locations director of “Around 
| the World In 80 Days” is producing 
| and directing this story of a who 

leaves home to live on a bridge. It 
| is being shot on and around Lon- 
| don’s Tower Bridge—the first time 


| the authorities have given a film pro- 


ducer permission. 


Nor- | 


will return to Hut 29 when the tele- | 


Hound of the | 
will be Hammer's next | 


shooting on September 8 with Chris- | 


topher Lee and _ Peter See 
Terence Fisher will direct. 
* * J 


BUSY TIME AHEAD 
FOR RANK 


FULL PROGRAMME ahead 
for Rank. Mario Zampi’s comedy 
“Too Many Crooks” with Terry- 
Thomas, Brenda de Banzie, Vera 
Day, Bernard Bresslaw and “eo! 
jens starts filming on the 25¢ 
and this will be followed on Sep- 
tember 1 by “ Whirlpool” (* The 
Lorelei ”). 

This colour uction with its 


back. of the Rhine barge 
le features Juliette Greco, 
. W. Fischer, Muriel Paviow, 


William Sylvester and Marios 
Goring. Produced by George 
Pitcher and directed by Lewis 
Allen it will start with five weeks’ 
location on the most colourful 
section of the Rhine. 

The Betty Box-Ralph Thomas 


There will be locations in London 
and Scotland. 

Peter Finch heads the cast of 
“Ferry to Hong Kong” (George 
Maynard-Lewis Gilbert), which 
ee eng shooting in October. 


FIRST MAN INTO SPACE (M-G-M) 


ELECTRONIC MUSIC and 
ORIGINAL SPECIAL EFFECTS 


|SOUNDRAMA 


6 DENMARK ST., W.C.2 + Cov 1672 


WOMANEATER 
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WE MUST BE IN ADVANCE 
OF PUBLIC TASTE 


THE RECENT personal appearance tour of 
Cary Grant seems to have been success 
and has wen @ leer bas > 

ance of 


always been one of the best consumer safety 
valves in an - of undertaking. 

ig manufacturing companies and 
department stores have special’ staf concerned 
with meeting and answering complaints, and have 
found that this sort of thing increases customers’ 
confidence in making purchases—thereby increas- 


e in our industry, however, should not be 
content in using this ‘device sim ly as a safety 
pa all, we are not se a product 


change 
satisfies them, they are likely to cease going to 
the cinema at all. This, indeed, is one of the 
for our plight. 

Unfortunately, we do not know the precise 
reasons for our audiences’ dissatisfaction because 
our industry is about the most backward of all 
as far as consumer research is concerned. We 
are in an industry where it is essentia!, sure-y, 
to be in advance of public taste, not behind it. 
cy ce egy Wega 

ex er 
had been — out of the gimmick } 
every other i 
in this case, it was not too late, since the 


THE COMPANY 


Opportunities 


MANAGERS are still getting out in the streets 
to sell their programmes. ny use the time- 
worn stunts that do very little good; others have 
the ability to give a new slant to old ideas and as 
a result get some excellent press write-ups in 
addition to attracting crowds. Carnivals are, of 
course, the ideal time for this kind of stunting, 
and while many have been rained off this year, 
I've still received quite a few of the early reports. 

Robert Scott, at the Plaza, Govan, had a fine 
tableau in the annual Govan Fair for “ Happy is 
the Bride” and it may have been this that 
brought out the overall extra coverage that he 
gave this picture. He had a good foyer display, 
with bridal wear the central feature, and for 
other front-of-house and theatre displays he made 
good use of the well-drawn characters that have 
been featured in many aspects of this picture’s 
publicity. A composite page was arranged with 
traders linked also with the anniversary of the 
fair, and during the campaign various items were 
photographed and used in the press under the 
heading * Plaza Photo.” 

F. A. Connett, Gaumont, Weymouth, used a 
number of oldies for “Carve Her Name With 
Pride. The large clock (. . . now is the time, 
etc), the mobile book ( . . .“* Read the book, see 
the film”) and so on. All these have been used 


craze took a time to die; but the fact 
mains that we, allegedly the leaders in nts. 
ment, were lagging behind the other media. 


At present, the situation is that our 


craze. 

The same is true of war films, such as the 
escape “cycle,” and of sex-and-violence films. 
Sometimes these gluts of films on a set subject 
pa eye aay mae but it is comparatively 
rarely films manage to ump 
wagon of the public’s whim. ’ ices 

Now many film le will tell you that we 
were bound to be 


up a competent research 
State, working to scientific principles. It 
will cost a good deal of money, I know, bat if it 
does rob ey = ny 4 its —- many times 
over and will play a big part in bringing the lost 
audiences back to the cinema. shgtoaee 


OF SHOWMEN 


at Carnivals 


hundreds of times before and yet the selection 
of pictures Mr. Connett sends of the crowds look- 
ing at these displays proves they did their job 
excellently. 

Mrs. J. K. Chapman, Globe, Stockton. held a 
street parade of dogs for “Old Yeller.” Sixty 
youngsters and their pets went the length of the 
main street and attracted terrific attention. All 
the national tie-ups were well exploited, news 
reportage on the pets competition was way above 
average, and overprinted balloons, a painting con- 
test, the shop tie-ups and general newspaper 
coverage on the film story completed a useful 
campaign. 


Street Tours 


L. K. Allen, Rivoli, Southend, had the old 
Kursaal Flyer, a local railway engine, mounted 
so it can make street tours, for getting over his 
double bill, “ Perri” /‘* Westward Ho, the 
Wagons !”’. engine has been used in the past 
for many stunts, but at a holiday town there are 
always lots of new faces and new patrons to 
appeal to. National Savings ters, a painting 
contest and the overprinted balloons again added 
up to a nice comprehensive campaign. 

Another fine campaign on “ River Kwai.” F. 


29 


Simpson, Ritz, Market Harborough, followed 
through all the well-tried and proved angles, most 
of them to good effect. A display ef Japanese 
swords and oriental costumes was provided by the 
ex-POW association, and was given a good write- 
up in the pencss. A full composite page and 
another full page of direct editorial on the film 
added up to some really splendid newspaper 
Sa best seen in the town for a long 
wilice. 


Naval Rating 


Tony Ewin, Ritz, Oxford, had a naval rating 
walking around with a placarded board giving 
details of the showings “ Up The Creek.” For 
“ Birds Anonymous” one of the Tweety-Pie 
series, a cut-out of Sylvester looking at a cage 
in which another cut-out of Tweety Pie was 
perched made quite an attractive little display, 
and it’s good to see the cartoon support being 
given this mention, as these shorts are very 
popular with most people. 

Frederick Vere, Carlton, Boscombe, had a 
street stunt featuring a trio on horses for “* The 
Moonraker.” ving | the original costumes, the 
assistant manager, F. Middleton, two young 
women lent a very authentic air to this stunt 
which coincided with the CEA conference. Good 
editorial was obtained on the film, and the horse- 
shoe throwaways were distributed at hotels, cafes 
and newsagents. 


For the same film a most tasteful and apt foyer 
display was made by B. Baron, Regal, Harrogate. 
This was of Cromwellian armour and furmiture 
of the same period. Mounted in the style of a 
typical room of the time, it had a simplicity and 
direet connection with the title and theme that 
made it most attractive. 


Revolved 


Another fine display, this time for “ Disc 
Jockey Jamboree,”’ was made and mounted by A. 
Broadhurst, Luxor, Eastbourne. Cut-out car- 
toons of jazzmen were mounted in the back- 

round, while down each side of the display were 
fines of discs. Top recording star portraits were 
added and, to give movement to the idea, a turn- 
table complete with publicity material revolved 
in the centre. 

D. Turner, Empire, Islington, had a couple of 
street stunts for the double bill “ Through Hell 
to Glory ”/* Suicide Battalion.” The first was a 
touring float with uniformed cadets giving away 
heralds; the second featured a decorated car, 
which also stopped and handed out the throw- 
aways. 

Another foyer full of dog biscuits and plugs for 
“Old Yeller™” was to be found at the Savoy, 
Exeter. R. W. Parker also found that the dog 
photograph contest paid good dividends. He 
also featured silver paper collections, lettered 
balloons, and arranged various pet shop window 
displays. 

R. E. Crockett, Elite, Nottingham, had some 
fine press on the modernisation of his theatre 
These days a great number of theatres are in 
need of a new look, and if this is carried out a 
manager is right in going all out to draw atten- 
tion to his theatre as if it were a completely new 
one. Over 279 press inches were gained by Mr. 
Crockett, and much of the inside information 
was imparted to the editors at a special luncheon 
held at the theatre. 


Composite Pages 


Two full composite pages were gained by J. 
Mitford, Essoldo, Watford, for his showing of 
“ The Long Hot Summer” and I can assure you 
he had no help from the weather! Contests, with 
some above-average prizes, were run in conjunc- 
tion with the local press, and displays were 
arranged in the newspaper office’s windows. 
believe the Fox publicity boys gave a fine helping 
hand with this campaign, as they have been doing 
with a aumber of other films recently. 


Two more mentions for the boys in Germany 
and the AKC-Kine. Showmanship Certificate 
Award. W. Hall, at Krefeld, made another of 
his ingenious displays for “ Just My Luck.” This 
featured a stable, horseshoes, and a model horse 
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, manager of the Gaumont, 


Birmingham, was presented with his CMA Circle of 
Showmen certificate at his theatre recently. 


; At the same time he received his Grand National Newsreel 
Showmanship certificate. Centre is Donald Murrey, publicity controller of CMA, about to make one of 
the awards, and, left, David B, Williams, regional controller 


a model of Wisdom draned over it 


almost impossible to swing the proverbial cat, 
the local NAAFI became his display centre, 
and school clothes for “ 
Days of Your Life.’ 


THE SHOWMAN ALSO 
COMMENDS 


Figures in parentheses indicate 
number of credits 


tie-up with BEA gained some good extra display 


their main window for 


Blue Murder at St. 
» Man Who Wouldn't Talk, Sayonara, 
4 search for — girls who would be ‘ 


during the film's three days’ 


Adams, D. G., Regal, 
household goods were 


y. public relations (3) 
, Godalming: Grand National news- 
Balham: The Bridge on 
, Through Hell to Glory (2) 


w that was mounted on the theatre 


by general report the whole thing seems to have 


se, The Gift of Love, 
» Palladium, Midsomer 


good assistance from his chief operator, 
professional-looking 
a front-of-house display for 


e Duke Wore Jeans (3). Baxter, 
| Wimbledon: Another Time Another 


Tommy Steele for Dae, S. Vin Sram eee 


with theatre credits overprinted to give a , 
Bishop, D., Playhouse, Guildford: 


I have heard of hunt the slipper, : 
I would have needed — persuasion to take 


, Bessligark. Glasgow, 
garters would have 
brought most of the male ponuletion of the crown 
Around the dance 


Bromley, E., Gau- 
00k 


Ballock, J. D. J., 
Jockey Jamboree, The Young Invaders (2). 


young lady displayed her , Waltham Green: China 
appetiser for the finale— 


a ‘toe | ’ 7 
y legs contest er, Hell Bent for Glory (2). 


Deacon, Gaumont, , Newcastle-on-Tyne: The D.I., 
a very fine foyer display for “ 

' Close, C. C., Gaumont, 
store also gave him space in their windows, 
three shops in the town, 


and provided all 
) saatarial and art posters free of charge. 


Cardiff Grand National newsreel 


Gentleman, Just My Luck, My Man Godfrey (3) 
Crossland, C. L., Gaumont, Exeter: Grand National 
newsreel. Callimore, A. L., Broadway, Manches- 
ter: Children’s club. 

DAVANY, W., Ritz, Gateshead: The Duke Wore 
Jeans. Dickinson, J. F. C., Rialto, Rochdale: The 
Bridge on the River Kwai. Ditcham, C. T., Odeon, 
Kingston: Teacher's Pet, Touch of Evil (2). Dixon, 

A. Regal, Chesterfield: Live show, The Duke 
Wore Jeans, Chase a Crooked Shadow, The Deep 
Six (4). Dobbs, W., Odeon, Richmond: Teacher's 
Pet, Touch of Evil, Stage Struck (3). Doran, J. W., 
A/M, Ritz, Barnsley: Public relations. Dorme, 
F. W., Odeon, Acton: The Long Hot Summer 
Downes, R. H., Gaumont, Birkenhead: Violent 
Playground Downton, C., Odeon, Whitton 
Teacher’s Pet, Touch of Evil (2) 

EDMUNDSON, J., Ritz, Bradford: The Moonraker 
Evans, R. T., Gaumont, Shepherd's Bush: Teacher's 


FARMER, P. G., Odeon, Sidcup: Teacher's Pet 
Franklin, P. G., Ritz, Barnsley: Press publicity 
Forness, R. L., Odeon, Warrington: A Tale of 
Two Cities 

GALLACHER, J. A.. Regal, Kilmarnock: Chase a 
Crooked Shadow, Old Yeller, children’s club (3) 
Gaston, P. H., Ritz, Keighley: Public relations, 
Disc Jockey Jamboree (2). Gaukrodger, J., Alham- 
bra, Barnsley: Carve Her Name with Pride, Pal 
Joey, Paris Holiday (3) Gent, H., Royal Hippo- 
drome, Liverpool: Carve Her Name with Pride 
Girdler, R. C., Dominion, Hounslow: Another Time, 
Another Place Goss, R. P., Gaumont, Chorlton 
Windom’s Way. Goulding, J., Odeon, Southall 
Public relations Graham, T. C., Odeon, Wool- 
wich: I Married a Woman, Desire Under the Elms 
(2) Guthrie, G., Trocadero, Elephant and Castle 
No Time to Die 

HALL, C. R., A/M, Beau Nash, Bath: The Moon- 
raker, Marjorie Morningstar (2) Hart, 3. M., 
Olympia, Bridgeton: Happy is the Bride. Hayden, 
C., Picture House, Bellshill: Violent Playground 
Henderson, W., Gaumont, Ashton: Windom’s Way 
Hobart. S. J., Odeon, Greenwich: Teacher's Pet, 
Desire Under the Elms (2). Hornblow, B. V., Pic- 
ture House, Aston Cross: Violent Playground, Inno- 
cent Sinners, Happy is the Bride, The Man Who 
Wouldn't Talk, The Gypsy and the Gentleman 
(5) Houlihan, J. H., Gaumont, New Cross: The 
Sea Wall. 

ISHERWOOD, N. W., Odeon, Rhyl: Pal Joey 

JAMES, J. W., Regal, Trowbridge: A Tale of Two 
Cities. Johnson, E. H., Palace, Makerfield: The 
Duke Wore Jeans, Sayonara (2). Johnson, L. S.., 
Palace, Birmingham: Carve Her Name with Pride, 
Pal Joey, The Silent Enemy, Paris Holiaay (4) 
Jones, R. 1.. R/M, Royalty, North Kensington 
Marjorie Morngstar 
KAY, S.. Gaumont, Rushey Green: The Gift of 
Love Kelly, P. N., Odeon, Whalley Range: The 
Naked Truth. 

LANE, R. W., Gaumont, Acton: Dracula, The Sea 
Wall (2). Larrosa, E., Gaumont, Bootle: The Brave 
One. Lee, D., Odeon, Sheffield: The Silent Enemy 
Lee, J.. A/M, Odeon, Plymouth: Grand National 
newsreel Levenson, A. G., Gaumont, Hendon: 
Grand National newsreel Lewis, B. W., AM, 
Central, Reading: The Young Invaders. Lioyd, 
K. B., Gaumont, Southport: Innocent Sinners, 
public relations, press publicity (3). Lorrimer, R., 
Bedford, Liverpool: Men in War. 

MACKRELL, D.. Haymarket, Newcastle: The 
Golden Disc, Old Yeller, Seven Hills of Rome (3). 
Makia, J. F.. Odeon, Leigh: The Naked Truih. 
Matthews, H. 0. P., Odeon, Falmouth: Grand 
National newsreel Matthews, N., Ritz, Leyton 
The Camp on Blood Island, The Pajama Game, 
public relations, The Young Invaders, The Golden 
Disc (5). McAree, 8S. D., Savoy, Birkenhead: Disc 
Jockey Jamboree, Hell Bent for Glory (2). 

cLaughlin, T. F.. Walpole, Ealing: Dracula, The 
Sea Wall (2). Milborrow, K., Odeon, Croydon: 
Siage Struck. Mills, P. J., Gaumont, Liverpool: 
Around the World in 80 Days. Moar, §., Odeon, 
Crosby: The Bridge on the River Kwai. Moore, 
G., Gaumont, Barnsley: Cowboy. Murray, F. C., 
Odeon, Surbiton: Teacher's Pet. 

NIMSE, G. A., Ritz, Southend: Grand National news- 
Teel 

SALTER, F. W., Gaumont, Sutton: No Time to Die 
Sargeant, J.. Majestic, Woodford: Camp on Blood 
Island, Up the Creek (2). Searlett, A. A., Gaumont, 
Wandsworth: Another Time, Another Place. Simp- 
son, D., A/M, Ritz, Wallsend: The Girl in the 
Kremlin, Happy is the Bride (2). Slater, J. J., Odeon, 
East Sheen: Teacher's Pet. Smith, K. L., Academy, 
Brighton: Grand National newsreel. Sobey. L., 
Wallaw, Blyth: The Story of Mankind, Disc Jockey 


(4). Sowden, R. S., Odeon, Wimbledon: Stage Struck. 
TAPSELL, D., Gaumont, Hammersmith: The Sea 
Wall, Dracula (2). Taylor, R. C., Regal, York: 
Chase a Crooked Shadow, Children’s club (2). 
. A. C,, Ritz, Bexhill: The Key, Public 
relations (2), Thomas, B. R., AIM, Odeon, Read- 
ing: Bonjour  Tristesse. Thompson, B., A/M, 
Imperial, Walsall: The Amazing Colossal Man, ‘Danes 
Victory (2). Thompson, J. R., A/M, Astoria, Old 
Kem Road: Teacher's Pet. 


continued at foot of page 31 
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‘Kine.’-MGM £600 Showmanship Contest 


PLENTY OF PUNCH HERE! 


THE LEMON HART Rum national tie-up gave 
George S. Newton, of the Rex, Consett, plenty 
of punch for his campaign for “ Barnacle Bill. 

Several good shop windows were obtained and 
a foyer display was built around a silver punch- 
bowl. Leaflets moe | Fag s and theatre 
credits being distributed foyer and by 
newsboys. 

The “Barnacle Bill” posters were used to 
assist a collection for the National Lifeboat In- 
stitution, 

A teaser sea-shanty was published in the 
Consett Guardian. 

Placed in a conspicuous spot away from the 
theatre, was a large barrel. On ifs sides were 
chalked messages with a comical theme, along 
with cartoon reproductions of Alec Guinness. 

Many — contests and street stunts were 
carried out by P. J. Graves and his traince W. A 

in their campaign for “ Barnacle Bill, " 
at the Picture House, Govanhill. 

The stunts included preity girls carrying 
banners, a touring coracle with Barnacle Bill's 
Ancestor, girls dressed in red, white and blue 
banging a drum with credits, decorated bicycles 
tidden around town, sandwichboard men in naval 
costume with giant heads and finally girls in naval 
costumes going to busy centres wit ~ tele- 
scopes having credits inserted on the 

A skiffle contest was held linked with ae horn- 
pipe theme. 

Bunting was loaned from local authorities to 
decorate the front-of-house. The theatre interior 
was given a nautical atmosphere by using acces- 
sories such as a ship’s wheel, a kiosk converted 
into a paymaster’s office and — Signs including 
one on the manager's office reading “* Captain's 
Cabin.” 


Very Good 


A very good campaign for ‘ Dunkirk” was 
prepared by J. L. Laing and his assistant, Andrew 
C. Paxton, at the Regal, Aberdeen. 

The major portion of the effort was directed 
towards press coverage resulting in 325 inches of 
editorial. 

The Gordon Highlanders marched to the 
theatre on the opening day headed by their pipe 
band. The Army recruiting team set a Giephey 
of equipment in the car park with NCOs in full 
dress uniforms to answer questions about the 
rocket launchers, machine guns and mortars, etc. 

A gala evening attended by the Lord and Lady 
Provost with numerous other top VIPs gave the 
film a tremendous publicity boost as will be 
realised by the amount of press achieved. 

Personal letters to schoo!s helped manager 
E. H. Anthony to spread the news that “ Dun- 
kirk’ was playing at the Dominion. Harrow. 
Posters were displayed’ in the Kodak Works and 


MORE MGM CREDITS— 


** Jailhouse Rock.”’"—Miss G. Flood, Electric 
Palace, Highgate; A. H. Holloway, Central, 


Reading. 

“w Bil.”"—A. H. Harris, Pavilion, Wylde 
Green; Leonard Sobey, Wallaw, Blyth; Geoffrey 
S. Ramsden, Regal, Paisicy; |. W. James, Regal, 
Trowbridge; J. W. Abbots, Regal, Bicester 

Les Girls.”—C. S. Watson, Elite, Middles- 
brough; T. Batler, Regent, Liverpool; C..-B, 
Horrex, Majestic, King’s Lynn; T. H. Neat, 
Premier, Cheetham Hill; Alan §S. Dale, Rex, 
Riddrie; P. H. Gaston, Ritz, Keighley; Geoffrey 
S. Ramsden, Regal, Paisley; J. W 


Harris, Pavilion, Wylde Green; W. Roberts, 
a. Wallasey; J. A, Dixon, Regal, Chester- 


“ Gan Glory "'/“ Time for Action."’—Alan 5S, 
Dale, Rex, Riddrie; L. H. Pigg, A/M, Savoy, 
South Shields; Leonard Sobey, Wallaw, Biyth. 

* Davy.”—Chris O'Neill, . Morecambe. 

A, T. Fowle, Astoria, Brighton. 

“The Saf . —A. Sp -May, Commo- 

dore, Kent. 


the canteens of other factories and clubs, et:. 

The Monday night was a ga’'a occasion beng 
attended by the mayo: and mayoress, the deputy 
lieut. of Middlesex and many other VIPs. The 
23rd Middlesex Cadets formed a guard of 
honour. 

Immediately prior to the screening of “ Dun- 
kirk " several local Dunkirk veterans were in‘ro- 
duced to the audience from the theatre stage. 

The theatre was dressed over all with flags, 
bunting and display units. Four good wincow 
displays were arranged and editorial appeared in 
the local press. 

Assistant manager H. Brown, of the Savoy, 
Enfield, put in some good work exploiting “ Dun- 
kirk.” Good coverage was secured by using the 
Mann’s national tie-up resulting in widespread 
publicity in windows and licensed premises. 

The 16-mm. trailer was screened at the Enfield 
Youth Centre, Air Training Corps, Sea Cadets 
and Army Training Corps centres. A tank on a 
transporter was brought to the theatre front. 

For this opening, the theatre interior was 
decorated with displays of photographs and equip- 
ment used during the evacuation while on the 
front-of-house flags were used. The various 
Youth Services formed a guard of honour for the 
100 VIPs who attended. 

Dunkirk veterans were poe from the stage 
and a prologue to the film was staged by all of 
the serivces with fanfares by the Air Force 
Buglers. 


WALKER, H, I., Empire, Stockton: The Dam Busters, 
Gulliver's Travels, Teenage Frankenstein (3). Watson, 
C. §S., Elite, Middlesbrough: Old Yeller. Watson, 
G. A., Gaumont, Guernsey: Escapade in Japan, The 
Song of Bernadette (2). Watt, L., Mechanics Hall, 
Nottingham: The One That Got Away, bey Jim 
(2). Metis: W. L., Gawmont, East Ham: 6.5 Special. 
Weller, A, C., Odeon, Chelmsford: The Pride and 
the Passion. Wells, A. A., Odeon, South Norwood: 
Grand National newsreel, Desire Under the Elms (2). 
Whittaker, T., Savoy, Welverhampton. Chase a 
Crooked Shadow. The Young Invaders, The Tall 

Stranger, Old Yeller, Marjorie Morningstar (5). 

Wicks, E., Whitehall, Rotherham: Chase a Crooked 

is the Bride, The D.1., The Man 

Who Wouldn't Talk (4). Wicks, H. H.. Odeon, 

Islington: Public relations. Wilkins, L. A., Gaumont, 

Islington: Violent Playground, China Doll, Dracula, 

6.5 Special, Rooney (5). Wilkins, T. B., Odeon, 

Kensington: Grand National newsreel, Stage Struck, 

20,000 Leagues Under the Sea (3). Williams, A.. 

Yeas ay Liverpool: Happy is the Bride. Williams, 
A. E., Odeon, Ealing: Grand National newsreel, 
i the Prosecuti 


Williams, M. S., A/M, Astoria, Brighton: 
Amazing Colossal Man. Wills, C. B., Odeon, 


Camberwell: Carve Her Name With Pride. Kathy O, 
Desire Under the Elms, Teacher's Pet (4). Wilmot, 
R. C,, Odeon, Newcastle: Blue Murder at St. 
Trinian’s. Wilson, B., A/M, Empire, Coventry: The 
Tall Stranger, The Young Invaders (2). Wilson, 
H. R., City Picture House, Carlisle: Night of 
Demon, Return of the Vampire (2). Witts, T. A., 
Regent, Brighton: Paths of Glory, Windom'’s Way 
(2). Wood, D. G. L,, Odeon, Welling: Carve Her 
Name With Pride, Kathy O (2). Wood, W. R., 
Gaumont, Wallasey: Witness for the Prosecution. 
Woodman, C. F., Odeon, East Ham: Carve Her 
Name With Pride, The Silent Enemy (2). Wright, 
F. A., Regent, Great Yarmouth: ll Bent for 
Glory, Up the Creek, Public relations, The Camp 
On Blood Island, Children’s club (5). Wright, T. A., 
A/M, Regal, Birmingham: The Pajama Game 
Children’s club, Happy is the Bride wi) Wyatt, 
W. T.. Ritz, Edgware: Children’s dub, Marjorie 
Morningstar, Up the Creek (3). 


YATES, R. E., Gaumont, Redditch: Paths of oan, 
Devil's a Dangerous Exile, hing 
ates, M 


Bootle, The Pajama Game. Young, F. C., A/M, 
Savoy, Brighton: Old Yeller, Up the Creek, Mar- 
jorie Morningstar (3). 

ZAGURY, M. J., Embassy, North 
Morningstar, Up the Creek (2). 


3 


This Disc Is 
Ideal For 
Theatre Use 


EVERY SO OFTEN Decca comes out with a 
series of records that, even if not specifically 
waxed for theatre use, could not be bettered. One 
example of this—and one which has been a great 
success in my theatre—is Felsted PDL 85044. 
This has Emil Stern and His Piano in a disc 
called Fun in the Sun. Honky Tonk piano has a 
nosialgic ring for many of us and this is a 
splendid example of the sort of piano many of 
us still admire. 

The numbers include “ I Want To Be H 
“Rose Marie,” “ Sweet Sue,” and “ Halleluja 
A buy you won't forget, but one that will Saar 
very quickly through overplaying. 

Piano and orchestra on Brunswick LAT 8328 
has Bill Snyder under the title of Bewitching 
Hour. The mood is romantic, warm and rich, 
altogether a delightful recording. Included are 
“Let’s Put Out The Lights and Go To Bed,” 
ae and “ The Night Was Made For 


Roger Williams, by means of “ double track,” 
plays piano duets with himself, and the result 
is very likeable on London HA-R 2105, (where he 
plays “ Big Wide Wonderful World,” “ April in 
oe. “ Caravan,” and “ Flying Down to 

io. 
__ Frank Chacksfield and his Orchestra is an 
ideal choice for the cinema; on Decca LK 4244 
he plays a number of film tunes with ~ artistry 
under the title “ Love Letters in the Sand." 

The title of Felsted PDL 85048——"" Vodka, 
Moscow and You ’—is deceiving. Wal-Berg and 
his orchestra do include “Song of the Volga” 
and “ Ukrainian Dance,” but he makes them 
sound very different from the hackneyed versions 
we know. The descriptive literature on the sleeve 
will tell you if this record is a suitable one for an 
interval spot in your cinema. 

Another, made for theatre use, is Eddie Barclay 
Film Favourites on Felsted PDL 85045, which 

16 past and present film hits. There is a 
good cross section of music from American and 
Continental films. 

“Italian Panorama” on Durium TLU970/2 is 
one of these records that live up to their title. An 
atmospheric picture of Italy is built up with 16 
nostalgic songs—a perfect link for a film with 
an Italian background, or one that could be 
mounted as a most enticing interlude. 

Everyone likes to think they haye a bit of 
greny in them, and so I heartily recommend 

roubadours in the of Gypsies on 
London HA-R2106, 

Another “ Love Letters in the Sand” comes 
from Les Brown and his Band of Renown on 
Coral LVA9084, with a fine balance of mood. 


In the 78's, Stanley Black on Decca DGE 


Pigal ; “ Domino,” “ Why Do You Pass Me 
Der ee" Waltz Paree,”’ and “ Chez Moi.’ This is a 
record acceptable for general use, and the same can 
be said for Decca DFE6478 which has Edmundo 
Ros playing four dance numbers, and also Decca 
DFE645/, on which Ted Heath recalls the 
* Fabulous Dorsays.” Another Stanley Black on 
Decca DGE 6479, has a strong latin American 
flavour and is completely enjoyable. 

A record I should like to see reintroduced is 
the original sound track from “ Carmen Jones” 

on RCA RD27074. This to me is the essence 
of what film music can be if an already loved 
piece of music is grafted with genius. 

From “ King Creole” Elvis Presley on RCA 
1070 si "t Ask Me Why” and “ Hard 
Headed Woman.” Max Bygraves sings “ Gotta 
Have Rain” on Decca F 11046 and another 
likeable tune, “Little Train,” on the flip-over. 
From Warner's “ Indiscreet ” as Williams 
with Orchestra and Chorus brings the title tune 
—ideal for direct film links—and the reverse 
“Young and Warm and Wonderful” is a fine 
one too; both on London HLR 8643. 
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MANAGEMENT 


INTERVAL MUSIC 
OFFERS MANY 
OPPORTUNITIES 


MY RECORD REVIEWS appearing weckly 
in this section are not concerned with assessing 
the artistic merit of the discs although I do like 
most of those that I mention. My main purpose 
is to give the titles and numbers and to indicate 
roughly what the record is about It is then up 
to managers to decide for themselves whether 
the discs fit in with their particular requirements 

he reviews were started because I was con- 
vinced that interval music should be an integral 
part of a theatre programme Unfortunately 
this is rarely the case 

During recent visits to a variety of theatres I 
have not found one manager who uses intervals 
in a constructive way; the attitude seems to be 
that music Is as good a slop-gap as any between 
the separate items in a programme I realise 
from reading campaign reports, that a number 
of managers are learning to exploit the popu- 
larity of discs by arranging special record pro- 
grammes—request shows, top-ten programmes 
and the like on Sunday afternoons 

These are an excellent idea and I should very 
much like to sce them extended. On the other 
hand, I have only heard of a handful of 
managers who use interval music in a construc- 
tive way to blend with and complement the 
various films which go to make up each pro- 
gramme 

| appreciate that many managers would find 
this difficult because of the meagre selection of 
records supplied to their theatres; I assume that, 
for purposes of economy, these are chosen by 
someone at head office and circulated to all 
theatres 

1 believe this system is basically wrong, not 
only because it doesn’t take individual pro- 
grammes into account but also because it implics 
that managers have no taste in music; u there- 
fore stultifies any possible initiative at source. I 
woukd have thought that one record a week 
would be a very small item on a theatre's ex- 
pense account if set against the appreciation for 
apt music which is found in many audiences. 

Recently I have linked my interval music with 
the products of a particular film company whose 
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This striking front-of-house display was arranged for the screening of THE TEN COMMANDMENTS 


at the Opera House, 


Jersey 


products we happened to be showing at the time. 
Programme notes were available for each 
“recital” and each programme is made into a 
complete, individual show. 

Ihe response has been outstanding, and there 
is a rapidly growing following for this kind of 
thing so far as my experience is concerned. To 
compile these programmes I've not stuck 
slavishly to the current releases but have gone 
digging round in secondhand record shops. I 
have found a large number of excellent discs 
which are fast disappearing from the catalogues. 

It's amazing how rewarding it is to spend a 
little time and thought in presenting shows of 
this kind. One of the main advantages of relat- 
ing the music programme to the film show in 
question is that the sort of patrons who come 
to see the particular film are, logically, the sort 
of people who like the music. 

Thus, 
the classic 
assume that 


if you are showing, for instance, one of 
pre-war musicals, 
your 


it’s reasonable to 
audience would appreciate 


Foyer display 
used by J. 
Williams of the 
Hobart, 
Detmold, 
BAOR, for 
THE TEA- 
HOUSE OF 
THE AUGUST 


t 


examples of the better pop music of the same 
period. 

The basic requirement of any interval music, 
it seems to me, is to create a sort of emotional 
environment for the film which is to follow it, 
in order to get your audience into the sort of 
mood in which they will best appreciate the film. 
This is not an easy thing to do, and it certainly 
takes experience and a deal of hard thought. 
But it’s immensely worth while in the long run. 


SCMA Negotiations 


I expect most managers will have read re- 
ports about the current negotiations between the 
SCMA and the CEA. I do not intend to com- 
ment on the rights and wrongs of the issues in- 
volved, since it would be unfair at this stage to 
both bodies. 1 should, however, like to air my 
views about the manner in which the negotiations 
are proceeding. 

It seems quite clear that before going into the 
negotiations SCMA should have made a very 
much more thorough examination, of its own 
case. It's all very well to know what you want 
and your rights in wanting it; in addition, how- 
ever, you must fully appreciate the answers and 
actions of those you are dealing with. 

In all negotiations of this type, your opponent 
(no matter how personally pleasant he may be) is 
going to give absolutely nothing away unless he 
can help it. Hf you think that talk about 
* justice and “rights"’ is going to have the 
slightest effect on this sort of opponent you are 
in for a rude awakening. 

In such negotiations, too, you should be per- 
fectly clear as to what you intend doing if you 
fail to obtain what you feel you are entitled to. 
There are, of course, the various methods of arbi- 
tration (though they are viewed with mixed feel- 
ings by employees at present), but even if your 
case goes to one of the tribunals you must have 
a cast-iron case if you are to get anywhere. 

I have the impression that SC has not 
armed itself with sufficient ammunition. 

Of course, one of the gravest weaknesses of 
SCMA is that it cannot put forward a united 
front, simply because it does not represent even 
the bulk of managers. What a pity it is that 
managers have not yet realised the necessity of 
acting in concert. Because, until they do realise 
this, they will continue to act positively against 
their own interests by presenting the employers 
with a perfect argument against anything that 
SCMA can say in the negotiations. 
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Southern TV Is Ahead 


WHEN JOHN DAVIS * visited 
Southampton a few weeks ago to find 
out how much progress was bein 
made with the construction o 
Southern Television Centre at 
Northam, he was agreeably surprised 
to find that the work was three weeks 
ahead of schedule. The chairman of 
Southern Television left a group of 
young, enthusiastic, yet experienced, 
television personnel, more than con- 
fident that when transmissions start 
from Southern TV on August 30, this 
station—the first local commercial TV 
Station set up by ITA—will give a 
good account of itself, 

The Southern Television studios have 
been constructed in the former Rank 
Plaza cinema, a 2,134 seater with a 
S55ft. wide stage. 

Workmen began tearing out the 
heart of the building on Monday, 
December 2, 1957. ow there are 
studios, batteries of equipment bays, 
control rooms, and a block of engin- 
eering oO} . The former stage has 
been divided into three floors to house 
light, airy dressing rooms and offices 
for the presentation, production and 
direction departments. 


will be used for news interviews, dis- 
cussions and advertising magazines. 

Southern Television is representative 
of three organisations: The Rank 
yee Associated Newspapers and 

gamated Press. C. D. Wilson, 
former business manager for Asso- 
ciated Newspapers, and _— chief 
accountant for Associated Rediffusion, 
is general manager. 

He is a strong-looking, black-haired 
executive, who compares running a 
television station to the task of ad- 
ministering a newspaper. “ You have 
to keep a balance between the plan- 


= and creative side, engineering 
, if you like, the business side,” 
he told me. 


Sense of Mission 


Of all the television executives 1 
have met, Wilson struck me as the 
man with a sense of mission. When I 
Ferg | him about the future of 
outhern TV and the number of pro- 
grammes he hoped to network, he 
said: “ Our prime responsibility is to 
the people living in the south of Eng- 
land, Our pregrammes must bear in 
mind the natural entertainment needs 


by Tony Gruner 


of Schedule 


of this region. We have a responsi- 
bility given to us by ITA to originate 
between 15 and 20 per cent. of the 


any our shows are also taken b 
other contractors all well and good. 
I shall be satisfied if they at least 
please the viewers in this region.” 

In spite of Wilson’s modesty, 
Southern Television has alread 
cured a _ networking for ‘ Mary 
Britton, MD,” a weekly serial starring 
Brenda Bruce and Ronald Howard. 
Although none of the contractors were 
aes a pilot film, they were sold on it, 

cause of the scripts. 

Other programmes planned by 
Southern T include “ Flotsam’s 
Follies,” with B. C.  Hilliam, 
“Southern Heritage,” a reconnais- 
sance carried throughout the south, 
| aimed at giving teenagers an interest 
| in that part of England in which the 
live; “* The Southern Garden,” with 
Fred Streeter; “ Southern Farming,” 
with A. G. Street; and “ Southern 
Affairs,” a twice-daily news magazine. 

I asked Wilson for his views on Bri- 
tish filmed programmes. “* You mean 
films for British quota. Naturally we 
are on the look out for this type of 
eer If, for ses Mr. 


LONDON AND PROVINCIAL TRADE SCREENINGS — 


There are two studios: A, 62ft. b 
SOft., and B, 30ft. by 22ft., whic 
Mon., Aug.25 10.30 Studio One 
Tues, «| oF. . Eee ORE. Gn 

& 2.30 
» 26 10.15 Own 
2.30 
° » 26 10.30 Hammer 
» 26 10.30 Celluloid 

ao » 26 2.30 Hammer 
Wed., ,, 27 10.30 

ae as ae. Se 

& 2.30 
Thur., ,, 28 10.30 Odeon, Leics. * 

* a ae 2.30 Hammer . 
Fri., » 29 10.30 Studio One 
Tues., .. 26 10.30 Forum 
Wed., 27 «=+10.30 Forum 
Thur., 28 10.30 Futurist 
Tues., ,, 26 10.30 Olympia 
Wed., ,, 27 10.30 Olympia 
Fri., 29 10.45 Gaumont 
Tues., ,, 26 10.45 La Scala 
Tues., ,. 26 10.45 Tower ... 
Wed., ., 27 10.45 Odeon ... 
Thur., ,, 28 10.45 Odeon ... 
Tues., ,, 26 10.30 Forum 
Wed., ., 27 10.30 Forum 
Fri., » 29 10.30 Gaumont 
Tues., ,, 26 10.45 Theatre Royal 
Wed., .. 27 1045 New Oxford 
Fri., » 29 10.30 Theatre Royal 
Fri, = ., 29 10.30 Gaumont 
Tues., ., 26 10.30 Odeon ... 
Wed., ., 27 10.45 Union Street 
Fri., ,, 29 10.30 Gaumont 


LONDON 
The Defiant Ones . he 
When Hell Broke Loose» 


Hot Angel 
House of Settlement 


One short 
Four shorts 


(Reissue); 


Three Outlaws; One short 


Leics. Sq. Theatre Twilight for the Gods 
Own... os 


The Revenge of Frankenstein 


Sea Fury 
Man With A Gun: One short 


The Wonderful Years 
BIRMINGHAM 
A Question of Adultery ... 
A Cry From The Streets ... 
The Gun Runners 
CARDIFF 
A Cry From The Streets ... 
A Question of Adultery ... 
The Gun Runners 
GLASGOW 
The Gun Runners 
LEEDS 
Sierra Baron Ss 


Kings Go Forth 
The Gun Runners 
LIVERPOOL 
A Question of Adultery ... 
A Cry From The Streets ... 
The Gun Runners gu 
MANCHESTER 

Space Master X-7... si 


The Gun Runners 

Swamp Women “e 
NEWCASTLE 

The Gun Runners ... 
SHEFFIELD 

Kings Go Forth ... 

Sierra Baron 


The Gun Runners 


United Artists 
Paramount ... 


Paramount ... 
Exclusive 


Anglo 
Amalgamated 

Exclusive 

Rank 

Columbia 


Rank 

Anglo 
Nason? 

Ran 


Eros ... 
Eros ... 
United Artists 


Eros ... 
Eros ... 
United Artists 


United Artists 


20th Century- 
Fox 

United Artists 

United Artists 


Eros ... 
Eros ... 
United Artists 


20th Century- 
Fox 


United Artists 
Renown 


United Artists 


United Artists 

20th Century- 
Fox 

United Artists 


Tony Curtis 
Charles Bronson 


Jackie Loughery 
Glenn Ford 


Neville Brand 
Rock Hudson 
Peter Cushing 


Stanley Baker 
Lee Paterson 


John Saxon 


Julie London 
Max Bygraves 


Audie Murphy vv 


Max Bygraves 
Julie London 


Audie Murphy = 


Audie Murphy ... 


Brian Keith 


Frank Sinatra 


Audie Murphy a 


Julie London 
Max Bygraves 


Audie Murphy di 


Bill Williams 


Audie Murphy ... 
Carole Matthews 


Audie Murphy ... 


Frank Sinatra 
Brian Keith 


Audie Murphy ... 
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programmes we put on the air. If | 
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Davis made a series I would be the 
first to be delighted if he decided to 
offer it to Southern Television. Not 
only would it enable us to fulfil our 
obligation to ITA regarding 86 per 
} cent. British material, it would 
bros our ee ition by having such 
| a series as a bargaining factor, vis- 
|a-vis the other programme con- 
tractors. 

“ Nevertheless, although Mr. 
is the chairman of t 


Davis 
company, 


| Southern Television is not wholly a 


Rank concern, and it might well be 
that the organisation would wish to 
sell direct to some other company,” 
he added. 


Tackled Later 


Wilson thought that such problems 
as film productions and the amount of 
programmes popular enough to be 
acceptable to other regions, were mat- 
ters that could be tackled later. 

His main pre-occupation was to see 
that neither the enthusiasm of the cre- 
ative departments nor the technical 
know-how of the engineers frustrated 


each other, and that by August 30, as 
far as humanly possible, t could 
provide viewers with professional 


polish and technical 
their programmes. 

Working hard, planning 
grammes. engaging personnel 
checking the dry-runs, organised 
almost daily at the centre, is Roy 
Rich, whose general show business 
know-how has been a key factor in 
the progress made by Southern Tele- 
vision. 

Rich has engaged a group of execu- 
tives, who, at first glance, appear to 
be under 21. 

In fact, they are mainly young men 
who have served their time with one 
or other of the contractors and have 
been attracted by the ie and oppor- 
a at pg levision. ae 

Oo are t oung people? 
Michael Crawford, 25, head of pre- 
sentation; Terry Yarwood, 27, floor 
manager, and Roy Nevill, head of 
films, in his early twenties. Bill Perry, 
senior outside producer, and Berkeley 
Smith, a veteran BBC producer, at 39, 
who is head of outside broadcasts, 
provide the leavening of mature 
experience. 

he lower echelon of technicians, 
judging by looks, ranges from 19 to 


perfection in 


pro- 
and 


,2 25. All of them are “ mad keen ” to 


| get on the air. 


Responsibility 


After Rich’s job, next in impor- 
tance has been the task of Lionel Bar- 
nett, former Rank publicity controller, 
who had the responsibility of putting 
over the station to the two and a 

uarter million potential viewers in 
the region. 

Barnett was given a budget of fifty 
thousand ge to work out his plan 
of campai Through exhibitions, 

osters, a Dertiasmnenal in both the 

ocal and trade press, special PAs, 
and tie-ups with the radio retailers, he 
has produced impressive results. 

It was Barnett who conceived the 
idea of using the station's signature 
tune, written by Richard Addinsell, 
and tying it in with regular spot 
announcements about the opening of 
the station. Using all his considerable 
experience in film publicity, and aided 
by his former Rank colleague, Geof- 
frey Winnington, he has, in a few 
months, created a pre-sold public 


looking forward to August 30 


Technically the station is one of 
the best equipped in the country for 
n addition to the usual 


continued on page 34 


its size. 
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TV OUTLOOK—contd. 


equipment, it is taking in two Ampex 
telerecorders, costing £5,000 each. 

On Saturday week, the station wil 
be officially launched before a speci- 
ally invited audience of the mayors of 
all the boroughs in the south rang- 
ing from Weymouth in the west, 
Brighton in the east and northwards 
to Newbury. 


JACK WRATHER, who with 
Walter Kingsley and Mike Nidorf, 
heads Independent Television Com- 
pany—the organisation which will sell 
British television films in the States 
does not necessarily want an exclu 
sive tie-up with Associated Television, 
although ATV recently purchased a 
large share of the U.S company. 

Wrather, who has been over in 
London to consummate the dea! with 
Lew Grade, deputy managing director 
of ATV, had this to say last week: 
‘We want to encourage as many 
people as possible to make Anglo- 
American television series. The sky is 
the limit. There are not too many 
series for us to handle in the States 
We hope that the BBC and Associated 
Rediffusion can go into partnership 
with us. This will not only make 
more money for British films in the 
States, it will also enable us to sell 
some of our American series direct 
to the ITA contractors as well as the 
Corporation,” 


a a » 
RAY DICKS, executive producer of 


the film programme “ Close-up,” for 
AR. is mulling over an idea to make 
its content more akin to “™ Picture 
Parade,” now that the BBC’s film 
programme is coming off the air for 
good at the end of September 
Close-up,” a relatively inexpen- 


sive show to present, has been popu- 
lar with viewers through the use of a 
film profile, written by Dick Richards, 
introduced by Paul Carpenter, and 
backed up with extracts given free by 
the film companies 

Now Ray Dicks has begun top level! 
discussions to see whether his weekly 
film show can incorporate some of the 
best features in “ Picture Parade.” 


LATE EXTRAS 


Thursday, August 21. 
10.30 a.m. and 2.30 ».m., Own.—** The 
Proud Rebel * (MGM) 
19.30 a.m. and 2.30 9.m., Own.“ The 
Gen Runners (United Artists) 
30 p.m., Own.—Nine shorts (Rank 


FILM & RECORDING EDITOR 


AGED ABOUT 30, 


is required for Public Relations Department of 
The Bahrein Petroleum Company Limited 
Persian Gulf, with at least five years’ experience 
of magnetic recording, sound mixing and 
synchronising, magnetic optical conversion 
and film cutting and editing. Knowledge of 
any other side of cinetilm production gained 
through T.V., cine or process studio work an 
asset 


Commencing salary £1,644.0.0. per year. 
An adequate living allowance and accom 
modation ace provided in addition to salary 
with medical attention, paid local and home 
leaves and participation in pension plan and 
provident fund schemes 
Apply in writing to 
CALTEX SERVICES LIMITED, 

CALTEX HOUSE, KNIGHTSBRIDGE GREEN, 
LONDON, S.W.1. Quoting " REL” 


” Printed in Great Britain and Published by ODHAMS PRESS LTD., Long Acre, London, W.C.2. 


CLASSIFIED ADVERTISEMENT RATES. 


=svenoes VACANT . Od. per word 
SITU. WANTED - = # 
FIN - ¥ ~ @ 
FOR SALE & WANTED . - » © 
MISCELLANEOUS . ° ” 


Caps. 24. per word extra. Box Nos. 1/- extra. 
All Classified Ad must be 
prepaid (except approved accounts). 

pene > ~ Woite, 96-08, Long Acre, 


-2. 
Telephone : TEMple st 2468. Ext. 271 


SITUATIONS VACANT 


SECOND Projectionist required Call 
or write, Coliseum Cinema, Green Lanes, 
Harringay, N.8 

CHIEF PROJECTIONIST 
Lincolnshire coast town.—D., 
Kinematograph Weekly 


required, 
Box 125 


WANTED .—Cinema Manager, bonded, 
for Midlands cinema Apply, E., Box 
126, Kinematograph Weekly 

CHIEF Operator and Second required 
for Midlands cinema Apply, F., Box 
127, Kinematograph Weekly - =f 

MANAGER wanted, small hall Bir- 
mingham area; knowledge of operating 


Chief Operator for first-run house, 
tenham Apply, R. A. Baker, 
Cinema, Quinton, Birmingham, 32 


REPRESENTATIVE required by 
major cinema advertising contractors for 
Western territory, resident South Wales 
preferred; car essential Reply, Z., Box 
121, Kinematograph Weekly 

ESTIMATOR REQUIRED STAGE 
CURTAINS DRAPERIES CONTROL 
GEAR, CINEMA SCREEN FRAMES 
FOR LEADING CINEMA AND 
THEATRE FURNISHERS, LONDON 
MALE OR EMALE I 
CAPABLE OF PREPARING 
SUPERANNUATION 
DETAILS 

OP SERVICE, 

BOX 123 


EXPERIENCED Operator, used to stage 


Chel- 


SALARY, 


et ee ed 


gear, required for installation work on 
creens throughout the country Good 
opportunit to earn up to £1,200 p.a 
References required.—J., Box 130, Kine- 
matograph Weekly 

OPERATORS 2nd and 3rd grade, 
equired for small feature houses in 
Centra London area Apply Capiial 
ind Provincial News Theaires, 100. Baker 
Street, W.1 WEIL OOR I 

CHIEF Operator. W.E., CinemaScope 
800-seater.—-Write or phone (2267), giving 
experience and salary required, Palace, 
Winsford, Cheshire 


The Government of the Federation of 
Rhodesia and Nyasaland. 


Vacancy: 
DIRECTOR/CAMERAMAN 


CENTRAL AFRICAN FILM UNIT. 
Federal Information Department. 
The duties of the Director/Cameraman 
will include direction of films and the 
operation m.m. and 16 m.m 
cameras. Experience in both colour and 
black and white film is essential. The 
successful applicant will be stationed in 


of 35 


Lusaka (N. Rhodesia) initially, but is 
liable for transfer anywhere in the 
Federation. The appointment will be on 
contract for three years, subject to three 
months’ notice on either side. There is 
a possibility of permanent employment 


thereafter 
Commencing salary: £1,000 f.a., on the 
scale £1,000 x 50—£1,100 P.a 


Application forms and further details 
from the Secretary (R), Rhodesia House, 
429 Strand, London, W.C.2 


Closing date September 13th. 


LT 
SITUATIONS WANTED 
SMART MANAGER, 47, ~ Bonded, 
Publicity Expert, Qualified Sound Pro- 
jectionist, Engineer, Electrician (late 
CMA). Free September 14. Anywhere.— 

W., Box 118, Kinematograph Weekly. 


Essoldo | 


| ington, 


| many 
| conscientious 


| Ger 


| 


| SHUTTER Camera 


| anism, 4 magazines, 
| Sinclair Model 
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PRELIMINARY NOTICE 


ABERDARE 


Aberdare 


be offered for sale by 


WEDNESDAY, 


Messrs. 


For SALE as a 
MOTORCAR SHOWROOM 


(Planning Consent has been granted) 


or CINEMA or DANCE HALL 


The valuable Freehold premises known as the 
Cinema, Cardiff Street, with a frontage 
of 136 ft. to the main Shopping thoroughfare, will 


»yreviously disposed of by Private Treaty) a 1e 
I lv d 1 of by Private Treaty) at dl 


BOOT HOTEL, ABERDARE 


on 


24th SEPTEMBER. 


For further particulars, apply to:— 


GWILYM Ff. WILLIAMS, F.R.L.C.S., 


12 Windsor Place, Cardiff, or 24 Canon Street, 
Thos. Phillips & Son, Solicitors, 7 Canon Street, 


Public Auction (unless 


1958 


Aberdare, or 
Aberdare 


SITUATIONS WANTED (contd.) | 
SMART, CONSCIENTIOUS 
MANAGER secks position: 26 years all 
branches show business; offers welcomed; 
saiary £10.—G., Box 128, Kinematograph 
Weekly 
MANAGEMENT 
1958, 
offer 


experience 1930 
London and provinces; single; any 
welcome.—-5, Hillaries Road, Erd- 
Birmingham. Phone 5308 
CINEMA Manager, 39, seeks posi- 
tion in London circuit trained; 
years’ very honest and 
124, Kinemato- 


age 
area, 
experience; 
—C., Box 
graph Weekly 


—————— 


HIRE 


ARRIPLEX 16, brand new outfit and 
six Cooke T lenses and all accessories plus 
all other types of photographic equipment, 
available for hire. —B. Bennett and Sons, 
Lid., 25-27, Oxford Street; London, W.1 
9953. Send for catalogue. 
LL LTT 

FOR SALE 
NEWMAN-SINCLAIR MIRROR 
in excellent condi- 
tion. Cooke lenses plus 24-mm. Angineux 
Retrofocus. Single-frame exposure mech- 
ete. (2) Newman- 
G in excellent condition. 
Five Cooke lenses, 4 magazines, single- 
frame exposure mechanism. Bargain price 


(dl) 


| (3) Metal Location Camera Dolly with 
Side platform, etc.—X., Box 119, Kine- 
| matograph Weekly. 

FOR Sale.—Equipment, _ including | two 
Projectors, Seats, 34-ft. * Scope "’ 
Sereen, three Ticket Machines; at a 
Ss Yorkshire cinema.—A., Box 122, 


Kinematograph Weekly. 


“ZEISS Ikon 16-mm. Sound Projector, 
as mew, complete with three Alinar 
Lenses; £150 or Phighest offer over. Phone: 
Gulliver 5132 


35-MM. Mirror Shutter, Newman Sin- 
clair model N, 28, 35, 50, 75-mm. lenses, 
three magazines, Vinten light Gyro head, 
tall and short legs, etc. Bought new 1955 
by present owner. £875.—K., Box 131, 
Kinematograph Weekly. 


| 


WANTED 


£10 CASH for your old Ernemann Il, 
if and Ernon IV Mechanisms only, in 


any condition. £25 for Ernemann IV 
and V. Reply J., Box 106, Kinemato- 
graph Weekly. 

WANTED, two 6} in. or 6 in. Focus 
Lenses.—H., Box 129, Kinematograph 
Weekly 


CINEMAS FOR SALE 


CINEMA, house, flat, land for sale. 
Freehold, Worcestershire, Good profits. 
Owner retiring. Modern, cheap, latex 
equipment.—-N., Box 110, Kinematc- 
gra Weekly. 


POSTERS 


~~ OfREMA Posters, Hanging “Cards, etc cic. 
Good quality — keen Drices — prompt 
delivery.—Write for specimens, Arthurs 
Press. Ltd.. Woodchester. Stroud. Glos. 


CINEMAS TO LET 


i 


TO LET—Tivoli 


Cinema, Eastbourne, 


Sussex. Near sea front in main shopping 
thoroughfare. Seating 580. Seven or 14 
years’ lease —FPurther particulars, apply 


F. Clive Ford, Buxton Cottage, Compton 
Place Road. Bastbourne. 


Se aE 


TRANSLATIONS 


TRANSLATIONS of technica! accuracy. 
—Export Development Productions, Ltd., 
122. Wardour Street, W. 


______ SPECIAL NOTICE 


a 


TF Art Arthur Wilson will phone Leicester 
858007 in confidence it would benefit him. 


BARGAIN of the WEEK 
Brand new Osram iW volt 7.5amp exciter 
lamps at £2 per dozen post paid, in makers 
original packing list over 8/- each. Makers 
sealed carton of 100 lamps £15 post paid. Few 
only brand new 8 volt 4amp, £2 per dozen p.p. 
C.W.0. only, refunded if goods returned witgin 14 
days of receipt. 

EY, PICTUREDROME, ATHERSTONE, WARKS. 
Tel.: Atherstone 3210/3202 


ach th a 


ey 0 j PFU eae 


ae 


LEMATOGRAPH WEEKLY: AUGUST 21, 


1958 


35 
You am dos CINEMAS 
o ° 
G BETTER 
GOOD DEAL FOR SALE 1S Q s 
\ f LINCOLNSHIRE : | LONDON: | 
To be let at £500 p.a., subject to small | Outstanding proposition. Freehold. Profits 
premium, long established, good profits, | considerably increased by recent tax re- ° 
which could be increased under owner | duction, sound money maker Price O exceptiona 
managership. Seating 600, well furnished | £10,500. Mortgage available Unusual > P : ‘ 
and equipped B.138) | opportunity (C.34) ] & 7 
WANTED nis/) aistinction 
Cinemas and Theatres in all parts of the country. Unlimited cash available. Principals 
50 batch aie d and others are invited to communicate in confidence. Immediate inspection arranged 


Chairs avoilable for inspection. 
REBUILT MODERN CHAIRS AS NEW 
inspection cordially invited at London showrooms .— 
102 02 BRIGHTON ROAD, LONDON, N.16 
Phone GERALD LEVENSON, CLissold 6617/8 


COMPARE QUALITY—COMPARE PRICES 
ANOTHER NEW CUSTOMER | 


FOSTERS 


(CURTAINS) LIM 


OF NOTTINGHAM 


FOR CINEMA 
DECORATIONS 
- AND CURTAINS 


af WESTDALE LANE WEST 


LEPHO OWE GID 47h - d 


FOR SALE 


35mm Morigraf hand camera, turret, 
3 lenses, 6 magazines, 200’. 


£175.0.0 
HARRINGAY pueTecaaraic SUPPLIES LTD. 


423 GREEN LANE U 5241/2 


Have you obtained your copy of the 
1957 EDITION 


KINEMATOGRAPH 
YEAR BOOK 


NOW available Price £2.2.0 
Apply at once to: 
THE PUBLISHER 


KINEMATOGRAPH WEEKLY 
6 CATHERINE STREET, LONDON, W.C.2 


Further details of the above Properties, together with 
other available Properties, apply to Sole Agents 


MESSRS 


HARRIS & GILLOW 


Valuers, Agents and Consultants to the Cinema and Entertainment Industry 


93/95 WARDOUR STREET, LONDON, W.1 
GERrard 2504 (7 lines) 


LRT ROCA RB ONO 


Milano Via Borghetto 5 


Cinema Carbons 


YORKSHIRE - 
SLAITHWAITE - 


WEST RIDING 
HUDDERSFIELD 


Centre of a Populous Textile District. 


THE WINSTON CINEMA 


Solo position, seating 600 with Balcony, Freehold and 
Equipped Westrex and Westar. Wide Screen. Rewired, 


redecorated. Detailed particulars from 


Armitage. Hewitt & Hellowell. 
Chartered Auctioneers, 


37. WESTGATE, HUDDERSFIELD 


COLTMAN'S 


FRAMES 


STILL and POSTER 


BACKGROUNDS 
CASES & CABINETS 


CATEGORY BOARDS 
SEAT INDICATORS 

INTERCHANGEABLE 
LETTER BOARDS 


Outright Sale or fully 
maintained and serviced at 
low inclusive weekly charge 


COLTMAN’S 


FAIRFIELD WORKS 
HOUNSLOW 3265-6 


Newcastle: 52 Stowell Street. Tel.: 25539 
Cardiff: 99 Cathedral Road. Tel.: 31609 
Glasgow : 130 Rentield Si. Tel. : 7508/9 Douglas 


MODERNISATION 1". 


SPECIALIST CONTRACTORS 


| @ TECHNICAL 
| 29 Hanover 5i., 

Batley, Yorks 
| Tel.; 754 


@ SALes 

| Whirlow Lane 
Sheffield, 11 

| Tel. 72692. 


DECORATIONS Fibrous Lighting, 


=—————— Joinery, Furnishings 
London Midlands 

23 Fir Grove, 16 Phipson Ad., 
New Malden, Surrey Uirmingham, 11 
Tel.: Malden 0389 = Tel.,; South 0485 


A few shillings spent on a classified 
advertisement in the “‘Kinematograph 
Weekly” will pay handsome 
dividends. Send your "Smalls" today / 


STUDIO AND OFFICES 


305-7 UPPER STREET, LONDON. N.1 


: CANONBURY 9401-2 


CHANGE TO CLASSIC 


THE BEST FRAMES & PUBLICITY COMBINED SERVICE 
LUXURIOUS FRAMES, ATTRACTIVE PUBLICITY AT A 
REASONABLE WEEKLY CHARGE - 


NO CAPITAL OUTLAY 


THE MOST CHALLENGING 


vw» LEORA DANA - veces DEL 


NG Love Stony OF Our TIME! 


de 


CASES, sie i zt 
el heweaeey ety 


Lee ek Aa tee 


NATALIE 


uRTIS! WOOD 
IK ROSS production 
Go forth 


UNITED 


DELMER DAVES 4 n0s8-€10N Production SEUSS 


When Sun-Pat’s in the tray, your salesgirls are busy. Your custor 
And no wonder! People KNOW Sun-Pat products. Their qua 
Sun-Pat service takes some beating, too. It’s speedy and effici 


Look at this big, top-selling range 

Salted Peanuts - Salted Cashew Nuts - Salted Mixed Nuts - Selected 
Selected Hazel Nuts - Mixed Nuts and Raisins - Milk Chocolate Coa 
Milk Chocolate Coconut Squares « Assorted Fruit Jellies - Melody } 

Choc-o-Toffees - Kiddie Chocs - Popcorn - Milk Chocolate Roasted 
Milk Chocolate ‘ Noddy’ - Mint Thinsies - Peanut Brittle 

Nut & Fruit Assortment. 

And special 3d. lines for your matinee. 

Matinee Mix, Rainbow Mix, Jelly Drops 

and Choc-o-Toffees. 


The full range of Elizabeth Shaw, Helm Ri 
Rogall’s Candyland Confectionery is alse 
available. Samples will be sent on request. 


FOR SAMPLE RANGE APPLY: 

L. G. Hutchinson - Sales Manager - Cinema Division 

H. S. Whiteside & Co, Ltd - London - SE5 

Phone Rodney 5432 (15 lines) mentioning Kine Weekly 


and Catering Review 


r customers are satisfied. 
ir quality never varies. 
d efficient. You try it! 


elected Mixed Nuts 
ate Coated Raisins 
slody Mix 

oasted Peanuts 
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The tastiest treat of 


our time 


DUET — One Shilling. Another Eldorado 
“Double the Profit” winner for Cinema 
Sales. The nearest thing to Raspberries and 


Cream in the Cinema. 


, London, S.E.1. Tel: 


ELDORAD 


Devon Creamery, 
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RESTAURANT MANAGEMENT 


alesmanship 
on the Menu 


N an earlier article in this series, we discussed 
briefly the main essentials required in com- 
piling a menu. We said that in the first place 
the menu card should’ be _ legible, and 
that the items shown on the menu should be 
made as interesting and appealing as possible. 

In this article we shall take this theme further 
and discuss in greater detail the manner in which 
sales can be increased by correct layout and 
accurate and appealing wording. 

Words are instruments of communication. 
Through words, the menu conveys what the 
restaurant has to offer. However, words that do 
not mean anything special or that create resent- 
ment in the customer's mind do a far greater dis- 
service to the restaurant than having no writien 
menu at all. 

So, to begin with, the two main essentials of 
the menu must be to make your menu part of a 
complete merchandising programme; and to use 
imagination in the compilation and wording of 
the menu. 

In other words, your menu CAN be your most 
important merchandising tool. The menus that 
are read the Jeast are those that read like a tele- 
phone directory; that merely catalogue items. 

When a customer reads a menu of this type, 
the choice of dish is usually governed by price. 
This is, of course, a fatal error, because it means 
that the “check average “-—that is the average 
amount — by each customer—tends to be lower 
than it should be. The customer looks up the 
type of item that he knows from past ex rience 
will be auite cheap, and usually settles for that. 
There is no incentive for him to study the menu 
further; the “listing of the menu items” is so 
boring that there is very little sense of anticipa- 
tion in the meal that he has ordered. 

The most remarkable thing about cinema 
restaurant menus is that, despite the large sums 
of money spent by the circuit managements in 
advertising the films shown in their cinemas: 
despite the host of experts that are engaged in 
attracting the public to spond their 3s. 9d., by 


“Menus that are read the least”’. . 


by W. H. EMERY, FRSA, FHCI 


the use of superlatives in relation to either the 
films showing or the film stars, very little time or 
trouble is given to advertising or exploiting their 
very important ancillary service—the restaurant. 
This seems to me to be incomprehensible. 

No circuit management would advertise a 
western film as: “It’s the same old formula— 
lots of noise, a few villains, but the hero gets 
the girl in the end. If you like that sort of 
thing, you'd better come to see it.” But that is 
virtually what the restaurant says to its customers. 
“It's the same old fish and chips—so don’t ex- 
pect anything exciting.” 

Now just as a western film follows the same 
formula, and just as the cinema customer expects 
the hero to get the girl in the end, the advertising 
programme that is run for that film tries to make 
the public believe it is something exceptional— 
out of the usual run of westerns. 

In the same way, although cod and chips will 
always be cod and chips, that is no reason why 
there should be NO effort to make it interesting. 

This is where “ words” come in! We said in 
the earlier article that the bald statement “ cod 
and chips . . . 3s.” can do nothing to enhance 
the reputation of the restaurant or encourage the 
customer to expect the dish with any sense of 
anticipation. By such wording, the restaurant 
brands itself as a “ stomach filler ” and not as 
a restaurant at all, 


Vital Facets 


Surely, a restaurant is an establishment where 
the customer expects to have a pleasant social 
outing, and not just a convenient place to satisfy 
his hunger. Now all facets of the restauramt go 
to convey either a pleasant impression or a feel- 
ing of indifference: the surroundings, the 
waitress, the service, the cooking, etc., but one 
of the most important facets is the menu. 

Last month, I was in Cardiff for the Empire 
Games and went into a cinema restaurant for an 
evening meal. The menu cover was quite attrac- 
tive, but the inside was composed of three sheets 
of advertising matter with the menu in between 
the advertising sheets. The restaurant offered 
both a table d’hote menu and an a la carte, but 
unless you were a regular customer, the chances 
were that you would not turn over the pages of 
advertising matter to find either one of the other 
alternatives. Now this is ridiculous. 

Furthermore, the size the menu was about 
8 x 10 in. into which was crammed a great 
number of items. Of course, there was no room 
for any of the items to be shown or advertised 
to advantage, and so we were back to the old 
cod and chips, plaice and chips routine. 

A great deal of time, trouble and research has 
gone into the discovery of “factors of advantage” 
in any piece of typescript or reading matter. In 
the first place, very few people read a menu item 
by item, down the page. They usually “ high- 
spot,” searching for familiar dishes, items that 
they have enjoyed in the past or specialities of 
the house. It ts rare indeed to find a customer 
who is out on an eating “ adventure” and will 
deliberately choose an item that is unusual. There 
are a very few, of course, but the majority have 
to be “ sold ” the item before they will try it. 

If people usually read menus by “ high-spot- 
ting,” how do their eyes usually sweep over the 
page? The upper left-hand corner is the most 
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frequent starting point. Then the eyes dart over 
to the right-hand corner, and then in most cases 
people glance at the lower corners before seri- 
ously tackling the centre sections of the menu. 

In other words, the four corners of your menu 
card are the most valuable selling parts, and 
therefore these are the points to place your 
specialities and profit makers. 

Another thing to remember is that when people 
tackle the centre sections of the menu they be- 
come quickly discouraged if so many items are 
included that small type has to be used. 

Two more points that tend to annoy customers 
in medium-class restaurants is the use of French 
culinary terms, and also when each item on the 
menu is given equal prominence, particularly if 
the wording is small. The more accurately and 
ye a food is described, the better. But, 
if you are taking the advertising approach to the 
design and wording of your menus, watch your 
vocabulary level. Make sure that the words you 
use get across to the customer; make sure they 
understand exactly what you are serving. 

The object of treating your menu as an 
advertising medium is to create in the mind and 
imagination of the customer a feeling of antici- 
pation, and this is done by the judicious use of 
adjectives. Here is a simple example: 

By stating that your fish is “ Fresh-fried cod 


continued on page xiv 


“ Consider it smart”. . . 
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This is to certify 
that Lovells Pure Sweets 


have been elected favourite 
by all audiences 


EXAMINERS Wine U ont em 


Audiences adore Toffee Rex, 
Plush Nuggets, Milky Lunch, 
Fruit Pastilles, Treacle Mints 
and all the other 
delicious Lovell’s sweets 
that double the fun 


of a night out 


LOVELL’S 


G. F. LOVELL & CO. LTD. REXVILLE, NEWPORT, MON, 
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BACK-BAR 


COOKING 
HAS APPEAL 


HILST the main concern of the cinema 
industry must be to maintain the place 

of the cinema in the entertainment world, it is 
often overlooked that the various economic and 
social changes which have led to the present 
position are just as strongly affecting the catering 
interests which are served under the same roof. 

The American influence, so dominant in many 
of the films shown, is reflected in the greatly in- 
creased sale of soft drinks and ice cream within 
the auditorium itself; a significant pointer to the 
growing sweet tooth of the nation and to the 
stepping up of our life generally to a point where 
a hasty bite will have to suffice. 

The cinema cafe, with the older atmosphere of 
pre-war methods and menus, can no longer com- 
pete, and one is forced to make a very quick re- 
appraisal of the service. If the present system has 
proved to be uneconomic it might scem prudent 
to curtail catering operations completely, but 
surely it would be preferable to reshape the 
service and to turn loss into profit by making a 
more sensible use of the space. 


The Setting 


The dining area must be attractive, tastefully 
embodying colour with adequate lighting, efficient 
ventilation and comfortable furnishing, so that the 
background is favourably set for an improved 
service. Although in some cases local circum- 
stances may decide to the contrary, it can be 
generally accepted that, in restyling to give a snack 
bar arrangement, use is being made of one of the 
best service methods for reconciling the problems 
of economy in staff operation, out-of-date equip- 
ment, new menu demands, and the very many 
responsibilities for planned hygiene now called for 
under the various new amendments to the hygiene 
laws. 


New Facilities 


Manufacturers of electrically heated catering 
equipment have been quick to evolve many new 
pieces of equipment which will allow a wide 
range of selection for the regrouping of these 
catering facilities. These new items have generally 
been designed with the intention of containing 
maximum service in a small area, realising that 
often space is limited and that also the more con- 
centrated the arrangement, the greater the 
economy in staff operation. The duty of each 
piece equipment is very easily identified with 
the main demands of the simplified menu, which 
is now meeting popular appeal for new snack- 
bar service. : 

The favourite position for the siting of these 
units is in a composite battery form at the rear 
of the serving counter. ‘ 

A typical arrangement would thave at its central 
point a hot cupboard for the storage of plates and 
a dry- or wet-heat bain marie capacity for vege- 
table portions and soup. Boiling ring capacity 
would be needed for the preparation of omelettes 
and also a griddle plate, either for variations 
of the popular hamburger, or for where a very 
fast rate of output of fried eggs is required. 

The griller is placed in a central position at 


A complete back-bar 
unit that is suitable for 
any cinema cafe in- 
stallation. It includes 
ovens, hot-plates, griddle 
grilland toaster. All the 
heating is by electricity 


eye level. Considerable public interest is always 
aroused with the use of radiant or contact grills 
for single item preparation. Included with 
specialist equipment are the new sausage grillers, 
operated either by rotating elements sheathed in 
stainless steel rollers, or on a rotating spit prin- 
ciple. 

Automatic toasters help to conserve staff and 
are available on the smaller 2/4/6 unit slice 
capacity, or for toasting on the moving belt prin- 
ciple for larger output. The latest developments 
in deep fat friers are resulting in a very much 
greatly increased rate of output for small pan 
areas, Small power machinery which can be used 
in support of this equipment would include drink 
mixers, glass-washing machines and roll-cutters. 

One must also not overlook the considerable 
part now being played by the increased use of 
refrigeration, not only for the obvious ice cream 
and soft diink storage, but also for the accom- 
modation of raw food, prior to cooking in the 
counter area. 

Such back-bar cooking arrangements cam either 
be purchased as a complete installation, which 
would take into account all the normal considera- 


This electric griddle grill is suitable for 
high-speed and economica! production of all 
types of grilled dishes 
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tions of the suitable ancilliary equipment required 
to feed-in the raw ingredients and to serve the 
cooked food ; or alternatively, can be purchased as 
single items from amongst the very large variety 
of single standard units now available. 

It is not a coincidence that the majority of such 
specialist units available at the present moment are 
electrically heated. There are four main reasons 
why this would appear to be so. 

This style of back-bar cooking has received the 
impetus of the American and Continental markets 
where the equipment mainly used is electrically 
operated. 

Whilst an efficient and adequate ventilation is 
most important, no ancilliary flueing arrangement 
is necessary which would add to the cost where 
storage or working equipment is contained within 
the restaurant area. 


Control 


Where equipment is working so close to the 
Cnet, there are oo undue problems of radiated 
eat, 

Electric manufacture more easily accommodates 
colourful thermostatic control, winking pilot light 
assemblies, etc., within clean stream-lined assem- 
blies easily related to attractive contemporary de- 
sign, and it thus greatly enhances the presentation 
to the public. 

It is not possible to contain in a few words any 
considerable detail of the very many factors whic 
are affecting the design of cquipment in the cater- 
ing field, other than in application to the need for 
equipment in the cinema, but it is obvious that 
all the techniques which are being practised by 
the caterer are bound to be reflecting the many 
changes in our national way of life. 

The introduction of the more progressive visual 
forms of catering now being expressed, by even 
the most conservative catering circles, show a com- 
bination of imagination in design decor with the 
basic requirements of good cooking and service 
units. 

Generally, these changes have come about only 
after considerable thought and planning. The 
catering equipment manufacturers are available at 
all times to assist, not only with the planning of 
the complete installation and the relation of one 
piece of equipment to another, but they also ex- 
plain, in detail, to the caterer, the part that cach 
of those new pieces of equipment can play in im- 
proving service. 
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Competition as a 
sales incentive 


A number of exhibitors has expressed interest 
in sales competitions and incentives, and Wail’s 


Ice Cream here provides some facts and figures 
as a basis for discussion and practical application 


ORE and more often exhibitors are run- 
ning sales competitions in their houses, 
not only to boost the sales operation, but also 
to give their staff and managers a little bit extra 
at a time when, perhaps, their commission is low. 
We have, over the past two years, run several 
competitions in conjunction with exhibitors and 
have had so many inquiries that we know that 
many will be interested to learn of the results 
attained and also the way in which these com- 
petitions were run. um F 
For a competition to be really effective it 
should be run in groups of not less than four, 
and preferably not more than 20, houses, so that 
by playing house against house an enthusiasm 
can be roused while no one feels they are out of 
the ruaning. One most successful competition 
was organised recently for the sale of ice cream 
only in a small circuit of six houses; the actual 
results were as follows: 


Datum Final Sales 

Sales Per Head for Per Cent. 
Site Per Head Competition Increase 
1 1.35d. 2.334. 72.6% 
2 1,32d. 2.11d. 59.8% 
3 1.46d. 2.28d. 56.19 
4 1.41d. 2.10d. 48.9% 
5 1.88d. 2.69d. 43.1 
6 1.96d. 2.68d 36.7% 

Average: 1.6d. 2.45d. 45.3% 


In terms of actual money this circuit sold £450 
more over the eight-week competition period than 
usual, in spite of the fact that admissions de- 
creased. 


The Rules 


How did they do it? They observed the rules 
of every well-run competition :— 

1. The announcement of the competition came 
“out of the blue” at a time when business was 
fair, but liable to slacken. 

2. Good prizes were awarded to both manage- 
ment and sales staff, not only at the end but also, 
as a booster, at the half-way mark. 

3. The duration of the competition was cight 
weeks, but any length between eight and 12 
weeks would have been suitable; if a compet- 
tion goes on for too long then interest wanes. 

4. Official announcements of sales achievements 
and positions were made as soon as possible 
after the end of cach week; managers were en- 
couraged to work out their own figures so that 
they could “ apply the whip ” to their staff at the 
first signs of slackening effort. 

5. The prizes were awarded to the staff of the 
house attaining the pose percentage increase 
in sales per head of admission over a datum 
figure arrived at by calculating the sales per 
head of admission (this can either be expressed 
as pence per head or pounds per thousand admis- 
sions) over a similar period and during similar 
conditions just prior to the competition itself 

la this case the prize for the manager of the 


winning house was valued about £7, while the 
sales staff received Premium Bonds. Obviously 
the sales profits far exceeded the outlay on prizes 
by the circuit. 

It may well be, however, that some exhibitors 
would not be willing to expend what could be a 
large sum of money on prizes without any 
guaranteed return; if these exhibitors were to 
approach the manufacturers of the products being 
sold it is probable that they waakll te some way 
help. 

As you can see from the figures quoted, 
the winning house increased its sales by over 70 
per cent. Now the first reaction of many a sales 
director or general manager might be to question 
why better sales had not been attained before— 
wonder by all means, but if the higher level is 
nearly maintained, do not take any action—to do 
so would be to scare everybody from trying so 
hard im future competitions for fear of reprisal. 
A quick check on the sales per head figures wll 
show any drop and when this does occur then, 
and only then, should action be taken. 


Profit 


If a competition does bring a vast increase in 
sales, it may indicate that the commission rates 
to both managers and sales staff may not be 
giving them enough incentive to sell. Greater 
incentive may have to be given if sales are to 
remain at the high level attained during the 
competition. 

The thought of obtaining more profit should 
make the exhibitor inquire deeply into the exist- 
ing rate of commission he pays. If he fixes on a 
new rate it must be economic: additional money 
should not be paid out unless sales increase. The 
possibility of earning extra money does bri 
forth from the employee the greater effort a 
extra attention to detail which are so essential 
in obtaining the best possible results. 

‘Many exhibitors do pay their sales staff a com- 
mission on top of their normal wages; this rate 
is often sixpence in the pound, but is NOT an 
incentive to sell more: it is often considered to 
be given as compensation for carrying a heavy 
sales tray and not as a commission. 

The NATKE/CEA wage agreement ensures 
that employees must be paid a living wage; an 
exhibitor may pay his staff a low basic wage 
and a high rate of commission on sales, pro- 
vided the total is equal to or more than the 
fixed minimum. 

So—an exhibitor decides that the sales side 
of his cinema is not giving sufficient profit—he 
takes a gamble—cuts the basic wage of his staff 
and increases the rate of commission: this 
increase is not just from sixpence to ninepence 
in the pound but something more far-seeing. 
Bearing in mind that every extra £1 his staff se 
will bring him a large profit, he feels that he 
can afford to be generous, providing sales 
increase; deciding his staff were human, that 
they would seize the opportunity to earn big 


money if they had the chance, he fixed on a 
sliding scale rate of commission that would give 
them a real incentive to sell. 

Now these are the actual 
exhibitor who took this step :— 

Previous situation : 

Admissions—6,000 per week. 

Sales—£60 per week at 2.4d. per admission. 

Ice cream—1.5d. per admission. 

Drinks—.Sd. per admission. 

Nuts and popcorn—.4d. per admission. 

He paid his three girls £3 12s. 6d. each, plus 
sixpence in the £1 commission; a total of 
£12 6s. His actual profit was low. 

New situation : 

He experimented with various rates of com- 
mission and eventually found that to him and 
his staff the following was the most beneficial : 

He paid a basic wage of £3 (guaranteeing, 
of course, the statutory minimum). 

The commission was on a sliding scale: 

All sales up to £40 per week at 9d. in the £1. 

Sales from £41-£75 per week at Is. 6d. in 

the £1. 

All sales over £75 per week at 2s. in the £1. 

Had there been no increase in the sales he 
would have paid out less money and his staff 
would have suffered, but on similar admissions 
he is now attaining an average sale of £88 per 
week at 3.5Sd. per admission (ice cream, 2.1d. per 
admission ; drinks, .8d. per admission; nuts and 
popcorn, .6d. per admission). 

He pays out to his three staff a total of 
£14 &s. 6d., giving each girl an average increase 
over the previous rate of 14s. 6d.; his own 
profit in cash has nearly doubled. On a really 
good week sales now top the £100 mark and 
the gross wage to the sales staff is increased 
very considerably. By getting this double jump 
commission the sales staff was given a real in- 
centive io sell, and responded to it. 


figures for an 


Usherettes 


There are times, however, when business is 
so brisk that usherettes have to be brou in 
to aid the regular salesgirls who are unable, on 
their own, to give a full service to the patron. 
These usherettes must be rewarded financially 
for their work, and it is suggested that they 
should be paid half the normal rate of com- 
mission on their own sales, the remaining half 
to be paid to the regular sales staff, who other- 
wise might lose. 

Finally, for exhibitors gem a single house 
the best way of boosting sales is to award 
bonuses. 

These bonuses may take the form of a cash 
payment, but preferably should be in the form 
of Premium Bonds, nylon stockings, etc. (Income 
Tax regulations consider, it is understood, that 
such gifts are taxable only if they are a 
addition to the pay.) Such bonus payments— 
announced at the beginning of a week to be 
awarded for the best individual sales effort or 
for the staff breaking the normal sales per head 
figure can do a lot of good by bolstering up a 
flagging sales effort. 


PEOPLE IN THE NEWS 


R. W. HATCH has joined the Espresso Com- 
pany (Gaggia) Ltd., of 10 Dean Street, WI, as 
ogy manager. He replaces E. G. Page, who 

as left the one to take up a position with 
Rowenta Limited. 

Before joining Gaggia, Mr. Hatch was assistant 
sales manager a light engineering company. 
Between 1939 and 1954. he served with the Forces 
in Europe, the Middle East and the Far East. in- 
cluding a tour of combat duty in Korea. Prior 
to his enlistment in 1939, Mr. Hatch was in the 
Stock Exchange. 


oO oO Oo 


L. J. BRIDGER has been appointed London 
area sales manager by George Payne & Co., Ltd. 
He has been with the company for 24 years, 
working as chocolate sales office manager over 
the past ten years. 
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KIA-ORA CUP SQUASH DEPARTMENT, 33 RUSH WOW STREET, BLACKFRIARS, LONDON, 


SALES 
POINTS 


In the Foyer 


The brilliantly lit sales kiosk at CMA'’s 
rebuilt Gaumont, Holloway, has an off- 
white canopy picked out in gilt. Below 
the counter the face is picked out in deep 
blue Lionide, a colouring chosen to match 
the period decor of the foyer. It is relieved 
with gilt stars and a brightly lit display 
panel immediately below the counter. The 
kiosk occupies an island site 
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On the 
Road 


One of the smart Fresko Milk 
Shake vans that are now being 
used by Forte’s Dairy Products to 
speed the deliveries of this new 
product, which is already ex- 
tremely popular in cinemas. The 
service is now available in Bourne- 
mouth, Brighton, London, the 
Thames Valley, Coventry, Halifax, 
Leeds, Birmingham and Bradford 


— 


~~ - 
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% Quick turnover, maximum profit. 


% Fast selling, nationally advertised products. 


%€ Service that ensures ample stocks at all times. 
%~ Preference everyone enjoys Lyons Maid Ice Cream. 


%& Advisory Service. 


[Lyons Maid] | 


For full information on Lyons Maid Service please write to: x 
LYONS MAID : CADBY HALL : LONDON : W.14 | 
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ae A PACKET : One of Welch’s 


\ Sasctoem Top Ten Big 


T- Packets! 


Tops for value... tops for 


POCKET A PACKET 


‘ 
C * 
Welch's |/- packets will shoot to 2 oy, 


the top of your sales list too! Fit Tangos | 


SOFT CENTRES | 


quality... tops for flavour... 


The bright, colourful packets, 
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attractively designed to catch the 


eye and promote sales, all help to 


make these big |/- packets sales 


winners h POCKET A PACKET  / 
POCKET A PAC ————SZRMBE 
{POC KET i : Toye 
als \ POCKET A PACKET _| MINTED GOLD 
@ () Sort Torree cena 
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| lavoured lof fees te , 
AG x Sell | Allsorts 


THE TEN TEMPTING TITLES 


Sixteen Favourites, Chocolate Eclairs, Windsor Eight, 


Fruit Tangoes, Sherbet Tangoes, Licorice Toffee Allsorts, 
Minted Gold, Dairy Caramels, Rum and Butter Flavoured 


. ~) 
; CXR 
Toffees and Spearmint Chews, live up to their promise y + e ) y 
A “ata or. Naw 
. n quality and quantity aN 3: =~ ee, "ys fs 
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POCKET A PACKET WITH 


WELCH & SONS LTD - TYNEMOUTH - NORTHUMBERLAND 
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NEWSLINES ON NEW LINES 


Fibre glass 
makes a tray 


IBRE EE — — — - fi new sales The new Eldorado 
tray developed and produced for Eldorado 
by Fibre Glass Developments, Lid., of Brighton. = pe we oy 
For many years Eldorado has been interested 
in sales tray design and presentation. _The aim 
was to produce the ideal tray from all points of 
view: ease of selling, hygiene, appearance and 
loading. 

As a result of extensive research into materials 
both on the bench and under practical working 
conditions this new model has been produced 
which, Eldorado is sure, is the answer to the 
many problems. 

The fibre glass ponte a perfect surface for 
easy cleaning, is light and nearly unbreakable, 
certainly under normal usage. The tray, if 
damaged under exceptional circumstances, can 
still be very easily repaired. 

There is a lighting unit of the standard swan- 
neck type, and this is detachable for easy storage 
and cleaning. This type of lighting unit was 
found to be most acceptable to the salesgirls 
who have to cope with the tray in use in the 
cinema. 

A detachable money tray is also available 
which clips easily and securely to the front of 
the lighting unit, but which can be quickly 
removed when not needed. 


The strap is adjustable for both length and 
angle, and is made of webbing for strength and 
comfort im use. 


The back of the tray is fitted with a sheet of 
foam plastic to prevent slipping and to provide 
greater comfort for the salesgirl. 


Foil Pack 


LIME, lemon and orange are the three 
flavours of Fruteens, a new pre-packed fruit 
sweet from Sharp's. 

Fourteen individually wrapped pieces in a foil 
pack retail at sixpence, and this method of pack- 
aging retains the natural fruit flavours. 


Slices of the fruit form the design of the pack, 
so arranged in the outer that they make a display 
of the whole fruit. There are 24 packs of one 
flavour in each outer. 

Additions have also been made by Sharp's to 
its range of penny bars, which are now available 
in nine flavours. The latest additions are 
orange, banana and strawberry. Pack is 72 to 
an outer. 


Milk Chocolate 
NAPOLITAINS 
RE 


Three More 


COCONUT a e Poppets, Raisin Poppets 
and Toff-etts are three new 6d. Poppet packs 
which have been intotinesd by George Payne 
and Co. They are packed in _ help-yourself 
counter display cartons containing two dozen 
packs. All Payne’s Poppets are now available in 
their new form—six varieties in 4 lb. packs: 
Brazil, Ginger, Nut, Fruit and Nut. Pineapnle and 
Assorted; and six 6d. packs: Raisin, Peanut, 
Peanut and Raisin, Coconut Fudge, Mint Cream ; af gi rf 
and Toff-ett Poppets. PHELPS PI IRSSI SE REAIP ESE DF PFI 

Payne’s has a schedule of national advertising 


continued on page xii Nestle’s Napolitains, popular before the war, have been reintroduced 
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Newslines on 
new lines—contd. 


for all its lines booked for the autumr kt will 
use the cinema, national press and television 


Assorted 


FOUR new flavours have been introduced to 
its Assorted Snips by General Stores Supplies 
(London), Ltd These are blackcurrant, pine- 
apple, tangerine and raspberry. These are inter- 
changed from time to time with the four original 
flavours of orange, lemon, strawberry and cherry 
in the boxes of 60 packets, four flavours being 
used in each box 

The flavours are one fruit only per packet, 
and retail at 2d. The price for a minimum 
quantity of 36 boxes, each containing 60 packets. 
is 17s 3d. per gross packets, carriage paid 


Terms 7 days, 14 per cent. discount. 


Splits 


CONTINUING its policy of packing the popu 
lar lines in film bags for the cinema industry 
Walters’ Palm Toffee has now made Fruit §pliis 
available in 9d. and 6d. bags 

Fruit Splits are a new line and are fruit 
flavoured toffee with nougat centres. The flavours 
are banana, strawberry and blackcurrant 

Proving very popular with cinemas is the 4d 
Crunchette bar. 


Range 


WHITELINE Mints is a line being launched in 
September by Lyons. It will be in roll packs, 
and will cater for those people who prefer mints 
hard all the way through 

Another product from Lyons, Greenline Mints 
has increased in popularity since was intro 
duced in 3d, and 6d. rolls. It is, of course, also 
available in 4lb. pre-packs at 10d 

Fruitline Lollies are also available in handy 
3d. and 6d. rolls, and Mint Chocs are still avail- 
able in 4ib. and 4lb. cartons 


Film Pre-Packs 


LATEST in Cravens of York marketing 
methods is the adoption of film pre-packs for 
four of its lines: Best English Mints, Mary Ann 
Creamy Toffee, Old York Mints, Old English Real 
Fruit Centres Assorted. They are already on sale 
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Four Craven lines in film pre-packs 


in the self-service section of the British Pavilion 
at the World Fair in Brussels. 

The packs are of strong moisture-proof film, 
printed in red, white and black, and heat-sealed. 
Price and weight are clearly shown, and the name 
panel is designed on simple bold lines for easy 
identification. They are packed in a strong outer, 
containing 24 packs 

The boilings are individually wrapped in the 
Cravens Flap-Wrap with a colour line to mark the 
flap 

Advertising is planned for Mary Ann Creamy 
Toffee and Best English Mints this autumn and 
winter. 


Redesigned 


WITH the idea of giving the consumer a true 
and colourful impression of the Liquorice All- 
sort units, Bassett’s has redesigned its 4 Ib., 4 ib. 
and 7 tb. boxes for this line. The selection 
remains unaltered and the retail prices are as 
before. The 4 lb. box is to be packed into 
qutees of 2 doz., and the } Ib. into outers of 

aoz. 

The line will be supported by a national 
advertising campaign; window and counter dis- 
play material is available on request. 

The 4 Ib. box will be marketed early in 
September. 

Bassett’s has also redesigned its packing for 
} bb. and 7 Ib. boxes of lily Mixtures. The 


Van Houten’s latest bar is banana flavoured 


RAISIN 


Pee es 2d 


RAISIN 
poppets 


Left: Fruit flavoured toffees from Sharps are in three flavours, orange, 
lemon and lime, and are in handy packets. Above: Coconut Fudge 
Poppets, Raisin Poppets and Toff-etts are three new sixpenny pocket 


packs that have been introduced by Paynes 


i 
| 
| 
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+ Ib. carton is packed into outers of 1 doz 
Retail prices remain the same at 6d. per quarter 
loose and 7d. per § Ib. box. The line is already 
being marketed 


Reintroduction 


BOURNVILLE Fruit and Nut block, retailing 
at 6d., is being manufactured again by Cadbury 
Brothers, Ltd., for the first time in five years. 
This is now on sale in cinema kiosks throughout 
the country. 


Suitable 


THREE lines that are marketed by W. and M. 
Duncan are considered particularly suitable for 
cinema sales 

Pep-Snap is a rich milk chocolate mint 
crunch, selling at 4d.; Sherbet Bon-Bons are lime- 
flavoured, with an effervescent centre, selling at 
3d. per roll pack: and Milk Chocolate Serenade 
Assortment is packed in Cellophane bags, selling 
at Is 


Ginger and Cream 


AN ATTRACTIVE 4lb. red and black carton 
of Ginger Creams has been introduced by Choco- 
lat Tobler, Lid. The carton retails at 2s. 9d. The 
centres are of minced ginger and ginger cream 
covered with Tobler dessert couverture. 

September | is the date on which the line will 
be introduced nationally, and the company feels 
that the line is suited to the Christmas season 
apart from its value as an all-the-year-round line. 


Available 


LINES available to the cinema trade 
Jamesons Chocolates, Litd., are: Buttons 
Chocolate Coconut Squares which retail 
each; Twin Coconut Bar, at 4d. each; Milk 
Chocolate Picture Parade, in 6d. and 1s. slides, 
and Gaiety Assortment, in 41b. film bags, retailing 
at 10d. each. 


from 
Milk 
at 2d 


Reintroduced 
NAPOLITAINS have been introduced by the 
Nestle Co., Ltd. They have not been on the 


market since before the war. Retail price is 2s 


continued on page xis 


An attractive selection of Christmas packs from Whiteside 
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The Ten Varieties pack by Welch’s 


and ZENITH giant pack 


ORANGE SQUASH 


JEWSBURY & BROWN LTD 
ARDWICK GREEN * MANCHESTER 12 


Packed in 
colourful 


display 


PER CARTON 
COB %OR 


M. A. CRAVEN & SON LTD., FRENCH ALMOND WORKS, YORK 
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Newslines on 
new lines—contd. 


per carton, and they are now marketed through 


out the country, except in the Brighton area 

Another new line from Nestle’s is Flair Asso 
ment, which retails at 2s. 6d. per 4lb. carton, and 
has been marketed throughout the couptry since 
August 5 


For its Raisin and Fruit and Nut Milk Choco 
late, Nestle’s has a new display, which 
two varieties against a colourful fruit and nu 
background 


hows th 


Ten Varieties 


AGAIN there is an addition to the Welch rang 
of confections: Ten Varieties Assorimen As the 
name suggests, there a ten kinds of boiled 
sweets in the pack, and this is made up as fol 
lows pineappl strawberry ipricol black 
currant, lime drop, butterscotch, mal t l 
brittle, clear mint, black and whj ’ 

It is attractively presented jin 40z. packets which 
retail at 9d., packed two dozen per Dox 6d 
packets are also available hre dozen per box 

Mint lumps is another line now available in 
the Welch range of packets Th doz. pack 
retails at 9d., and packed two dozen per box 
It is also available a 6d. packet, packed thre 


dozen per box 
Creamy, Banana Split, Spearmint, Fruit Ba 
are the four flavours in a range of Id. b 
is now available from Welch's he pack is pa 
ticularly suitable for children’s matinee s 


Advertising 


AN EXTENSIVE cinem dvertising mpaign 
n London being planned by G. F. Lovell & 


Co., Lid., in support of its choco Milky Lunch 
Bar 

The campaig cheduled to Commence in t 
middie of Octob nd w in through un 
Christmas um 

Banana 

ANOTHER flavoured milk chocolate block 

banana—has been introduced by Van Houten 


Lid. It is a 6d. lin ind is packed in an attrac 


dozen 


tive display ou which contains two 
blocks 

In keeping with other lines in this range from 
Van Houten, the flavour is attractively illustrated 
on the wrapping and on the display box 


Assorted Snips by General Stores are in four 
flavours, blackcurrant, pineapple, tangerine 
and raspberry 


a 
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Seeking greater appeal 

Bassett’s has redesigned 

its Liquorice Allsorts 
boxes 


The Pep-Snap Mint 
cruzch bar marketed 
by Duncan's 
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Restaurant Management—continued 


fillet’ you can create the~picture of a crisp, 
golden-brown and steaming hot article; some- 
thing that will be attractive to look upon and 
delicious to eat. How much better this is than 
the bald statement, “ Cod and Chips”! Even 
if your cod and chips is beautifully cooked and 
well served, the picture that comes to the mind 
of a customer when reading the unimaginative 
wording is of a pale yellow, limp and tasteless 
piece of fish. 

Similarly, by quoting “ Farmhouse Sausages ™ 
instead of just “ Sausages,’ the customer imagines 
an article that is full of flavour, succulent and 
* home-made.” 


It is all a question of association of ideas. 


Naturally, after advertising your items in this 
way, it is useless to serve a piece of fish that 
has obviously been standing in the hot-press for 
an hour, or a sausage that looks like a dead twig. 
The standard of cooking and the actual cooking 
practice must fulfit the’ promise of the advertised 
menu item. 


One of the biggest single causes of the service 
of food that has been cooked long before it is 
needed is the emphasis that is laid by many 
restaurants on having a large menu. Many 
managers seem to consider that it is * smart” to 
have a large number of items on their card; that 
this fact alone gives their establishment a certain 
elan; that a wide variety of foods allows the 
customer to have a greater choice, and thus will 
tend to increase his sales average. 


Nothing could be further from the truth! 

In one of the best-known West End restaurants 
a survey was taken recently on the subject of 
* customer preferences.” This restaurant has a 


menu which lists over 100 items. It is most im- 
pressive. The manager tells us, however, that 
over 70 per cent. of his customers choose either 
steaks or chicken! 

If the same sort of analysis was made in the 
majority of medium-class restaurants, it would 
probably be found that many items on the menu 
are seldom served, and in fact their preparation 
is often a complete waste of time. 

It is so much better to concentrate on the tried 
i and cook and serve them well—very 
well. 


Big menus always mean trouble. They mean 
over-work for the chef, much more than one man 
can handle. Big menus mean too many left-overs : 
too many pots and pans being used at the same 
time on the stove, some underdone, some over- 
done, some burned, some smelling. Big menus 
mean one man taking care of too many different 
items (each one taking as much time as the other) 
resulting in poor service, and much waiting by the 
customer. 


Big menus mean too much hurry, and as you 
know nothing done in a hurry can be very good. 
Big menus mean too many items in the re- 
frigerator, of which only a few are in good con- 
dition; many items spoiling and being served 
half-bad, or thrown into the dustbin. 

So, to build up your revenue, cut out as many 
of the “ dead ” items on your menu as possible. 
Display and advertise the remainder of your 
dishes in an attractive and imaginative manner. 
Make each of these items a house speciality. 
Serve them fresh and piping hot. 


Not only will you increase revenue, but you 
will cut your costs as well. 


and Published by ODHAMS PRESS LTD., Long Acre, London, W.C.2. 
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Carsons 


Carsons 


Wilk Shakes 


Tops for glamour. Del- 


tothis star 


icious assorted fruit 


" ’ . flavours and a cream 
TOBLERONE’s the rising star. Honey and almond 
enticement in marvellous milk chocolate makes 


it public favourite No. 1. An instant hit with 


film audiences wherever it is sold. Just sct those 
cinemagoers munching TOBLERONE; after the 
first bite they'll be enthusiastic fans. Toblerone 


in vour billing means full house response. 


famous Jos LERONE | 


layer, enclosed in 


smooth milk chocolate 


16 


4ib. carton 
» YOUR SWEETEST BUSINESS PROSPECT eeeeveee02e2 eee eeeeeeeeeeee @ 
L\ Orders and enquiries to:— 
CHOCOLAT TOBLER LTD., 20 SOHO SQUARE, LONDON, W.1 Carsons ASSORTED 
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Index to Advertisers A star attraction with the movie fans 
Production has been stepped up to 
CONFECTIONERY meet demand, and supplies are now 
Page readily available. 10:id ib 
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WHITESIDE, H. S., AND CO., LTD. oad i i 


Toffees in colourful wrappers, 


packed in handy Cellophane 
, POPCORN =a se 
WHITESIDE, H. S., AND CO.,LTD. .. | ay 
per 4lb. 
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Get full details without delay from 
KIA ORA 
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| TELEPHONE: 653211 
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From September 19 to October 31, 
Paynes Poppets will run a most 
attractive offer to the public and 
you don't have to do a thing. 
‘Pop’ records for only 1/9d. To get 
a record, your customers have only 
to buy one }-lb. box of Poppets or 
three 6d. packets. This scheme will 
bring you countless new Poppet 
Fans. 

Backed by excellent point-of-sale, a 
large national advertising campaign 
which fires off with a Double Page 
Spread in the Daily Mirror on Sep- 
tember 19, and special announce- 
ments on Radio Luxembourg, the STOCK UP NOW FOR POPPET DAY—SEPTEMBER 19TH 
demand for these Records will be 
enormous. 

One more thing. Don’t run out of 


Poppets. Place an extra order now. 


GEORGE PAYNE & COMPANY LIMITED «+ WADDON : SURREY 


